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Stories of the Week 


Like New York, New Orleans, San 
Francisco, Chicago, and Niagara 
Falls, the city of Detroit is a mecca 
for tourists. And so Detroit has its 
“rubberneck” sightseeing bus tours. 
In Detroit, Tour No. 2 encompasses 
the East Side: the Briggs, Murray, 
Hudson, and Chrysler factories, the 
beautiful Belle Isle playgrounds, and 
Grosse Pointe—the residential sec- 
tion where millionaires occupy fancy 
establishments. 

On an idle afternoon Russell Mc- 
Lauchlin of the Detroit News de- 
posited himself in one of these “rub- 
berneck” buses and took the full 
East Side treatment—hoping for 
laughs. In time, Russ relates, the 
bus zoomed out along Lake Shore 
Drive in Grosse Pointe. The cus- 
tomers admired the aspect of Lake 
St. Clair on their right, and craned 
their necks to see famous racing 
boats—both sail and motor—which 
were pointed out by the guide. 

Then the bus stopped, turned 
around, and headed back toward 
Detroit. 

“Over there,” pointed out the 
guide, “is the Ford estate.” 

“Henry Ford’s?” queried a bosomy 
lady up front. 

“Huh-uh. This is the Edsel Ford 
estate.” 

Later on the guide called attention 
to another lavishly gardened home. 

“And on your right,” he nasalled, 
“you can see the Dodge mansion and 
grounds.” 

Interrupted the meticulous matron: 

“The home of the John Dodge 
family, I presume?” 

“No lady: this is the Horace Dodge 
estate.” 

Silence for a few moments. 

“On our left,’ continued the guide, 
“is the fashionable Church of Christ.” 

Russ, who had remained bored 
silent throughout the trip, couldn’t 
resist interrupting: 

“Ask him again, Missuz. You're 
bound to guess right some time.” 


Latest gag from England about 
“socialized health’’: 

“Bligh me guvnor,” complained a 
patient to the bureaucrat. “Four 
months ago my doctor prescribed 
new spectacles, and I filled out the 
application forms that very day. If 
those specs don’t come soon, maybe 
Ill go blind.” 

“In that event,’ frosted’ the 
'ureaucrat, “the Labor Government 
\ill provide you with a white cane... 
)ext case!” 


“Why don’t you get yourself a girl 
friend, Charlie?” one of his friends 
asked the perennial bachelor. 

“Aw, I gave women up since I 
Wrote to that Lonely Hearts Club,” 
r plied Charlie. 

‘Why? What happened?” 

‘Sent ’em my pitcher, an’ they 
Sent it back with a note sayin’, ‘no- 
b dy’s that lonely!’” 


“Joe,” asked his best friend seri- 
ously, “do you think a fellow can 
make an awful fool of himself with- 
out realizing that he’s doing it?” 

“Huh-uh,” replied Joe, shaking his 
head wisely, “not if he’s married!” 


(Concluded on Page 10, Column 1) 


who’s ringing doorbells is the man 
who’s ringing up sales today. 

A study made by the Wall Street 
Journal, and reported in a recent 
issue under the heading ‘“Door-to- 
Door Selling Flourishes Despite Dip 
in Retail Store Sales’ states that 
“door-to-door salesmen, who racked 
up record sales last year, are set- 
ting an even faster pace so far in 
’49,”’ 

And while the study is confined to 
distinctive ‘door-to-door’ organiza- 
tions such as Fuller Brush Co. and 
Watkins products, the _ inference 
should be plain to all retailers em- 
ploying salesmen—door-to-door sell- 
ing is paying off today. 

Here’s how some of the “foot-in- 
the-door” organizations are doing 
this year, according to the Wall 
Street Journal study: 

The Air-Way Electric Appliance 
Corp. boosted its 1948 sales 36% 
over 1947, and for the first quarter 
of: this year sales were 12% over the 
like quarter last year, with March 
the biggest month in the company’s 
history. 

Fine Arts Sterling Co.’s silverware 


of a year ago. Big Jewel Tea Co. 
which has over 300 full-time door-to- 
door salesmen reports its dollar 
volume in 1949 to date is about 10% 
over the like period last year and 
triple the pre-war mark. 

Stanley Home _ Products, Inc. 
(brushes, floor wax, cleaners) first 
four months’ sales were up 29.3% 
over the same period in 1948. The 
Grolier Soci2ty, publisher of the 
Book of Knowledge and other en- 
cyclopedias, is running $1,300,000 
better in sales thus far this year. 
And the Fuller Brush Co., while not 
giving out any figures, indicated that 
its 1949 business is running as good, 
if not better, than the 1948 figures. 

Men in the door-to-door field give 
varying explanations as to why their 
sales have escaped the dip that has 
hit the “store’’ type of retailer. One 
firm holds to the belief that contact- 
ing consumers directly is more ef- 
fective than store promotion in a 
period of buyers’ resistance. Another 
says that more and better types of 
salesmen are being attracted. Other 
reasons given are training programs 


(Concluded on Page 4, Column 5) 


Johnson Resigns Post 
At American Central 


CINCINNATI— Eric O. Johnson 
has resigned as general manager of 
the American Central Div. of Avco 
Mfg. Corp., which makes kitchen 
cabinets and sinks, and his duties 
will be taken on as additional duties 
by John W. Craig, vice president and 


’ general manager of the Crosley Divi- 


sion. 

William A. Blees, vice president in 
charge of sales for Crosley, will take 
over the over-all supervision of 
American Central sales, with C. Fred 
Hastings continuing as general sales 
manager. 

According to R. C. Cosgrove, 
executive vice president of Avco, 
American Central will continue as a 
separate division of the Avco organi- 
zation, producing cabinets and sinks. 


Strike of Pittsburgh 
Steamfitters May End Soon 


PITTSBURGH, June 2—Some pro- 
gress was reported in settling the 
several weeks old strike of Local 
449 (AFL) of the United Association 
of Steamfitters against member firms 
of the Refrigeration and Air Condi- 
tioning Contractors Association of 
Allegheny county. 

There was a possibility that the 
strike might be settled by this week- 
end, it was said. 

The union’s contract, which ex- 
pired April 30, covers installation 
and service on “light” refrigeration 
work (under 5 hp.). The union was 
asking an increase in the hourly 
wage scale. 


Bendix To Emphasize 
‘Economat’ Production 


NEW YORK CITY—tThe new Ben- 
dix ‘“Economat” automatic washer 
that is being given its first public 
showing today (June 6) will form 
the bulk of Bendix automatic washer 
output in the future, Judson S. Sayre, 
president of Bendix Home Appli- 
ances, Inc. told New York distribu- 
tors at a recent distributor showing 
of the washer here. 

The new unit, which is claimed to 
operate on a new washing, draining, 
and drying principle, is priced to 
retail at $179.95 making it the lowest 
priced automatic washer currently 
on the market. 


(Concluded on Back Page, Column 1) 


Probe Hits Navy 
Store “Underselling’ 


WASHINGTON, D. C.—J. M. 
Axelrod, owner of Arundel Appliance 
Sales Co. of Annapolis, Md., told a 
House Armed Services subcommittee 
that under arrangements made by 
Westinghouse Electric Corp., he was 
obliged to sell merehandise directly 
to Navy ship service stores at less 
than the regular list price. 

Other Annapolis merchants com- 
plained to the subcommittee about 
“unfair competition” from the 11 
retail establishments operated in the 
town by the Navy for naval per- 
sonnel. They charged that the serv- 
ice stores ‘“‘undersell’” civilian stores. 

The subcommittee is investigating 
operation of the armed services’ post 
exchanges and ship service stores to 
“uncover abuses, excesses, or irregu- 
larities.”’ 

Axelrod noted that since 1945, he 
has been an exclusive, full-line West- 
inghouse dealer. He said he also has 
exclusive franchises for Hoover 
vacuum cleaners and Magic Chef gas 
ranges. 

In April, 1948, he testified, “we 
were informed by the Westinghouse 
Corporation, our principal supplier, 
that since the opening of the North 
(Concluded on Page 4, Column 3) 


NLRB Again Declines 
‘Local’ Case Jurisdiction 


WASHINGTON, D. C.—The Na- 
tional Labor Relations Board has 
once again declined to assert juris- 
diction in a labor dispute involving 
a small, local business. 

The board recently dismissed a 
complaint of the Teamsters, Chauf- 
feurs, Warehousemen & Helpers 
Union No. 983 against Cream Top 
Dairy, Idaho Falls, Ida., “because of 
the local nature of the respondent’s 
business.” 

Charges filed by the union alleged 
in part that the company discrimina- 
torily discharged two employes be- 
cause of their membership in the 
union and that it refused to bargain 
collectively with the union. 

Earlier, the board had taken simi- 
lar action in cases involving the A-1 
Photo Service, a _ retail store in 
San Pedro, Calif. and Pereira 
Studio, a small store in Tucson, Ariz. 

A-1 Photo Service had charged 
Local 905 of the Retail Clerks Inter- 
national Association with refusing to 


(Concluded on Page 4, Column 5) 


and farm freezers now being 
manufactured will be published in 
the next (June 13) issue of Air 
Conditioning & Refrigeration News. 

These specifications will provide 
a guide as to who is now active in 
this field, and the exact type of 
equipment that each producer is 
making. 

Readers who may wish extra 
copies of this issue are urged to 
get their requests in early. 


Norge Ups Output, 
Reduces Some Prices 


DETROIT—As the result of in- 
creased demand, Norge Div., Borg- 
Warner Corporation announced May 
31 greatly increased production 
schedules and price reductions rang- 
ing from $10 to $40 on current do- 
mestic refrigerator models. 

Coupled with announcement of 
price reductions, Norge also an- 
nounced that in order to meet its 
stepped-up schedules, the company 
has employed approximately 100% 
more production workers in its re- 
frigerator plant in Muskegon. 

Howard E. Blood, president and 
general manager of Norge division, 
said in making the announcement, 
“These price reductions on our re- 
frigerators are Norge’s contribution 
to economic adjustments made neces- 
sary by the consumer demand for 
lower prices. We feel that these 
price adjustments will help to stabil- 
ize refrigerator prices and bring 
about normal marketing conditions.” 

Most drastic price reduction an- 
nounced by Norge is on Model SDF- 
849° refrigerator. This is the super- 
deluxe, 8-cu. ft. model with the Self- 
D-Froster system. Suggested retail 
selling price of this model has been 
reduced from $339.95 to $299.95, a 
reduction of approximately 12%. 
Other current models with their 
former and new suggested retail sell- 
ing prices follow: 


Model Old Price New Price 
B-64 (newly introduced) $189.95 
POEEe eshaoevus $239 .95 229 .95 
SD-849 ........ 309 .95 299.95 
SDF-849__....... 339.95 299 .95 
Met occas 309.95 299.95 


| IN THIS ISSUE | 


Is the postwar modernization of 
retail stores paying off? Those who 
have spruced up their places of busi- 
ness give a rousing “aye,” according 
to a recent survey. See page 6 for 
details. 

* * * 

When a St. Paul meat dealer used 
two refrigerated meat cases to form 
a part of his display window, ‘“doubt- 
ing Thomases” said it wouldn’t work. 
But it did. How well is told in a 
story on page 18. 

* * of 

A service department is more valu- 
able to an appliance retailer than its 
income might indicate, according to 
one Maryland dealer. He tells why 
on page 13. 

oe * co 

The connection between a glee club 
and a commercial refrigeration dis- 
tributor may seem remote. It isn’t, 
however, in the case of Atno-Lane 
Co. in Morristown, N. J. To find out 
why, turn to page 12. 


% * of 


Departments: What’s New, pages 
26-27... . Off the Chest, page 30.... 
P. B. Reed, page 31... . Key to Air 
Conditioning, page 24. . . . World 
Trade News, page 23... . Telling & 
Selling, page 21... . Editorial, page 
16. 


Vital to Profit 


10,000 Attend Restaurant 


Show Exhibits by 352 Mfrs. 
Of Food Service Equipment 


ATLANTIC CITY, N. J.—The re- 
frigeration and air conditioning in- 
dustry will play an increasingly im- 
portant role in keeping the nation’s 
restaurant industry in the healthy 
profit status, it was made clear at 
the 30th convention and exposition 
of the National Restaurant Associa- 
tion held here May 24-27. 

After a 10-year span of increasing 
volume and profits, the restaurant 
business is in a leveling-off period, 
according to Willard Mariott of 
Washington, D. C., president of the 
National Restaurant Association, in 
an address given during the con- 
vention. 

In stressing the point that increas- 
ing competition for the consumer 
dollar makes it necessary for restau- 
rant owners to get more production 
per worker, Mariott pointed to the 
importance of getting better equip- 
ment so that food service employes 
can produce more work with greater 
ease and with better working condi- 
tions. 

Where the refrigeration and air 
conditioning industry fits in this pic- 
ture was evidenced by the unusually 
high interest shown by visitors at 
the show in the newest equipment 
which ranged from unit air condi- 
tioning equipment to refrigerated 
bulk milk dispensers, and including 
a new gadget which dispenses iced 
coffee by dropping a coin in a slot. 
Some 352 manufacturers of food and 
food storage and service equipment 
displayed at the show which had a 


(Continued on Page 14, Column 1) 


Grocers Convention 


Set for June 12-16 


CHICAGO—A talk on “Pre-pack- 
aged Self-Service Meats’ by D. L. 
Trowbridge of Charles City, Iowa, 
will be one of the feature presenta- 
tions at the golden jubilee convention 
of the National Association of Re- 
tail Grocers to be held at the Navy 
Pier here beginning June 12 and con- 
tiuing to June 16. 

Trowbridge’s talk will be part of 
a presentation of “the meat depart- 
ment in today’s modern food store,” 
scheduled for the afternoon session 
on Monday, June 13. 

On the opening day of the conven- 
tion, Ray Williams of Lima, Ohio, 
will address the grocers on ‘Lockers 
Do Belong in a Complete Food 
Store.” His talk is part of a panel 
presentation on “promotions do pay 
off.”’ , 

Sixteen refrigeration equipment 
manufacturers are listed among the 
exhibitors as well as the Frozen 
Food Locker Institute and a number 
of processors in the frozen food 
field. 

Exhibits will open at 10 a.m. on 
Sunday and at 9 a.m. on the suc- 
ceeding four days. No closing times 
were given in the tentative pro- 
gram. 

The refrigeration manufacturers 
listed to exhibit include: Baker Re- 
frigeration Corp.; C. V. Hill & Co.; 
The Coolerator Co.; Ed Friedrich 
Sales Corp.; Federal Refrigerator 
Mfg. Co.; Frigidaire Div., General 
Motors Corp.; Hussmann Refrigera- 
tion, Inc.; International Harvester 
Co.; Iceberg Refrigerated Lockers; 
Mccray Refrigerator Co.; Noma 
Electric Corp.; Perry Refrigerator 
Co., Inc.; Sherer Gillett & Co.; Super 
Cold Corp.; Tyler Fixture Corp.; and 
Viking Refrigerators, Inc. 
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AIR CONDITIONING & REFRIGERATION NEWS, JUNE 6, 1949 


Price Protection Results In Customer Confidence 


CINCINNATI — May-Stern’s_ re- 
cently-instituted price protection 
policy on 1949 model electric house- 
hold refrigerators has “resulted in 
greater customer confidence and 
made selling that much easier,” ac- 
cording to Max L. Bernstein, man- 
ager of the home furnishings store’s 
appliance department. 

“Our salesmen no longer have to 
argue price with the customer,” he 


observed. “Now it’s just a question of. 


what model they want. This enables 
the salesmen to do a better job of 
selling.” 

Under the plan, householders who 
buy a 1949 refrigerator get a policy 
certificate which guarantees them a 
cash refund or credit on the unpaid 
balance should the manufacturer, at 
a later date, authorize a lower price 
for the model purchased. 


Liability Limited 


Liability is limited to $50 a unit 
or 10% of the retail price, whichever 
is lower. The certificates are good 
until Sept. 30. 

The refund guarantee is bonded 
by National Surety Corp. Thus, May- 
Stern’s became the first store in the 
country, postwar, to “insure” cus- 
tomers against price reductions 
through a private financial institu- 
tion, Bernstein claimed. He added 
that the store was the first in the 
area to guarantee prices:.on any 
basis. 

A similar price protection plan was 
recently adopted by the May-Stern 
outlet in Pittsburgh, he stated. 

Commenting late in May on re- 
sults of the policy, Bernstein said: 

“There was no sudden upsurge in 
sales, but, on the other hand, there 
was no decline such as is usual at 
the end of the month. So we believe 
the plan has been effective.” 

He pointed out that in Cincinnati, 
“you get no immediate result on any 
advertisements.” This city is not one 
“where they come tearing in right 
after an advertisement appears,” he 
noted. 

Bernstein said he thought the price 
protection plan has “bolstered the 
market generally and has certainly 
made the people aware of May- 
Stern’s.” 


By John O. Sweet 


The May-Stern plan was an- 
nounced to the public May 13 in an 
advertisement run in the two after- 
noon newspapers. Copy said, in part: 

“At no extra cost you get insured 
price protection in a May-Stern Na- 
tional Surety Corp. policy certifi- 
COUR: » 2 

“So if you’ve held off buying your 
new 1949 refrigerator because you 
think prices might go down you no 
longer need to wait. You can buy 
now and enjoy your new 1949 refrig- 
erator, safe in the knowledge that 
you are insured against price reduc- 
tion loss.” 

The advertisement carried a repro- 
duction of the agreement between 
May-Stern and National Surety. The 
section signed by the store read: 

“The May-Stern company guar- 
antee to retail purchasers of elec- 
tric refrigerators sold by them in 
the area of the City of Cincinnati, 
Ohio, that should the retail price of 
the same brand and model number be 


Mountain to Mohammed 


To enable its satesmen to present design 
features and applications when calling 
on prospects, G-E Air Conditioning Dept. 
has made miniature models of its large 
central plant air conditioners. 


Here L. H. Hirschbach, New York dis- 
trict sales representative, demonstrates to 
Engineer John R. Gistedt, of Schwerin 
Air Conditioning Corp., how standard 
sections of the HDV central air condi- 
tioner can be installed vertically or 
horizontally. 


reduced by factory authorization on 
or before September 30, 1949, the 
May-Stern Company will refund to 
retail purchasers or allow credit 
against any unpaid balances due 
from retail purchasers, an amount 
equal to the difference between the 
price paid or agreed to be paid and 
the newly factory-authorized price, 
but in no event in excess of fifty 
dollars ($50) per unit or ten per cent 
(10%) of the retail price paid or 
agreed to be paid, whichever is 
smaller. 


Only Factory Cuts Covered 


“Sale of floor samples or any other 
price reduction unauthorized by fac- 
tories, made by another retailer shall 
not constitute the basis of a claim 
hereunder. 

“This guarantee shall apply only to 
electric refrigerators purchased dur- 
ing the period beginning May 13, 
1949 and ending Sept. 30, 1949. 
Written notice of claim shall be 
made directly to the May-Stern 
Co. . . . within one-hundred and 
twenty days from date of purchase.” 


The section signed by National 
Surety read: 

“National Surety Corporation... 
guarantees unto First National Bank 
of Cincinnati, Ohio, as trustee for the 
use and benefit of holders of ‘Certifi- 
cates of Coverage’ hereinafter men- 
tioned, that the May-Stern Company 
shall discharge their obligations un- 
der the aforesaid guarantee; pro- 
vided, however, that (1) the liability 
of Surety hereunder shall not exceed 
the sum of fifty dollars as to any 
one unit, or ten per cent (10%) of 
the retail price paid or agreed to 
to be paid, whichever is smaller, and 
shall not exceed the sum of fifteen- 
thousand dollars in the aggregate, 
and (2) no suit for recover hereunder 
shall lie (a) unless written notice 
of claim shall be given to Surety on 
or before March 31, 1950, and (b) 
unless commenced on or before Octo- 
ber 31, 1950, and (3) there shall be 
no liability hereunder to any retail 
purchaser to whom there has not 
been issued at the time of purchase 
a ‘Certificate of Coverage’ containing 
a facsimile of this bond, properly 
completed. .. .” 


Depperman Heads Sales 
For N. O. Nelson Co. 


ST. LOUIS — Otto F. Depperman 
has been appointed vice president in 
charge of sales for the N. O. Nelson 
Co., wholesaler of 
plumbing, heating, 
refrigeration, air 
conditioning, and 
industrial supplies, 
Leo J.  Bachle, 
president, an- 
nounced recently. 

Depperman 
comes to the Nel- 
son company from 
the plumbing ware 
division of the 
Briggs Mfg. Co., 
Detroit, where he 
was director of advertising and sales 
promotion. 

From his headquarters in St. Louis, 
Depperman will direct the sales or- 
ganization of the N. O. Nelson Co. 
through its 16 branches in eight mid-- 
western and southwestern states. 

The Nelson company distributes 
through company-owned branches in 
St. Louis, Joplin, Cape Girardeau, 
and Jefferson City, Mo.; Jackson, 
Miss.; Memphis, Tenn.; Little Rock, 
Ark.; Pueblo, Colo.; Salt Lake City; 
Baxter Springs, Kan.; Austin, Beau- 
mont, Dallas, Houston, Waco, and 
Wichita Falls, Tex. 


G-E Cuts Prices on Some 


Motors and Generators 


O. F. Depperman 


SCHENECTADY, N. Y.— Reduc- 
tions in net prices ranging from % 
of 1% to 7% on polyphase and 
direct-current electric motors and 
generators from 1 hp. to 200 hp. will 
be realized by most purchasers as a 
result of a new motor and control 
sales and discount plan announced by 
the General Electric Co. 

The plan extends greater discounts 
to most customers. 

Larger-sized motors from 51 to 200 
hp. and direct-current motors were 
placed on a uniform discount sched- 
ule with that established for ratings 
of polyphase 1 to 50-hp. motors. To 
accomplish this, list prices were ad- 
justed which together with the longer 
discounts result in over-all net price 
reductions. 


| Trade-Ins for Charity | 


UTICA, N. Y.—Schwenders, Ine. 
here staged a smash sale on q 
$100,000 stock of appliances and a». 
nounced it would turn all trade-i.s 
over to local charitable institutios 
as gifts. 

A trade-in was asked on eve 
appliance purchased. The store se 
it didn’t care what the age, make, 
condition of the customers trade 
might be. 


pesaSs 


Dealer Mortality: 


Skeptical Utility Finds 


lt Low In Wisconsin 


MADISON, Wis.—There were on', 
14 fewer appliance dealers in t!e« 
central Wisconsin area served ft,» 
the Wisconsin Power & Light C.. 
in January, 1949, as there were i) 
January, 1948, the utility reported 
recently. . 

Skeptical of talk of high deale: 
mortality, the utility investigated 
and found that during the year 48 
dealers went out of the appliance 
business and 34 new ones started up 
in it. 

This is out of a total of 613 dealers 
franchised to sell a full line of major 
appliances or selling a _ substantiai 
annual volume of a partial appliance 
line. 

The fact that a dealer goes out 
of business does not necessarily mean 
he went broke, the utility pointed out. 
Some merchants merely discontinued 
their appliance lines. Others added 
theni. 

The utility’s survey of its territory 
uncovered 115 retail appliance stores 
(where the greater portion of the 
store’s volume was in appliances). 
There were also 37 commercial re- 
frigeration service companies. 

A total of 54 dealers sold com- 
mercial refrigeration equipment. 


Lake Shore Plumbing & Heating 
Files Business Name In Erie Co. 


BUFFALO—A business name has 
been filed in the Erie County clerk’s 
office for the Lake Shore Plumbing 
& Heating Co., Athol Springs, N. Y., 
by Camille C. Colliard. 
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2 Keg Direct Draw 


Club Special — 


DESIGN . 


Yukon “Walk-in” Cooler 


LA CROSSE... THE RECOGNIZED STANDARD OF COMPARISON. 
EXPERIENCE 


commercial refrigeration equipment. 
. . Every item is progressive in design yet, sound and 
practical in construction. 


APPLIED RESEARCH . . . The Complete Line (partially illustrated) 
from La Crosse is being continually increased and improved by skilled 
engineers to fulfill the demands of those who demand the very 
best in equipment. 


EVERY MODEL IS TIME TESTED—TEST PROVEN. 


LA CROSSE COOLER CO. 


2809-17 LOSEY BLVD. SO., LA CROSSE, WISCONSIN 


Over 15 years of exclusive manufacturing of 


ROLLS ORT 


\ PA PRS 
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Enannnanitvapavummnnnes 
\\ andniaai ncaa alae : 


Export Representatives: Melvin Pine & Co. 


80 Broad St., New York 4, New York 


Cable Address: Eximport 


ee ee 


Iee Cube Maker with Utility Housing 
i 


oul 


ad - A J - ‘ . Tes ere * , Met Age, Orkid { ea ; ‘ > See oe ay mCP ¢ } ; vt { in ONE ae * F peSer as fawae ek ‘i re te 
| OO rn 
~. a sa 3 : 
ws 
aS 
r - H ; 
PC 
a | 
= eee 
days 4 
“i a 
a — eS ‘ 
a PY ! 
' He 
pits pene a ae eee eA eS ———————<S 
= ora —— 
eae Rie <I q ~§ = = P = 233 Ss NGS ) = - 
— ae | 
" — as ren 
La Crosse Combination ht 
t Economy Bottle & Keg Pre-Cooler | 
trent os —— ——sodlt’s 
“a ane fie i ‘ — ne : 
rere: 4S | . ded Bie ss ie! 4 ae \ ; ais 
oe |) ee ae oP | Ba a. ee ee 
Pe ee a oe Te oe | a 7 j le t ha - . “e — ’ 
_ aS ae ea ee i ll — —_, ao 4 x | 
a pt) BS ae oP vi—_:- = | 
- ~ h vt toa | 
4 par «J . 4 , a 3 aa - 4 “ ij | 4 i 1 a a = ae : ee —— ‘| \ 
wg = ee 5 ; as 4 i ’ 
4 , - _—4 | |= Fc La Crosse Bottle Cooler bored 
re ete ain & ’ —— Cee os | : 
7 | ee | 
ay mA if 
—_ / . yey 
7 | 
Ps Supreme Drainboard \ q “Dh. Cll SSS \\N 
des | a a, i. ‘e A\ = 
: egies «oo eee meee fees mecceftt i ti (i Z==— 7 
’ coat | Sa! | ai 
Bo pl os $4 ) | | eq qua? |. a 
4 Se 
| ne —$——— ee 


AIR CONDITIONING & REFRIGERATION NEWS, JUNE 6, 1949 3 


Now—for commercial and industrial installations 


\Beand-Nlew Fiigidaite Meter Mise 


HERE’S PROOF — 
at a wonderful new low price! 


\ 


Meter-Miser means the best 
in commercial refrigeration! 


A. Direct Shaft from motor to compressor 
mechanism has microfinished bearing sur- 
faces that are constantly and automatically 
lubricated—oiled for life. It’s easy to see why 
Meter-Miser performance is so whisper-quiet! 


Bo son 


— 


ees ae 


B. Impeller that compresses the Freon re- 
frigerant in the cylinder is so round —so 
amazingly smooth — that it rotates virtually 
without friction. No wonder the Meter-Miser 
is famous for long, trouble-free operation! 


C. Divider Block that works with the im- 
peller to compress Freon refrigerant is made 
from special, extra-tough steel. Its accuracy 
is checked on sensitive electro-limit gauges 
that are capable of measuring in terms of 
millionths of an inch! 


carries its own special 5-Year Warranty. 
_ And it’s available in 4%, ¥3 and ¥% HP sizes. 
Product improvement like this is just 


_ Here’s a great new Meter-Miser Compressor, 
specially designed for self-contained or 


remote installation—ideal for use with 
one of many ways in which Frigidaire helps 


its dealers build better business. No wonder 


virtually any type of refrigerating fixture. 
It’s smaller, more compact —yet has all of 
the advantages that have made the Meter- 
Miser famous. And, best of all, it’s available 
ai a wonderful new low price! 

But it’s not only the price that makes 


the Frigidaire franchise is so valuable. 


New low prices on 
Meter-Misers for 
remote installation 


these superb new units a best buy for your 


customers. They save money every day with 


a \leter-Miser, for it’s actually the simplest 
r rigerating unit ever built — trouble-free 
a | amazingly thrifty. It’s been tested and 
» ved in millions of Frigidaire products— 


The famous circular-type Meter-Misers are 
now also available at new low prices. Ideal 
for remote installation, they offer every 


operating advantage of the newer design. 


Depend on FRIGIDAIRE 


The Meter- Miser has no belts to break —no 
pistons and connecting rods to wear —no fly- 
wheels or pulleys to keep in line—no gaskets 
and seals to leak. When parts aren’t there, 
they can’t cause trouble—can’t waste current! 


to do things right! 
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Florida Legislature Passes 


New Fair Trade Bill To 
Replace Invalidated Act 


TALLAHASSEE, Fla.—A bill to 
give Florida a new fair trade act, 
permitting manufacturers to estab- 
lish minimum resale prices for their 
products, was given final passage 
May 27 by the state legislature and 
sent to the governor. 

Florida’s fair trade act of 1939 was 
recently invalidated by the state 
Supreme Court on the grounds that 
it was not in the public interest and 
tended to create monopolies. 

The bill for the new law is the 
same as the old act except for two 
changes which are designed to over- 
come the court’s objections. One new 
section provides that brands which 
are jointly owned by corporations 
“shall not be treated as in competi- 
tion, the one with the other.” 

The new section gives the state at- 
torney general authority, but des 
not make it mandatory for him, to 
enjoin enforcement of any fair trade 
program where the fair-traded items 
are not in actual open competition 
with other merchandise of the same 
class. 


Fittings Mfr. Modernizes Plant 


ASHLAND, Ohio—The Union Mal- 
leable Mfg. Co. and its subsidiaries 
have just announced the completion 
of a half-million dollar modernization 
program in their workings. 

Started in 1943, the program was 
interrupted for two years during 
World War II while Union Malleable 
was engaged in war production. 


‘Action’ Pictures Feature New Frigidaire Models 


Frigidaire recently released the first 
At the left is the 


models. 


“action” 


shots of its 1949 household refrigerator 
“Cold-Wall Imperial'' model, recently released to dealers, 


which has 2 cu. ft. of frozen food storage in a separate compartment, and 8 cu. ft. of 


“Cold-Wall” 


of shelf area and featuring full width Hydrator for fruits and vegetables and 


storage space. At the right is the 9¥-cu. ft. Master model, with 20.2 sq. ft. 


“jack” 


shelves on either side of the center-mounted evaporator for storing small packages. 


Correction | 


Officials of the Westinghouse Ap- 
pliance Division state that there is 
an incorrect reference to Westing- 
house in the story about Ranney Re- 
frigerator Co. in the May 30 issue. 

In the final paragraph of the story 
it is stated that “During the 1930’s, 
Ranney manufactured household elec- 
tric refrigerators on contract, mak- 
ing them under such names as West- 
inghouse, Universal Cooler, and 
Zenith.” 

The Westinghouse officials state 
that a close check of the records fails 
to reveal that Ranney made a refrig- 
erator or any parts for Westinghouse. 


Navy Store ‘Underselling’ Agreement Hit-- 


(Concluded from Page 1, Column 3) 
Severn ship service operation on a 
grand scale that they could not much 
longer protect our franchise because 
of pressure to sell directly to ship 
service stores. 

“The factory advised that we nego- 
tiate with ship service and later 
Westinghouse made arrangements at 
a meeting of both groups to have us 
sell directly to ship service and not 
to the consumer.” 

He said the arrangements called 
for his store to deliver directly to the 
consumer and service the appliances 


under the warranty and to approxi- 
mately split the gross profit on each 
sale with ships’ service. 

“As we understand it,’ Axelrod 
stated, ‘ships’ service passed our dis- 
count on to its customers plus a 2% 
service charge on the net price.” 

Between April, 1948, and mid-May 
this year, the Annapolis store sold 
$37,110 worth of merchandise to the 
Navy stores, he declared. He said the 
regular list price of the goods rep- 
resented a gross of $43,600, adding 
that the State of Maryland thereby 
lost $872 in sales taxes. 

(Excise and state sales taxes are 


+ Field Tested...Durable...Easy to Apply -_ 


NATIONAL LOCK 


_ Refrigerator Hardware 


Write for Design Details 


om Surface, “Thru: od omni 


not collected on merchandise sold at 
the service stores.) 

A total of 166 units was sold to 
the naval stores, he informed the 
subcommittee. They included 59 re- 
frigerators, 43 automatic washers, 
12 vacuum cleaners, eight television 
sets, seven radios, five conventional 
washers, four electric ranges, four 
water heaters, four ironers, three gas 
ranges, and other items. 

Axelrod explained that Hoover 
vacuum cleaners were sold to the 
naval stores on the same basis as 
Westinghouse products. 

Some enlisted men bought mer- 
chandise at his store, paying the 
regular list price and the state sales 
tax, he said. This was because they 
didn’t have the cash for special order 
purchases and had to buy on terms, 
the subcommittee was told. 

The appliance dealer testified that 
deals had been made between the 
service stores and other local mer- 
chants. He claimed 4,414 special 
orders were handled by the naval 
stores between April 1, 1948 and May 
15, 1949. 

Earlier in his testimony, Axelrod 
pointed out that from 1945 to 1948, 
his store had received numerous re- 
quests for mérchandise at a discount, 


| based on the honoring of ships’ 


service cards. 

“These requests were entirely re- 
fused because of the obligations of 
our several franchise contracts re- 
quiring a proper maintenance of na- 
tionally advertised list prices,’ he 
asserted. 

“As an additional consideration, 
we based our refusal on a personal 
dislike for the unfair practice of 
favoring any individual or group of 
‘special price’ individuals with ‘spe- 
cial’ price benefits. 


| “We have done business with ships’ 
| service on a profitable basis because 
of the volume represented,” he de- 
clared, “but we agree with the 
Chamber of Commerce of our com- 
munity that an operation of the 
present size by the ships’ service en- 
terprise in Annapolis jeopardizes the 
economic stability of the community 
and threatens our own security.” 


| Nashville Appliance Sales 
In April Exceed March 


NASHVILLE, Tenn. — Refrigera- 


siderably higher than for March, 
local dealers have revorted to the 
Nashville Electric Service. 


vealed that 67% more water heaters, 
43% more ranges, 34% more refrig- 


sold in April than in March. 

No comparison with April, 
was available. 

Unit sales of each appliance for 
April was as follows: 
904, water heaters 578, ranges 507, 
and freezers 25. 


1948, 


Doorbell Ringing -- 


(Concluded from Page 1, Column -°) 


resulting in improved sales tec)- 
niques, better promotion, and use -f 
a wide variety of trade “come-on: 

In the matter of sales traini: -, 
Fine Arts Sterling emphasizes t e« 
hiring of college graduates, who « e 
trained in classrooms and field wo 
for three months and are requi: 4 
to digest a training manual. L. .. 
Price Mercantile Co., which se 5 
household goods in 26 states, gi\ 5 
its salesmen on-the-job training § + 
sending field managers known 5; 
“organizers” with them on rout 

Many types of promotion are us | 
to back up the efforts of the do 
to-door salesmen. One that wor 
have application by the applian 
dealer is the plan of a Minneso : 
company with both retail stores a 
door-to-door salesmen which he! ; 
the salesmen by sending postcar: ; 
to customers who have been in ji : 
stores, inviting them to phone if th: 
have any needs a representative c: 
fill. 

“Bonuses” and “premiums” ai 
important trade-boosters the Wa 
Street Journal showed. Two large 
food companies use the “credit” pre- 
mium plan. With each purchase « 
customers gets a “credit” towards a 
premium item. ‘“Give-aways” are 
common, the Fuller Brush man’s 
opening gift of a brush, letter opener, 
or comb being perhaps the best 
known. 

A variation of the “give- away” is 
the “hostess party” or “dinner demon- 
stration.” A customer is persuaded 
to invite a number of friends to a 
party at her home where each guest 
receives a token gift and a demon- 
stration follows. The salesman then 
makes appointments with those 
guests who express further interest. 
The hostess gets a present based on 
the amount of business done by the 
dealer. 

The Wall Street Journal study 
says that door-to-door people declare 
that the “one-foot-in-the-door” tech- 
nique, taken literally, is a thing of 
the past. Real Silk hosiery salesmen, 
for instance, are advised to step back 
when the door is opened to establish 
goodwill and confidence. 

And a Fuller Brush man is quoted 
as saying: 

“I never put my foot in the door. 
I like to be considered an invited 
guest about six times a year.” 


NLRB Jurisdiction - - 


(Concluded from Page 1, Column 8) 


bargain in good faith and with re- 
straining and coercing employes. The 
same charges were made against 
Pereira Studio by the Portrait & 
Commercial Photographers and Photo 
Finishers Union (AFL). 

In dismissing both cases (the prin- 
cipal opinion being in that of the 
A-1 Photo Service), the board stated: 

“In the absence of special circum- 
stances, it is a proper exercise of 
such discretion to dismiss cases in 
which, as here, the business involved 
is so small and so local in nature 
that the interruption of operations by 
a labor dispute could have only a 
remote and insubstantial effect on 
commerce.” 

The general counsel for NLRB had 
argued before the board that it does 
not have the power to take such 
action. As in the A-1 Photo and 
Pereira cases, the board ruled in the 
Cream Top Dairy case that it “finds 
without merit the General Counsel's 
contention. .. .” 
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Mission Appliance Reports 
$4.4 Million Sales for 9 Mos. 


LOS ANGELES — Mission Aj pli- 
ance Corp. here has reported for the 
nine months ending March 31 net 
sales of $4,459,444 and net inc ne, 
after taxes and reserves for in en- 
tory losses, of $166,361. 

No corresponding figures for ast 
year were available. 


_ 


tor, home freezer, range, and water | 
heater sales for April were all con- | 


A compilation from 70 dealers re- | 


erators, and 25% more freezers were | 


refrigerators 


VEGETABLE CASES 
e COLOR VISION FREEZERS 
e FULL VISION CASES 

¢ FORMICA TOP DISPLAY 
CASES IN PORCELAIN 
DAIRY WALL CASES 
COLDIN CABINET CO., INC. | 


2800 Webster Avenue, Bronx 58, N 
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7 IMPORTANT ANNOUNCEMENT 
Gemco Air-Conditioning 
Goes Forward! 
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Important is right! Important for Gemco distributors . . . and for 
) other qualified distributors in certain available territories who 
want the advantage of a year-round line of proven heating and air- 


sli- conditioning equipment. You're looking right at the green light! 
rhe 

t , beinacil 
= Never in the history of air conditioning has a manufacturer stood 
- behind its product in the way Gemco has—we are continuing 
ast that policy. 


. 4) t bf. Pité 


6504 Olive Boulevard » 4417 Oleatha Avenue 
St. Louis, Missouri 
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Retailers Unanimous 


They Say Store Modernization Pays Off, 
Spend $2 Billion Annually Fixing Up 


NEW YORK CITY—Retailers rep- 
resenting 18,000 stores all over the 
country agreed, with only a feeble 
1% of 1% dissenting, that store 
modernization has paid off since the 
war with gratifying results. 

This was made public today by 
John W. H. Evans, president of the 
Store Modernization Institute and 
managing director of the Store 
Modernization Shows. 

He revealed results of a question- 
naire sent to all the retail store 
executives who had attended the two 
previous Store Modernization Shows, 
held each June at Grand Central 
Palace, New York City. This year, 
the show will open on Sunday, June 
19, and continue through Friday, 
June 24. 

Last year’s Store Modernization 
Show “gave useful ideas” to 63% 
of the retailers surveyed, it was dis- 
closed. 

It was reported that 69% of re- 
modelled stores found increased sales, 
52% found more customers, and 54% 
found better customer relations as a 
result of modernization. 

The economic importance of store 
modernization was pointed up by 
another recent survey, where it was 
found that for the past three years, 
stores and shops have been by far 
the most active classification of 
building types in 30 major cities. 
Store modernization is an annual $2 
billion business in the U. S. 

Chain stores, as usual, retained 
their lead in this activity, with some 
individual chains spending as much 
as $15 million, with an average ex- 
penditure of over $1,000,000, a figure 
that errs on the low side, since many 
of the largest spenders declined, for 
policy reasons, to answer the ques- 
tion. 

Independents, mostly department 
stores, followed with an average of 
$69,000, spent on a wide range of 
equipment, from complete new store 


Fleet, Andrews Appointed 
To Schaefer Posts In East 


MINNEAPOLIS—Appointment of 
Penn Fleet as eastern district factory 
representative for Pakaway home 
freezers, and of 
Joseph Andrews 
as district factory 
representative for 
Schaefer ice cream 
cabinets and froz- 
en food merchan- 
dising cabinets 
have been = an- 
nounced here by 
Schaefer, Inc. 

Fleet will work 
with distributors 
Joseph Andrews and _ dealers’ on 
freezer sales and promotions in the 
territory comprised of New York 
City, New Jersey, Pennsylvania, Dela- 
ware, Maryland, West Virginia, 
Virginia, and the Carolinas. 

Andrews will headquarter in Rich- 
mond and cover the Carolinas, Vir- 
ginia, West Virginia, and western 
Pennsylvania. 


SECTIONAL HARDENING 
FREEZING and STORAGE 
ROOMS 


CAPACITIES FROM 300-5,400 GALS. 


RECO-FAB Hardening and Freezing Rooms are 
shipped complete with all required Refrigerating 
Equipment and complete assembly Instructions. 
All equipment bears our standard one year 
Manufacturer's Warranty. 


SIMPLE TOJERECT, MOVE OR ENLARGE 


RECO PRODUCTS DIVISION 


front, air conditioning, and moving 
stairways, to painting and carpet- 
ing. 

Leading all other improvements on 
which store owners have spent money 
since the war were display cases, in- 
stalled in 55% of the modernized 
stores reporting; fluorescent lighting 
followed closely, in 54%. 

Another significant contrast ap- 
peared which showed that 17% of the 
stores installed incandescent lighting, 
9% slimline, and 5% cold cathode, 
but 54% installed fluorescent light- 
ing. It is interesting, however, to note 
that in most cases where the three 
less popular lighting fixtures were 
used, it was in conjunction with 
fluorescent equipment. 

Chain stores, 80% of which indi- 
cated that they had modernized since 


the war, maintained a large lead 
4. 


also in the installation of the more 
extensive improvements. Over twice 
as many chains as independents in- 
stalled air conditioning, drinking 
fountains, eating facilities, store 
fronts, moving stairways, and eleva- 
tors. Twice as many chain stores as 
independents’ installed automatic 
vending machines. 

Ticket-invitations to this year’s 
Store Modernization Show may be 
obtained from Store Modernization 
Show headquarters, 40 E. 49th St., 
New York 17, N. Y. 

The Show will feature daily week- 
day clinic conferences on_ store 
modernization, conducted this year 
by the New York University School 
of Retailing; the annual competition 
awards for the “Best Modernized 
Store of the Year,” and exhibits by 
manufacturers in this field. 


Bakery Installs Retarder 
To Hold Unbaked Doughs 
At Below Freezing Temp. 


ST. LOUIS—Installation of a new 
retarder-refrigerator, which holds un- 
baked doughs at _ temperatures 
slightly below freezing, with an 
automatic hot-gas defrosting cycle, 
has considerably increased efficiency 
in the bake shop of the Albert 
Schulze Bakery at 3127 Watson Rd., 
here. 

Instead of refrigerating doughs at 
35 to 40° F., such as is standard 
practice, the Schulze Bakery unit 
operates at between 28 and 30° F., 
or a few points below the freezing 
mark. 

Automatic defrosting is accom- 
plished every six hours of running 
time, or actually once every 12 hours, 
the system being actuated by a time- 
clock which operates a_ solenoid 
opening a valve on the hot side of 
the condensing unit. 

Use of the automatic defrosting 
innovation has done away with neces- 


sity of cleaning out the refrigerator 
during the defrosting period, ang 
keeps the box in constant service, 
as only two or three minutes are re. 
quired for the defrosting cycle. 

The installation was made by he 
St. Louis Butcher Supply Co. 


Chicago Contractors Ac 4 
‘Air Conditioning’ to Na: ie 


CHICAGO—Refrigeration and \ir 
Conditioning Contractors Associa on 
of Chicago is the new name of he 
former Refrigeration Contractors _ s- 
sociation of Chicago. 

Like the National Association, he 
members of the Chicago Associa’ 5n 
felt the inclusion of ‘Air Condit: n- 
ing” in the name would more clez ly 
define the industries in which ie 
members are engaged, according :o 
association officials. 


Hoppe To Air Condition Hotel 


DALLAS, Tex.— Joe Hoppe, In 
authorized Frigidaire  distribut 
here, has the contract for complete 
air conditioning the Lynn hotel, he: 


eo © “4 


2020 Naudain Street, Phila. 46, Pa. 


(eal Sales backing 


WHEN YOU SELL =: CONDENSING UNITS 


YOU GET 


a eR oc aag See cas 


une 


Y-MADE 


MERCHANDISING 


~ for Commercial — 


pease i ae 


Refrigeration dealers 


and service en 


GENERAL ELECTRIC COMPANY 
Air Conditioning Department, Section AC-16 
Bloomfield, New Jersey 


| am a service engineer [J 


As samples of G-E sales literature, please send me your 
condensed catalogs for condensing units and replacement 
parts. Please put me in touch with my local G-E wholesaler- 


parts depot. 


es Loy 


Pony, i 


~—™ sales tools 
quick selection book, 


dealer [J 


ae 


sales promotion. 


° 


sales training 
«literature to help you — 


os 


—— 


N E ED HE LP in organizing a well-rounded, 


fast-moving condensing unit sales campaign rig ?t 
now? Want to merchandise condensing units—t ie 
modern way? You can get solid, practical help fre m 
the new G-E sales promotion material that’s ¢ 2- 
signed especially for commercial refrigerati n 
dealers and service engineers. It’s available now it 
your local General Electric wholesaler-parts dep t. 


..direct mail to get you 


HERE’S REAL BACKING for yc 


selling. This new material can give even thesmall: st 
retailer a complete, professional sales program © T 
G-E condensing units. It covers the most import ‘t 
phases of modern refrigeration equipment sellir 2. 
Your wholesaler will be glad to explain the fun °- 
tion of each piece. He can show you how to p: t 
your program to work...to help you sell moi 2 
G-E condensing units. 
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High Grade Milk 


Figures Show Small Investment In Milk Cooling 
Equipment Yields Farmers Bigger Profits 


’ R3EMONT, Neb. — Dodge county 
iance dealers joined other busi- 
men and farmers in a tour of 

da y farms as part of a state-wide 

sment to impress farmers with 
th possibilities of increasing their 
ne by ‘making comparatively 


int 
sm. 1 investments in milk coolers 
an similar equipment so as to 
qu: ‘fy for production of Grade A 
mi 


least two farmers visited on 
th ‘our reported they were realiz- 
in, $100 more per month from pro- 
du ng the high grade milk over 
wir -c they could realize from the 
stc dard grade. 

- ne of the most economical invest- 
m: its for Grade A production was 
fo. id at the Floyd Brandt farm near 
He per. Doing all of the work him- 
sel., Brandt figured his total cost 
at 3494.35, including $393.50 for his 
milx room equipment, $100 for 


cementing, painting, and stanchions 
for his barn. Milk room equipment 
included. a mechanical cooler, vats, 
and water heater. 

Alfred Timm, operator of a rented 
farm and dairy setup near Hooper, 
said he made little investment in his 
milk production facilities and is 
realizing $100 per month more than 
if he were back to standard grade 
production. 

Herbert and Adolph Wesch, broth- 
ers farming near North Bend, re- 
ported they spent $550 for a cooler 
and other milk room equipment to 
take care of the production of their 
14 milk cows. The landlord paid for 
a dairy barn and a well under the 
milk house. A feature of their setup 
was the feed-handling equipment. 
From a small hoppered bin with a 
spout, ground grain is transferred 
to the cows’ troughs in their stalls. 
A grinder blows the ground grain 


into the hoppered bin, it was ex- 
plained. 

On the farm rented by John Fini- 
gan near North Bend, the cost of 
qualifying for Grade A _ production 
for a herd of 20 cows was $865, in- 
cluding remodeling an old building 
to provide wallboard walls, cement 
floor, and tile drain. The landlord 
paid most of the expense, however, 
with Finigan paying only for the 
cooler and other milkroom equip- 
ment. 


Commercial Equipment Firm 
Names Stevens Sales Mgr. 


HUDSON, Wis. — Nor-Lake, Inc., 
manufacturer of ice cube makers, 
bottle coolers, and walk-in coolers, 
has announced the appointment of 
Don Stevens to the post of sales 
manager. 

The company, which has confined 
its sales to a limited area up to now, 
also announced that it has launched 
a sales expansion program and will 
appoint dealers and_ distributors 
throughout the United States during 
the next year. 


Walter Will Represent 
Curtis In Southwest 


ST. LOUIS—Appointment of C. G. 
Walter as manufacturer’s representa- 
tive in the Southwest for Curtis 
Refrigerating Ma- 
chine Div. of Cur- 
tis Mfg. Co. has 
been announced by 
the manufacturer 
here. 

Walter, who has 
worked in_ the 
commercial refrig- 
eration and air 
conditioning busi- 
ness in that area 
for the past 17 


C. G. Walter 
years, will have his headquarters at 
5060 Ambrose Ave., Hollywood, Calif. 


Dell Radio To Sell Heat Pump 


BAKERSFIELD, Calif.—Organiza- 
tion of Dell Radio Enterprises, Inc., 
here to sell the Marvair heat’ pump 
in Kern county has been announced 
by Dell Radio, president. General 
sales manager is Dave Davies: 


> 
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YOU'LL FIND IT’S EASIER 


TO SELL condensing units that can 
boast G-E quality and dependability. Tops 
in customer acceptance, G-E condensing 
units deliver a big cooling job at extremely 
low cost. And you’|l be amazed at G.E.’s low 


prices. General Electric refrigeration ma- 
chines— both air-cooled or water-cooled 
models from % to 5 hp—are compact, easy 


to install, high capacity units, ideal for the — 
replacement market. Team up famous G-E 
condensing units with modern merchandis- 
ing methods... and watch your sales and 


profits go up! 


GET YOUR SHARE 


OF THE G-E 
SERVICE AND 


PARTS BUSINESS 


More than a million 
G-E commercial-size 
condensing units 
have been built! 


Under the new General Electric Replacement 
Parts Depot system, you can get genuine G-E 


replacement parts quickly and easily any- 
Where in the country. That means increased 
profits for you... because you’ll be able to 
gt your share of the G-E service and parts 
b: siness. More than a million G-E commer- 
¢) 'l-type refrigeration machines have been 
bi lt! You’ll be able to give quick service 
a’ 1 waste little time or motion... because of 


t ° simple General Electric replacement 
P ley. It means less trouble for you... more 
S. isfaction for your customers! 


here's your g 


sales tool 


= 3% 


CONDENSING UNITS 


—for dependable, economical commercial refrigeration 


GENERAL @@ ELECTRIC 


Cafe Changes Air 
Under Wooden Floor 


To Stop ‘Buckling’ 


Wood-over-Concrete Floor 
Has ‘Breathing’ Grilles 


OKLAHOMA CITY — The serious 
problem of “sweating” by wooden 
floors laid over concrete, which often 
results in the need for expensive re- 
pairs, due to buckling or warping of 
the wood, has been eliminated by air 
conditioned ‘‘breathers’”—installed in 
the floor of: the new Boulevard 
Cafeteria, here. 

In remodeling a wedge-shaped 
building into Oklahoma City’s largest 
cafeteria, G. B. Arrington, owner, 
covered the original concrete floor 
with a mitered hardwood floor, leav- 
ing a 2%-in. space for air, between 
wood and concrete, with parallel 
trestles, installed to support the 
wood. 

Asphalt tile was laid on top of the 
wood, to raise the floor several 
inches, and to provide a smooth, re- 
silient underfooting for cafeteria 
customers. 

However, changes in temperature, 
it was soon found, were wrecking 
considerable havoc with the under- 
flooring. On extremely humid days, 
the contracting and expansion of the 
floor resulted in “bumps” appearing 
under the asphalt tile, as the wood 
swelled or warped out of position. 
This necessitated repairs at several 
intervals, until Arrington hit upon 
a proper scheme that would eliminate 
it. 

The scheme was to install six 
“breathers” or small 8 by 3-in. grilles, 
in the floor, at either side of the 
restaurant public area. 

The six grilles penetrate directly 
into the clear space between wood 
floor and concrete floor, and with 
circulation flowing from one to the 
other, have proven adequate to eli- 
minate moisture-saturated air from 
the sub-floor area. 

Circulating air is provided by the 
air conditioning system and blowers, 
so that the air under the floor is 
changed continuously. There have 
been no instances in which wood 
buckled or changed shape, since this 
installation was made in late 1948, 
Arrington said. 


6 Distributors Announced for 
Connor Air Purification Units 


NEW YORK CITY—wW. B. Connor 
Engineering Corp., manufacturer of 
Dorex activated carbon refrigerated 
atmosphere control equipment, has 
announced the following recent dis- 
tributor appointments for the apple 
and pear storage units: 

Richard D. Lyman, Albion, N. Y. 
western and northern New York; 
Jersey Fruit Products Co-op Associa- 
tion, Inc., Freehold N. J., New Jersey 


. and Delaware; Hill Top Orchards and 


Nurseries, Hartford, Mich., Michigan 
and northern Indiana. 

Shantz Orchards, Orefield, Pa., 
eastern border counties of Pennsyl- 
vania; The Growers and Producers 
Exchange, Inc., Roanoke, Va., 
southern Virginia and southern West 
Virginia; Sho-Off Orchards, Peoria, 
Ill., northern Illinois and Wisconsin. 


Are You 
Missing 
Something? 


and extra 


Possibly you are missing extra profits 
service to your customers on your restaurant con- 


tracts. Johnson Formica Counters, Bars and Table 
Tops, made to your specifications, can represent 
substantial additional orders. 


Many of America’s most beautiful restaurants are 
Johnson equipped. Write today for our new catalog 
price list and details of the Johnson Dealer Profit 
Plan. 


Seon Proof 
Cigererte Preet 


Qehnson_ \ FORMIC | 


U 69 North Street, Elgin &, Iilinois 
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Broadway Maintenance Corp. 
Moves Air Conditioning Div. 


NEW YORK CITY—tThe air con- 
ditioning division of Broadway Main- 
tenance Corp. has been moved from 
322 E. 44th St. here, to a newly con- 
structed building located at 22-09 
Bridge Plaza N. in Long Island 
City, the company has recently an- 
nounced. 

The division’s telephone number 
has been changed to _ Stillwell 
6-3700. ° 


Merle Klinefelter To Manage 
Sheet Metal Dept. of L&L Sales 


SPRINGFIELD, Ill.—Merle Kline- 
felter, who has handled sheet metal 
installations in central Illinois for 
37 years, has been appointed man- 
ager of the sheet metal installation 
department of the L & L Sales, Inc., 
General Electric distributor for heat- 
ing, air conditioning, and appliances, 
here. 


Kelvinator Advertising 
Boosts lee Cream Month 


DETROIT—Kelvinator, one of the 
major ice cream cabinet manufac- 
turers, has announced extensive plans 
for participation in the promotion of 
June Dairy Month. 

H. C. Patterson, commercial sales 
manager, said Kelvinator is promot- 
ing June Dairy Month in its refrig- 
erator advertisements in two national 
magazines, and during the Edwin C. 
Hill radio news program which it 
sponsors over the ABC network. 

A special commercial for Hill’s 
June 1 show paid particular atten- 
tion to the contribution of the dairy 
industry to America’s high standards 
of living. 

Full-page Kelvinator refrigerator 
advertisements in the June 6 issue 
of Life, and McCall’s magazine for 
June, show ice cream prominently in 
use in the full-color illustrations, and 
mentigned as an important food in 
the copy, tying in with the industry’s 
own promotion of ice cream as a 
food. 


REFRIGERATION 


HEATING PARTS 


and SUPPLIES 


Dependable efficient same-day filling of orders has built our business 


SUPPLY HOUSE THAT SERVICE BUILT 


PVE meeley Ppalel Tite SERVICE THAT'S UNSURPASSED | 


from the 


Carrier Absorption Unit Installed 
To Air Condition Oklahoma Building 


* 


Introduction of the new Carrier 
Corp. absorption refrigeration unit 
which uses plain water as a refrig- 
erant and a simodle salt as an ab- 


| sorbent was reported in the May 9 


... our reputation. Keep your stocks complete this easy, speedy way... 
just order from our FREE catalog. Saves you time... energy... money. 
Prices right. Wholesale only. 


| 
| 
SERVICE PARTS CO. 


2511 LAKE STREET 


MELROSE PARK, ILL. 


_ issue. The above picture shows an 
| actual installation of such a unit for 


the air conditioning of the Oklahoma 
Natural Gas. building, Oklahoma 
City. 

The machine consists of two shells, 
a heat exchanger, a solution pump, 
and auxiliaries. Its working cycle 1s 
as follows: 

Water to be chilled is sprayed into 


THE SILENT PERFORMER... 


Two 14-H Chrysler Airtemp Radial Compres- 


with M 


cool comfort and economy 


ARLO 


evaporative condensers 


Evaporative 


the year. 


sors, shown in the machinery room photo 


above, are served by the Marlo units. 


MARLO -HEA 


Since 1925 


RANSFER 


Havana. 


Two Marlo EC-80 (160 tons capacity) 


the Astral Theatre, Havana, Cuba. 


Interior view of the modern 2400-seat theatre. 


Condensers used by 


they set the stage for 


— 
A 
! 


| 
| 
| 


@ These Marlo Evaporative Condensers play | 
an important unseen, silent role every day at 
the Astral Theatre in Havana, Cuba. Operat- 
ing quietly . . . and economically (with 95% 
water saving) . 
greater comfort — better business throughout 


| 


Installed with Chrysler equipment by La Antillana, S. A. 


Send for Marlo C. T. Bulletin 


Se aa 


the flash evaporator located in the 
upper portion of the absorber-cooler 
shell. 

Since this shell is maintained 
at a high vacuum, a portion of the 
chilled water evaporates and cools 
the remaining water. The chilled 
water drains from the cooler tank, 
and is pumped to the load. 


The temperature of the chilled 
water leaving the machine depends 
on the concentration and temperature 
of the salt solution sprayed over the 
coil located in the lower portion of 
the shell, which forms the absorber 


section. 


The salt solution absorbs the water 
vapor flashed in the evaporator. The 
heat of absorption of this vapor tends 
to raise the temperature of the solu- 
tion, which is therefore cooled by 
water passing through the absorber 
coil in order to maintain the solution 
at a proper temperature, it was ex- 
plained. 


The absorption of this water vapor 
reduces the salt concentration of the 
solution, thus also reducing its ab- 
sorbing power. Therefore the weak 
solution is continuously drained from 
the absorber shell and delivered by 
the solution pump to the upper shell 
for re-concentration. 


Re-concentration is performed in 
the lower portion, or generator sec- 
tion, of the upper shell. Steam, ad- 
mitted to the tubes, heats the solu- 
tion and boils off the water vapor 
previously absorbed in the absorber 
section, thus restoring the original 
concentration. 
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Glycol Vaporizer Gets 
Contractor the Job 


Despite Lower Bids 


NEWARK, N. J.—An air co: ji- 
tioning contractor located in a sou 4. 
eastern seaboard city was able to --}] 
a $30,000 installation without me t. 
ing competing bids solely because ie 
offered the A. P. S. glycol vapori -r 
as a feature of his unit, repc ‘s 
Joseph W. Kelley, vice president « q 
general sales manager of Air Pur j- 
cation Service, Inc., Newark, v. 9 
confirmed the recent announcem. :t 
by President Frederick R. Wea. r 
that promotion plans for his co .- 
pany are being formulated. 


The Air Purification Service fir ,, 
whose directing heads have been ¢ - 
gaged for the past 10 years in te. °- 
ing glycol vapor as a harmless , ¢ 
effective means of killing air-bor 2 
germs, is now producing units fr 
both the commercial air conditionir + 
market and for home use. Te 
former sell for $385 and the res - 
dential and office units retail <«¢ 
approximately $50. 

The glycol vapor method of pr: - 
venting the common cold and other 
ills caused by air-borne germs mace 
news last year when the American 
Medical Association’s magazitie 
Hygeia ran an article which pro- 
claimed the tests to be a “solid basis 
of evidence that we can prevent 
colds.” Reader’s Digest magazine re- 
printed the article. 


At present, the company has dis- 


tribution in the larger cities and is 


expanding its activities in accordance 
with accepted appliance merchandis- 
ing methods. 

The company has a list of promi- 
nent commercial installations. These 
include large New York banks and 
insurance companies, industrial con- 
cerns, motion picture theatérs, hos- 
pitals, and a leading national dance 
studio chain. Companies having lab- 
oratory animals and poultry raisers 
are also using the Air Purification 
Service units. 


The use of a paper roll impreg- 
nated with triethylene glycol fur- 
nishes a_ repeat-sale opportunity. 
This patented impregnated roll, ac- 
cording to Air Purification Service 
executives, is the only known way 
to permeate the air with glycol vapor 
at proper temperature and in proper 
density in order to achieve the de- 
sired results. j 

Advertising and promotion now be- 
ing planned will include magazines, 
newspapers, business and _ profes- 
sional papers, and a complete assort- 
ment of educational dealer literature. 
Edward H. Pearson, vice president, 
is in charge. 


MASTER-BILT Affached Unit 
BEVERAGE COOLER 


Now ava laple in all models both Standard finish Baked Gray Enamel 
or Stainless Steel Exterior. 


Attached Unit Beverage Coolers are sold complete with Kelvinator or 
General Electric Sealed Condensing Unit, fully charged with gas and ready to 


plug in for immediate use. 


Gravity Coil Cooling .. 


- 


. Not forced air; no fans. Addition of warm beer 


(compartment refills) does ot affect temperature of beer already cooled. 


Bottle Compartments . . 


. Coils (5g” tubing) form separate compartments 


for easy separation of brands. Each bottle has direct contact with coils, is 


evenly and individually cooled. 


Master-Bilt Ice Cube Maker can be installed at factory in BC-30-AU and 
BC-40-AU Attached Unit models. Model BC-20-AU, 4 H. P. Unit, 20- 


case Capacity .. 


. Model BC-30-AU, 4 H. P. Unit, 30-case capacity . . . 


Model BC-40-AU, 1 H. P. Unit, 40-case capacity. 


Rugged Construction .. . 


“Master-Bilt” by master refrigeration craftsmen to 
give long years of trouble-free service. 


Distributors and Dealers: There is some territory available. 
‘Write for details. 


MASTER-BILT 
REFRIGERATION mic. cc 


920 PALM STREET -« 


ST. LOUIS 7, MO. 
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AIR CONDITIONING & REFRIGERATION NEWS, JUNE 6, 1949 


Ice Man Succumbs ° 
To Cube Makers 
In Hospital 


T. LOUIS—One of the largest in- 
lations of ice cube makers in the 


st 

m iwest was recently completed at 

tr St. Louis Jewish hospital here. 
welve York machines, all model 

4° 3, were included in the installa- 


ti , according to A. Seifert, head 
he refrigeration department. 

ne 12 units are spotted at various 
p ‘ts through the hospital, one serv- 
iy each major ward, one each for 
t. kitchens, and others for dietary 
k ens, juice preparation rooms, 
a other points throughout the 
wi Om 

efore the installation, the Jewish 
ital was a steady purchaser of 
ic cubes manufactured by a St. 
L: is ice plant. This, however, en- 
t; ed much heavy hauling and fre- 
qi. at loss of ice cubes through melt- 


With the new York ice cubing ma- 


chines installed, water lines are con- 
nected directly with the machines to 
produce ice at the point where it is 
necded, according to Seifert. 

A large-scale plumbing system was 
installed co-incidentally with the 


new cubing machines, which filters 
and purifies all of the water before 
introducing it into refrigeration 
units. 

Much time is saved in patient room 
and ward service, it was pointed out, 
and costs per patient for ice have 
been sharply cut. 


‘Cold Rubber’ Equipment 
Installed In Texas Plant 


CLEVELAND — Installation of 
equipment to produce synthetic cold 
rubber has been completed at the 
Borger, Tex., plant it operates for 
the government, United States Rub- 
ber Co. announced. 

J. C. H. Wendes, synthetic rubber 
operating manager, said output of 
cold rubber is being increased to a 
monthly rate of 5,600,000 pounds. He 
estimated May production would 
total about 3,200,000 pounds. 

Other synthetic rubber plants are 
scheduled to complete installation of 
equipment for cold rubber production 
late this year. When this is accom- 
plished, the industry will turn out 
the new-type rubber at an annual 
rate of about 33,600,000 pounds, ac- 
cording to Wendes. 

About 60% of all general purpose 
synthetic rubber produced will then 
be of the cold type, based on current 
production levels, he said. 


Mercantile To Sell York Line 


MONTGOMERY, Ala. — Rushton 
Refrigeration Co., distributor, engi- 
neer, and contractors, 120 Adams St., 
has announced the appointment of 
Mercantile Paper Co., 116 Commerce 
St., as dealer for York room air con- 
ditioners. 


THE ORIGINAL, PATENTED 
CROSS-FIN COIL 


The refrigeration coil that changed 
an industry stands today unchal- 
lenged for performance, user satis- 
faction and lasting durability. 
Made from only the finest ma- 
terials by skilled craftsmen under 
“xacting standards, every Larkin 
Coil features imbedded fin-to-tube 
contact, swaged connection, silfos 
welded construction, and staggered 
tubing. Write for complete details. 
© 


Manufacturers of the original Cross-Fin 
Coil — Humi-Temp Units — Evaporative 
and Air Cooled Condensers — Air 
Conditioning Units and Coils —Direct Ex- 
Pansion Water Coolers — Steel Vacuum 
Plate Coils — Heat Exchangers. 


ATCHDOG OF THE NATION'S FOOD SUPPLY 
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Predicts That 25% of Florida’s Oranges Will 
Be Converted to Frozen Juice Next Season 


NEW YORK CITY—An estimated 
7,000,000 boxes of Florida oranges 
will be converted into frozen orange 
juice this season, Dr. J. L. Heid, re- 
search directer for the Florida Citrus 
Canners Cooperative, told the Na- 
tional Wholesale Frozen Food Dis- 
tributors, Inc. here recently. 

Dr. Heid said that this will rep- 
resent slightly less than 8% of the 
total 90,000,000-box Florida orange 
crop for this season. He predicted 
that next season, about 25% of the 
total crop will go to make frozen 
orange juice concentrate. 

“Extremely favorable consumer ac- 
ceptance and rapidly growing Florida 
production facilities are strong fac- 
tors which will contribute to this in- 
crease,” he declared. 

“At the start of the season this 
year, production facilities were twice 
what they were at the same time last 
year.” 

Pointing out that freezing orange 


juice has made it possible to elimi- 
nate seasonal factors in merchandis- 
ing the beverage, Dr. Held said that 
frozen fruit juice concentrates are 
gaining on other soft drink products 
in popularity. 

“The fundamental consideration is 
quality if this trend is to continue,” 
he stated. “Careful selection of tree- 
ripened fruit only must be made for 
this product. Despite natural varia- 
tions in flavors at different periods 
during the season, processors must 
blend to assure uniformity at all 
times.” 

The rapid fluctuations in the price 
of the fresh fruit has produced pric- 
ing problems for the frozen product, 
he indicated. In some communities, 
he pointed out, frozen orange juice 
has been used as a loss leader selling 
far below a normal price. In others 
it has risen far too high. He added 
that some middle-way price will have 
to be established. 


Woods To Direct Research, 
Engineering at Philco Corp. 


PHILADELPHIA Leslie J. 
Woods, who has a long record of 
commercial engineering experience in 
the electronics industry as a member 
of the Philco organization, has been 
appointed vice president-director of 
research and engineering to direct 
all engineering and research activi- 
ties of Philco Corp. 

In his new capacity Woods will be 
assisted by David B. Smith, vice 
president-research and engineering. 


Larson Supply Co. 
Opens New Quarters 


ALLENTOWN, Pa.—Formal open- 
ing of the new quarters of Larson 
Supply Co. at 310 Hanover Ave. here 
was held on Thursday and Friday, 
May 26 and 27, the company re- 
ported. 

Thursday was set aside for re- 
frigeration customers of the parts 
wholesaling firm and Friday was de- 
voted to heating customers. 


The Heat’s On 


Detroit Firm Reports Brisk 
Demand for Air Cooling 


DETROIT — Unseasonable hot 
weather has created a brisk demand 
for air conditioning, both for the 
control of temperature and humidity 
in industrial processes and for human 
comfort, according to Willard H. 
Sherman, sales manager of Mechani- 
cal Heat & Cold, Inc., engineering 
contractors and distributors of the 
Westinghouse line of cooling equip- 
ment. 

Currently the firm is installing 
process air conditioning in Ford 
Motor Co.’s Mound Rd. plant, Safran 
Printing Co., and Gelatin Products 
Div., of R. P. Scherer Corp. Comfort 
cooling equipment is being installed 
in the offices of Excello Corp. and in 
the Bagley branch of the National 
Bank of Detroit. : 

Hund’s restaurant will close the 
last of June in order to permit the 
installation of additional air con- 
ditioning equipment, it was also re- 
ported. 
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This is one of a series of advertisements outlining the advantages of ‘‘Freon’’ refrigerants, 
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WHY “FREON” REFRIGERANTS ARE 
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| OUTSTANDING CHARACTERISTICS 
| OF “FREON” REFRIGERANTS 
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REFRIGERANTS 


“Freon” is Kinetic’s registered trade mark for its fluorinated hydrocarbon refrigerants and propellents, 
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INSIDE DOPE: 


by GEORGE F, TAUBENECK 


(Concluded from Page 1, Column 1) 


We See By ‘The News’ 


What are refrigeration manufac- 
turers trying to do these days—take 
all the fun out of life? This outburst 
is oecasioned by a _ release from 
Cordley & Hayes which contains the 
depressing news that openings in 
the bubbler nozzle of its new auto- 
matic water cooler “by-pass. the 
water to the basin so as to elimi- 
nate possibility of playful attempts 
to squirt the water.” 


Joy Killers!! 


We Love This 


Before the Petroleum Division of 
the American Institute of Mining 
and Metallurgical Engineers, Reese 
H. Taylor of Union Oil had a rare 
opportunity to talk back to “special- 
ists.” His thoughts might have an 
application to other industries. Mr. 
Taylor said: 

“Back in the old days when a 
stout pair of hobnailed boots or a 
bone-shaking buckboard took the 
place of a car or a plane, fellows 
like Billy Loftus, Tom O’Donnell, and 
Bill Orcutt would travel around the 
country looking for a place to drill. 
When they found a likely place they 
would lease up land and drill. They 


managed to bring in Santa Fe 
Springs, Lakeview, Lost Hills, Orcutt, 
Brea, Orlinda, and many other fields. 


“Today, of course, we know better. 
The vice president of our executive 
committee outlines a project to our 
chief geologist. The chief . geologist 
sends a field geologist into the area 
to map the structures. The field 
geologist turns in a report of 70 
typewritten pages and 22 maps. It 
recommends a study by the micror 
paleontologist. 

“The Micropaleontologist goes 
out and takes samples. He draws up 
a paleographic map. He turns in a 
five-pound report that contains 
several pages of symbols even the 
chief geologist can’t understand. 
With the help of a few translators 
and interpreters, the chief geologist 
decides that the area should be 
further explored by geophysical 
methods. io 

“The flying magnetometer is em- 
ployed over the area. The magne- 
tometer expert recommends a fur- 
ther check with a gravity meter. The 
specialist in gravity interpretation 
submits a countoured map that in- 
dicates the presence of a basement 
ridge (Ed. Note: an _ oil-trapping 
formation). Two days later he sub- 
mits a second map which suggests 
the ridge isn’t there. He recommends 
that the area be shot by reflection 
seismograph. The seismograph party 
shoots a number of profiles. Their 
maps and cross-sections indicate that 
some of the structures previously 
mapped aren’t what they seem; 
faulting occurs at a depth which is 
not recognizable on the surface. 

“At this point the chief geologist 
looks over all the reports again and 
decides the first structure mapped 
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might be as good as any of the 


others. He refers the subject to the 


land department for leasing. 


“The lease man contacts the land 
owner. The land owner calls in his 
lawyer. The lawyer requests a tax 
expert. The tax expert needs a valua- 
tion engineer. The valuation engineer 
consults an expert gas man, a petrol- 
eum engineer, and an expert in uni- 
tization procedure. A title man is 
called in to pass on the title, and 
an expert on rights of way to inter- 
pret some obscure clauses regarding 
trespass. Finally the lease is com- 
pleted. 


“Then the vice president for field 
operations comes back to the execu- 
tive committee for an appropriation 
to drill. The committee is several 
years older by this time, and has 
forgotten most of the details, but it 
appropriates the money. 


“The chief geologist calls his 
various specialists to discuss the lo- 
eation of the well. The field geolo- 
gist wants to drill on top of the 
structure he first mapped. The pa- 
leontologist wants to move the loca- 
tion 100 feet east, the geophysicist 
wants to move it 200 feet north, the 
land man 100 feet south, and the 
lawyer west to a strategic position 
for unitization. The vice president 
happens by, stabs a finger at the 
map and says: ‘Drill it here.’ 


“As the well goes down, the cores 
don’t give enough information to 
satisfy the core analysis expert, so 
he recommends an electric log. The 
next core analysis convinces the core 
expert the wrong kind of mud is be- 
ing used. The mud engineer works 
out a new formula and they start 
again. 


Handle a remarkable new 
product that sells itself, 
makes maximum profits! 


Write at once for information on 


la 
Liat DOOR 


ofens and closes doors 
AUTOMATICALLY! 


FRANCHISES AVAILABLE 


TREAD-WAY is going to be the 
talk of the super-market world, 
and you know how fast that 
business is growing! Make a 
seat for yourself on the profit 
bandwagon now! 


TREAD-WAY is simple to install, 
simple in operation, and it costs 
the store owner a fraction of the 
price of complicated automatic 
door openers! 


Nia 
TREAD IS EASY TO 


GY SELL TO 


STORE OWNERS! 
1. Invites customers to enter store. 
2. Lets customer out courteously 
3. Encourages larger purchases 
by freeing shopper's hands. 
4. Breaks check-out bottleneck. 
5. No alterations—no new doors 
needed! 
6. Packaged unit—Complete for 
either right or left hinged door. 


HERE ARE THE KEY 
ane" OF THE 


TREAD) a ne 
SYSTEM 


TREAD- neta HAS BEEN TESTED, HAS SAFETY FEATURES, AND 
IS GUARANTEED FOR 12 MONTHS! SELDOM REQUIRES SERVICE! 
A REAL OPPORTUNITY FOR REFRIGERATION EQUIPMENT FIRMS! 


lay OPENER 


Treadway Sales Corp. 


Ww. LOCUST STREET i MILWAUKEE 6, WISCONSIN 


é HOPKINS” 22-2468 | 


“The tool-pusher (drilling con- 
tractor) says the sand is wet. The 
electric log is negative. The sand 
analysis indicates gas production. 
The vice president calls his wife. She 
consults her astrology charts and 
tells him to run the pipe. 

“The well won’t flow, so the pro- 
duction engineer and the mechanical 
engineer go into another conference 
to decide on artificial lift measures. 
The process engineers design gas 
separation equipment, gas lines, and 
gas treating facilities. When all this 
is installed, we find we have enlisted 
the help of 35 specialists on a pro- 
ject to produce 35 barrels a day of 
35-degree crude. 

“I sometimes wonder if you fel- 
lows aren’t beginning to bear an 
alarming resemblance to the saber- 
toothed tiger who became so highly 
specialized he couldn’t survive his 
environment.” 


Bob Canniff Speaks 


The return of the buyers’ market 
makes it imperative that individual 
businesses redouble their efforts to 
interpret their policies and economic 
situation through advertising to em- 
poyes and residents of plant city 
communities, Robert J. Canniff, man- 
ager of advertising and sales promo- 
tion, Servel, Inc., Evansville, Ind., 
declared in a talk before a week-long 
seminar for business executives held 
at Harding college, Searcy, Ark. The 
seminar was the second in a series of 
Freedom Forums sponsored jointly 
by the college and the Joint Com- 
mittee of the Association of National 
Advertisers and American Associa- 
tion of Advertising Agencies on Im- 
provement of Understanding of the 
Economic System. 


“It is important that workers and 
others affected by business realize 
that the customer is boss and that 
the way to protect sales and jobs is 
by working together to give cus- 
tomers the best possible products at 
the lowest possible cost. Management 
can win invaluable goodwill also by 
telling what it is doing through na- 
tional advertising and sales efforts 
to keep sales volume and _ conse- 
quently employment at the highest 
possible level,’ Mr. Canniff said. 


“It is up to us in industry to place 
the facts about the workings of 


| American corporations before em- 


ployes and the public in our plant 
communities in an understandable 
and convincing fashion to build con- 
fidence among workers in business 
leadership. If we don’t, no one else 
will. Yet the public’s confidence in 
the future of our system will largely 
determine both the size of our poten- 
tial markets and the climate in which 
business will operate in the years 
ahead. 

“Advertising can play an_ indis- 
pensable role in promoting the sale 
of both the tangible wares and the 
social product of American business. 
Advertising offers unique advantages 
as a channel of communication 
through which business can interpret 
itself to the public. Management can 
determine what messages it needs to 
get across, translate them into terms 
of interest to the reader, channel the 
messages to the desired audience, 


_ and, through reiteration and conti- 


nuity, drive home the facts about ‘ts 
policies and activities. 

“Such public and community re'a- 
tions advertising, we have found at 
Servel is far more effective when it 
is continuous. People suspect thove 
whom they hear from only in em:: 
gencies. But when month aft 
month they are taken behind t 
scenes through advertising and gi\ 
an understanding of how a busine 
ticks, they are more likely to 
sympathetic and interested at tim 
when the company has a message 
vital importance. 


“Properly merchandised to e: 
ployes through direct mail, bullet 
board blow-ups, company public 
tions, conference programs, a: 
other methods, such advertisin , 
can be a major force for developir ~ 
high employe morale.” 


Where Are You 
Gonna Get ’Em? 


At least two million sales jot 
must be filled with the greatest poss 
ble speed, a Detroit sales and adve: 
tising agency executive manifest: 
He urges that manufacturers, whole 
salers, and retailers “start now t. 
hire and train the additional sales 
men they must have.” 


Walter C. Ayers, a director of the 
Detroit Sales Executive Club and 
executive vice president of Brooke. 
Smith, French & Dorrance, Inc., De- 
troit and New York advertising 
agency, insists that two million is a 
minimum estimate of the number of 
additional salespeople needed to keep 
production at a prosperity level. 


In 1940, about 46,000,000 people 
were employed in the United States. 
Included in this number were some 
3,200,000 salesmen—one salesman to 
14 workers in all other fields. But in 
1948—in a seller’s market due to 
shortages—60,000,000 people were 
employed in the United States, of 
whom only 3,700,000 were salesmen. 


“The increase in employment from 
1940 to 1948 was 14,000,000 people, 
but, only one in 28 workers was a 
salesman,” Mr. Ayres points out. 


Dollar a Mile 


The average national sales execu- 
tive’s income totaled $20,575 in 1948, 
but he had to travel about one mile 
for every dollar he earned, accord- 
ing to a survey by the Sales Execu- 
tives Club of New York. The survey 
was based on reports from 1,800 
members of the club. (A sales execu- 
tive is defined by this Club as one 
who is in a managerial position and 
who helps direct sales policies.) 


Sales executives who responded to 
this audit traveled about 19,199 miles 
each in 1948, or almost a mile for 
every dollar earned. The similarity 
between mileage and income, the 
survey found, held true in the ma- 
jority of cases. For example, a man 
earning $30,000 a year most likely 
traveled 30,000 miles. 


The survey also disclosed that sales 
executives tremendously influenced 
the direction of their company’s ex- 
penditures, with 63.3 per cent re- 
porting that they had direct influence 
of the spending of a total of $960,- 
907,248 in 1948. 
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SELF-SERV 


THE NEW 
FEDERAL 

Triple Deck 
MERCHANDISER 


For Single or 
Continuous 
Display of 

Dairy Products 
Produce or Mec s. 


Small, Medium 9r 
Large Stores — ll 
are prospects f r 
this new Fede: |! 
Triple Deck 
Merchandiser 


FEDERAL MODEL 3307, 7 FT.LO G 


Ends removable for endless disp Y 


Ideal for the merchant who wants to sell more perishables 


For? per square foot of floor space. Thorough Refrigeration . . . 


cent Lighting . 
white porcelain. 


. made with easy to reach shelves .. . 


Fluores- 
clad with gleaming 


This is another Federal Case, typical of the rapidly expanding federal line. 


Some desirable territories available on our complete line .. . 


Write for details. 


Federal REFRIGERATOR MFG. CO. - 
COMMERCIAL REFRIGERATORS * WAUKESHA, Wis. 
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1 Membrane, on Warm 
S$ de of Vapor Barrier, 


Found To Be Sufficient 


OCHICAGO—The latest conclusion 
-h respect to vapor barriers in an 
ulated wall is to install only one 
mbrane on the warm side, elimi- 
ing the intermediate layers that 

so often installed between the 
eks of rock cork, R. S. Dill of the 

3. Bureau of Standards told mem- 
3 of the Chicago section, Ameri- 

Society of Refrigerating Engi- 
rs, at a recent meeting here. 
‘iseussing ‘Insulation—Condensa- 
» and Vapor Barriers,” Dill said 
.t these intermediate membranes 
: nothing to the resistance offered 
jisture vapor flow if the outer 
mbrane is really good, and they 
ate the serious disadvantage of 
ti:pping moisture within the insulat- 
ing material in the event of a pin- 
hole leak in the outer membrane. 

‘n applications where an insulated 
wall is to serve a dual temperature 
purpose a membrane is used at both 
sides of the wall, but the interior of 
he wall is mechanically ventilated 
from one side or the other, depend- 
ing on which is the colder under the 
conditions of the experiment, Dill 
explained. 

Thus, a 70° room would have its 
wall construction ventilated with 
room air during the summer and 
with outside air during the winter. 

Test methods by which resistance 
to the transmission of moisture vapor 
is calculated for each commercial in- 
sulating material were also described 
by Dill, who added that attempts 
are now being made to set up stand- 
ards whereby laboratories all over 
the country could attain an “ap- 
proved” rating. 
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Palmer Mfg. Purchases 
2 Naco. Corp. Divisions 


PHOENIX, Ariz._.Oscar C. Palm- | 
er, owner-president of Palmer Mfg. | 
Corp. here, has announced the recent 
purchase of the Pacific and Superior 
heating divisions of the Naco Mfg. 
Corp. of Los Angeles, a subsidiary 
of the Grace Steamship Lines. 

Over $600,000 was expended by 
Naco during the last two years in 
design and extensive tooling to pro- 
duce shallow ultra-modern floor furn- 


aces, console models, duct heaters, 
and unit ceiling heaters—all gas 
fired. 


Palmer stated that his firm would 
manufacture the ‘Pacific’? and ‘Su- 
perior” heating equipment from the 
same dies, patterns, and tooling de- 
veloped by Naco. 

The Palmaire heater division of 
the firm is absorbing the Pacific and 
Superior production. With this new | 
addition to the Palmaire heating 
equipment, Palmer stated that his 
firm will have one of the most com- 
plete, competitive heater lines in the 
country. The Palmer heating equip- 
ment will be manufactured under the 
trade-marks “Pacific,” “Superior,” 
and ‘Palmaire.” 
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USE 
CHICAGO SEALS 


and 


VALVE PLATES 
a \ s\n mf, Vj 
ary h(t oe et % 


Precision lapping, superior 
construction and simple 
installation make Chicago 
seals ideal for replacement. 


Only Chicago 
valve plates 
have replace- 
able seats. 
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3. HOYNE ave. 


8 Dehumidifiers Enable Cigar Factory To Recall 350 Workers 1 


NEW ORLEANS — Use of eight 
Frigidaire electric dehumidifiers in a 
local cigar factory recently made it 
possible for the firm to put 350 
persons back to work and to con- 
tinue operations during a _ period 
when excess humidity would have 
forced it to shut down entirely. 


RIGHT: 


electric 


Two Frigidaire 

dehumidifiers 
are placed near workers 
opening tobacco leaves 
in the Jose Escalante & 
Co. cigar factory in 
New Orleans. 


Steady rainfall, it was related by 
Frigidaire representatives, had caus- 
ed the raw tobacco to absorb too 
much moisture for processing into 
cigars. 

The Jose Escalante & Co. plant 
was closed and the 350 employes 


sent home from work day after day. 


There appeared to be little relief in 
sight since it would require weeks 
of normal dry weather to put the 
stock back in proper condition. 
Then, eight Frigidaire electric de- 
humidifiers were installed. These de- 
vices draw moisture laden air over 
refrigerated coils, condense the mois- 


LEFT: In another process- 
irg room of the plant a 
third unit automatically 

from the 
A total of 
eight dehumidifiers were 


draws water 


atmosphere. 


used. 


ture, and drop it into a receptacle or 
drain. 

Six of the dehumidifiers were 
placed in a room where tobacco 
leaves are opened. Within 24 hours, 
relative humidity had dropped 15 
points lower than in an adjacent 
room and the employes were returned 
to their jobs. Day after day, the 
units drew an average of 11% gals. 
of water from the room during each 
24-hour period. Despite the continu- 
ous rainfall, work was resumed. 


The remaining two units were 
placed in a small airtight room with 
30 bales of filler. Here the relative 
humidity dropped 40 points and re- 
mained at that level. Each machine 
pulled approximately 1 gal. of water 
daily from the filler. 

Although dry weather finally re- 
turned, the company still uses the 
dehumidifiers. Each night a unit is 
turned on in each of the various pro- 
cessing rooms to guard against any 
change in weather while the plant 
is closed. 


Both 1/2 h.p. and 3/4 h.p. 
window models td 
in ivory finish or bronze 
with burl walnut. 


3/4 h. p. Floor Console 
Model. All wood cabinet 
in mahogany finish. High 
cooling capacity. 


proteins for ordinary appli- 
ances were running thin. So I 
answered the ad for Fedders Room 
Air Conditioners. And boy is it pay- 
ing dividends! You can take it from 


BUT YOU SHOULD HAVE SEEN 
THEIR FACES WHEN THE 
MONEY ROLLED IN! 


MAIL COUPON FOR FACTS 


hotel and institution is a prospect for one or 
more Fedders units. 


3. A CLEAN DEAL. Full profit with every sale 
...no trade-in allowances to fool with! 


me that people are sold on air con- 
ditioning. And when they find how 
little it costs and how quickly they can have a 
Fedders Room Air Conditioner in their office 
or home, they are ripe for a profitable sale!” 
Now is the time for you to cash in on the vast 
untapped market for Fedders Room Air Con- 
ditioners. Here are six good reasons it will pay 
you to mail the above coupon today! 


1. PRE-SOLD PROSPECTS... You don’t have 
to sell the value of air conditioning — every- 
body knows about it. And when they find that 
they can own a Fedders unit for as little as 
$5.00 a week you can close the sale fast. 


2. UNLIMITED MARKET. Every home, every 
business and professional office, restaurant, 


4. YOU SELL A “PACKAGE”... cach unit is a 
complete system of electrically refrigerated air 
oisslithanlies, No ducts, no piping, no build- 
ing alterations. Just install in the window — 
plug it in. 


5. YOU'RE SET UP TO SELL this new comfort ap- 
pliance. High-profits and easy-to-demonstrate 
specialty selling features make it attractive to 
your salesmen. They’II sell the same customers 
to whom they’ve sold other appliances. 


6. FEDDERS ARE SPECIALISTS. We've been 
making heat transfer and refrigeration equip- 
ment since 1896. We believe in making money 
for our dealers and ourselves with the finest 
line of air conditioners on the market. So don’t 
wait! Mail the coupon now! 


A GREAT NAME 


SINCE 1896 
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Distributor Uses 75 Minute Radio Progra 
To Sell Public on Doing Business with 
Regular Commercial Refrigeration Dealers 


ROME-CONDENSER 
* Jointless Type * 


Rome Water Cooled Condenser 
Coils insure trouble-free condens- 
ing equipment. Used by leading 
compressor manufacturers. 


ROME-TURNEY 


RADIATOR COMPANY 
222 CANAL ST. 
ROME, N. Y. 


WitSONy 


@ FARM AND HOME FREEZERS 
@ REACH-IN REFRIGERATORS 
@ WALK-IN REFRIGERATORS 
@ FARM MILK COOLERS 


Sponsoring a one hour and 15 minute radio program of music by the male 
choir pictured above gives the Atno-Lane Co. of Morristown, N. J., distribu- 
tor of commercial refrigeration and air conditioning equipment, the oppor- 
tunity of urging the public to patronize its dealers. Below from left to 
right, are Samuel Smukler, owner, with Richard Orengo, manager. 


DIVISION OF WILSON CABINET CO., INC. 


SMYRNA «© DELAWARE §& 


For Every 
Air Heating, Cooling 
and Circulating Need 


ae 53 aoe A: acareke e 
ey” v 4 vie 


entury’s many types and kinds of 
‘motors completely blanket the power re- 
quirements for the various kinds of equip- 
ment used in air conditioning installations. 


Century motors are available in open 
rated drip proof, splash proof, totally en- 
closed fan cooled and explosion-proof 
frames to meet the needs of any kind of 
surrounding atmosphere, whether in- 
doors or outdoors on a cooling tower. 


Century builds a complete line of alter- 
nating and direct current electric motors 
in a wide range of kinds and types, in 
sizes from 1/6 to 400 horsepower. 


100 HP, Century Type SCH, Squirrel Cage, 3 phase motor 
driving a refrigeration compressor for temperature control. 


Specify Century motors for all of your 
electric power requirements. 


Popular types and standard 
ratings are generally avail- 
able from factory and 
branch office stocks. 


j Four 5 HP, Century Splash Proof motors driv- 
y ing fans on a cooling tower to dissipate heat. 
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CENTURY ELECTRIC COMPANY . 1806 Pine St, St. Louis 3, Mo. 


MORRISTOWN, N. J.—A_ radio 
campaign designed to sell prospects 
on patronizing refrigeration dealers 
and using the latest equipment avail- 
able is being carried out with telling 
effects by the Atno-Lane Co., com- 
mercial refrigeration and air condi- 
tioning distributor here. 

The company sponsors a glee club 
of local male voices which it presents 
over Morristown’s WMTR_ every 
Saturday between 12:15 and 1:30. 
The commercials—given at the open- 
ing, middle, and close of the pro- 
gram—invite listeners to visit the 
company’s showrooms, and introduce 
its sales and engineering service to 
the refrigeration trade of Morris 
County. 

Before starting the broadcasts, 
Atno-Lane consulted its regular ac- 
counts and ascertained that they ap- 
proved in large part this effort made 
to drum up business for them. 

To further acquaint its trade with 
this policy, the firm sent out mimeo- 
graphed postcards to customers, call- 
ing their attention to the new ad- 
vertising medium, time of broadcast, 
and what brand or specialty was 
being played up. 

“Our general objective in using 
radio is three-fold,” said Samuel 
Smukler, owner. “We are trying first 
of all to sustain the relationship be- 
tween distributor and dealer by call- 
ing attention of consumers to our 
showroom and other facilities which 
after all is the basis of our business 
(realizing that many of our dealers 
have no showrooms or adequate dis- 
play facilities). 

“Second, we are aiming to educate 
the public to do business with refrig- 
eration dealers who maintain a serv- 
ice department. 

“Third, we want to stress our % 
to 3-ton conditioners which are 
adaptable in homes, calling public 
attention especially to the all-year- 
round facilities in these air condi- 
tioners. 

“We are playing up an angle that 
they will free the air of pollen and 
dust and are especially useful for 
hospitals and other institutions where 


the cleaning of air will enhan 2 
health improvements.” 

Atno-Lane has gained a lot 
favorable attention in its tradi) 
area through sponsorship of the g! > 
club. 

When presented at special a - 
fairs or for recordings, the announc » 
doesn’t forget to mention that ti : 
club is sponsored by the refrigerati: . 
wholesaler. 

In addition to the radio progra» , 
Atno-Lane takes part in local shovy ; 
and exhibits. The firm has partic - 
pated for 10 years at the Morr: 
County Fair in Troy Hills and mo:: 
recently at the “Cavalcade of Pr< 
gress” staged in the Morristow . 
Armory. 

Atno-Lane is an outgrowth of th. 
Smukler Plumbing Supply Co. whic! 
is maintained to wholesale plumbing: 
and heating supplies. The firm de 
signs and engineers air conditioning 
equipment for public institutions. 

A special system designed by 
Smukler is used to improve climatic 
conditions for temperature rooms in 
hospitals throughout the metropoli- 
tan New York area. 
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Trane Sales for Quarter 


Up Slightly over 1948 


LA CROSSE, Wis.—Net sales of 
the Trane Co. and its Canadian sub- 
sidiary for the quarter ended March 
31 totaled $5,901,593 as compared 
with $5,593,004 for the same period 
last year, the company has an- 
nounced. 

Consolidated net income for the 
1949 quarter amounted to $415,910 
as compared with $458,361 in the 
first three months of last year. 

Current assets of the company 
have risen from $7,428,062 in the first 
three months of 1948 to $9,063,409 
this year. 

At the same time, Trane’s current 
liabilities have dropped from $2,398,- 
913 to $2,173,726. The ratio of current 
assets to current liabilities this year 
was 4.17 as compared with 3.10 last 
year. 


Offices and Stock Points in Principal Cities Pe 
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are available in a complete range of sizes—including the larger 

models for use in Commercial and Semi-Commercial Compres- 

sors, such as: 

BAKER CURTIS MILLS 

BRUNNER FRIGIDAIRE PAR 

CARRIER GENERAL ELECTRIC UNIVERSAL COOLER 

COPELAND KELVINATOR WESTINGHOUSE 
and others 

MORE THAN h a al AT ALL 
mecnanica 

848 THE LEADING 
MODELS JOBBERS 


NO. 4215 


Certainty” 


rotating 


shafts 


2020 NORTH LARRABEE STREE 
CHICAGO 14, ILLINOIS, U.S.A 


‘CANADIAN AGENT: 2025 ADDINGTON AVENUE 
ee disc S MONTREAL 28, QUEBEC, CANADA : 


\ 


—$— 


‘ 


~ © mm 


4A AMD aA tt 


seo 


a eB eed 


\r ey 


age satan 


. al lp oe — . 2 — - ru ~ 4 % ‘i 2 ‘ = h ws fe , = ae oar : ; ; : | : | Zs 
Z k = “ ' Z 
: ee = 
; sata 
7 : p bs Fe Cost ry > . 4 2 “« ~ ~ 3 "a aS i ee ne o 2 
| % : te: = a Beet ee see ‘ ee ahi Se coy x a Z oe = 3 | 
ee | sa a — ike a -. , a oe a - ) 
a | | : Pei Pe ere . a : ; 
SER yal i> ae | | +I\ ; ax le a » & | 
pees er y * | ‘ "Te = i os (a) : a 
iia , | : é Z | f ery 
Ae A | & 4 : 4 - a — Tz ~, = - 
rr . if : { | 3 “ ¥ 4 - s ae ve 
a | | “ } 4 . + ie ia Na 
‘3 3 i | | A J “y . i a , ¢ & $ Ff “oa << = ’ at = 
; j | ii a ‘ oS er oa 
/ i | z |) 
4 \ >< | | & Es 7%. - a 2 i a we eer 
Migs ¥ | a  - Za ee Be 
Hiss a x wf | e 4 ss a OR - Lo Se. 
ely > ~ > va ” 1 | ~% < F ; a : is ’ . , 
Ree YY a ©! == , , WR oe de : $ 
eet ss am . PP Rf ’ 2 es ee eet ce — a 
ae j oh a uf P age 4 ae = - | 
ot, a eae ; ioe i Sk Be ek — . ' 
ae SL ae ee a. iad Py ¢ . ee adi a | : 
; ee _ — . . - — ial ‘ [ 1 
i 
P 
ett 
Soe 
: : , ' 
” iy | mee Et 
| A ae : * ee ou 
is t oy ‘ 4 . _ = * 
= — . - i] €. € , & z ye 
id _ | | i eek z 
Pema Ue, y ; - . 
i .s  Saeees | a Cf or 
he Ae -* Fo 1 va 
) | “aN —— ie yee ee *. an ee sei 
OF oes | 4 greeeeneg Oe , * m) i .. od m6 —Z- \ De | se 
ie ig camer »_ FF. j ' OT a : on 
ee . pe coe. teri a S Oy) & ~» ; va. a | or 
“g as i i ste ~ : 5 a mae ! - , a : * 3 A ue : to 
Tse ce ie i. soa. fa 4 Z a es >» Be, eee 2 ¥ | pe 
aa 4% as Bis a i .-) ig st a ae | 
_ 13 t — ie oi - 
Rie | 3 ; Le per ae . ae ’ e. ee * . m4 ae i , , 
_ THREE Rc A ee ee a —— WH tin 
X ef Be PR 4 E: & z a oon . a fe ; ee oF | 
eee 2 8. ee (Pages ‘ a ; r see Rta ot : 
eT SSO RS OS Py A 3 | 
- — ________________—@ ' 
of 
: ex] 
LEIDEN TOI LO I LIE DEE en 
; ee o z ae ey a ay aas i eT ee val & +5 ue ‘ i 4 ma 
a ie * Sifter ot; 0 . » Ad a ¥ a % ra : 
7 . e $ gas oh . 5 / 
a | PRPS ae: Z ct age guenrotl the 
rs i ae niu aise eM aoe ; ' Ess : i 
# . by : Bee a i. a fies i 
: Se ke en ee . tio: 
. 2 ba eP oe BR sie ce aK gi ihe ale Fae igs eae Mm Reg lien Cn a er Bers See ‘ 
ce aaseepemammee ee kd ee a B a at: - Da zw ay Se reas a : : tio 
js . Pig Paes aie A ae BR TOR Ba ae naattiaains tale reared oes cata, aay : } 
> ek # vege o> th : BE hese ton SO ee 3 : f ig Sees ss : we 3 gles a ie 
if bah ap > ee abs gs ns ee 
| | eg. ' me. 
; -s i oi Take Sere <3 ae ia alaee 4 ita ry >i "j $4 oe Bi | z a et t Re : . S je 
: , 3 ee ' ee toe Wy ‘. 
= & sary as me - a B 
5 & n bs sy e k | ¢C “zi a | + ae has : eee ye. & 4 1 =. pro 
y = Sie Ags 7 cr ae eo eae bn ee ety a PRR, pak oe os =) S°. eu sine eee 3 i “§ a A ye : 
. ~~ ; : he, © ee eee j ary” ay ’ suc 
Ea | se yl em a mmm SS Ry Fy SS 4 rE 
e | re | oe ver + je ) E 
a r ca manila -anibaiine ot oe r ry q 3 ; ] tra 
ae h : ” a cesttheiia! Gate. j y 3 
5 i : > Sie ieee pena: NAMES Burs : Se eae 
es a en & foe ae d | the 
: bin ag 2 + ana or ; en i ob ee x  @ | 
ii ; aa ee me ey ag ca oe ‘ oh, : : : es ides: ; ae : oa | 
ie ee ee yet ees a ¢ eet os a pe a | “at 
in sa gS eis = Nr NR ae <2 ae 
Stee A . Saeee > BEE wee | F 2} MES << eC tae 4 ee | 
a | ee ae: ae Pe 
eli eee ee er he “HBSS a oc Sa oes ae ao eh ee Oe RR eee 5 ae pea RCE Ne 
oi | oa tee ate ik le | . : Ss Se t poor 
bs Py SS SG) i ae 3 -* h BRN ee ne , Be oe 
: ee daaiall. oe Pare PN lll oh vee re ] 4 . ae 
ae CaaS ee ee Ese ies al pa tie ves ee Ca : ae 
Bae " ; ai igs ee et ee oe ae 7 7 ena Be ee es ee Ra EO 
‘ ~ oe: Ee ihe ‘3 ™ Seti. 2 eee gh Oe Mis x . pi tee ; SS eee 
ee _— 2 Sai emma * ni a — Bis 
eS eS : or oS ° a : ia AR : Sie ke 
i ie ok. Ve yo. ‘ Box | oe 
eee oUranae (aa 3 : ‘ al 
Sey gee eee sows e py ln : = . : j 
, dsiotaba taal | 4. ated ce oe ee : a oe ! 
e 38) 4) fe Peneeer & 4 ae —— oe sd ia - ee ’ Ra Rs P ! | | 
PO _— UNIT it! a 
ft aS 2 eee ce , 
iol il lt fe ul 7 ae a j — ee ts vs re - 4 oe Z Ht ae! 
sat ree 4 aa Ea = ee ee ae RE Foo ie ae a : i 
a lt Be ee = 5 ae a se a 
Be Os tke igh ce a5. oe Bees Weis ce 2 hos fs s ce 
~ hme Oe. Beas eel = 4 ee , a 
a ae oe Ree tees lett . 3 oe oe a « : 
i oe = Fann eet cai * mein ; See ee, 4 
woe, Pk & E OS ieee ab i swig f pe eee Moke aes : Sa 
Sk cg ae “<? ev. Fe... 2 Rais ‘en oN ne ees a es eon a 
a gs ng rm eS ‘aad \ a t, " co << e Se SO eee A ¢ iV } oe eae 
2 See cee > F R ae E E Serene E: Ath, ae ae, oe, ns oe er | 
i ‘ — . ‘ af ee , a F 3 . . Pe. Wein y he E Se gi Some rs ee oS | 
: >t) | 
qa mon $ : i 3 S ;* a as x | 
: : 4 Sy ent “ & Sao 8 & H | 
a Ft . al i ry, sot. — FP | 
4 Ses rd : ; ie. <> : fF — S bias % 
| . a 6 | } .C— i © BS as S e Ee | 
| ‘‘ fad SS a = ft % SS Sa \ 
ey a J i ; ‘ f . S s 4 f Se oe | 
: 4 . Res. s 3 < ee . oe a | 
o = $ i ee * —_— * Be | 
| ;. | & my PS co. * Spe Sal | 
7 : = oad ie 3 : ARS F eo , oe é _ . 4 ‘a oe t 
= cies, . A as J : pe > = —> . _ ‘a ~—Ff/ ill -—) ar | | 
rae ’ i 7 e ae oe a nahn: : od . glee © Me >. a Er Shes - 3 | 
air a7 ne co a ore 7" —e cil >; Se Se PERE ey ne 4 a | 
Sts . les : Oe 3 gee . ; oJ ao i “ . — 
a . ae . < a dau . “oe 3 be. sg. I h E A L 
‘ 4 & aa : = " 5 ae ot “ é at Titi: ea wit P 
: i " im =. > eS ae i Hee * -.. “ ~_ — ‘ 
j \' : : 5 . i a yey : ~~ * o * 4 _ my" ’ “3 sa a ~ al —* _ bd . ae’ % “3 a 
| vs ; SEL cette AE pclae Os \€o nw YW. 
. F F ) : a - " . ttle. ™ — : ert = 
\\ oa , Jif eta er My) ) as a 
7 ie es : e la if ta 4 by : *, , Hf), 3 ey ae: SF “ee 
hy 0 g | | 
' ; Fy F y 
= : . 
- | 
; : | 7 ! 
LF: A | 
7 a may: sid Xs Le > Sak $ & a. * 7) aa ee Sk oe) eee ee ee i, pt Se ee q 
ast 
ys t 7 > 7 - 77 ce { er x Fou — . Bras oe ’ fy . “ee a r es A pl . a ' . a ! 
_ i * a a ¢ ¢ - “~ A» Lek r $ » ; 3 4 . 
- i, . = Sf | a 


AIR CONDITIONING & REFRIGERATION NEWS, JUNE 6, 1949 


13 


-_ 


£4 Few Thousand Dollars Invested In Repair Facilities, Parts Means More Sales 


Service Shop Is a Builder of Goodwill 


have to pay an electrician to do the 
work at a higher fee—which is an- 
other reason for customer satisfac- 
tion. * 

On Hotpoint major appliances, 
Goodman’s gives its own guarantee 
service in addition to that furnished 


who spends a good deal of his time 
over the workbench is two outside 
men employed full-time. Each of 
them is a specialist in his own right 
with one handling refrigeration pri- 
marily, the other major appliances. 
They go out on request orders only, 
don’t solicit business, and have serv- 


3 the factory. Because the store is 
> ere eg — ae ry = pe to yee parts and do a com-_ iced dishwashers, kitchen and laun- 
peep oleate a supine gp plete job without having to wait for dry equipment, ranges, washing ma- 
a ae — ves slag a distributor to send them in, they chines, and irons. They even act as 
t _ ra ni gare rsh ce apai or are enjoying a heavy turnover in trouble shooters on small jobs, hav- 
.% vy See. SS eee Se this fast-moving item. Other stock ing checked on short circuit failures 
¢ ger a ee, ap upon which most repair calls are and doorbells which don’t ring. 
* , ee Came eae ae Pi made includes clocks, toasters, mix- As a general rule, Goodman’s pre- 
A : ; gree _ neeuadindied ers, broilers, grill heaters, fluorescent fers to handle only merchandise — 
4 ig lee saiilliaeledl n m cleaners. by the store. Exceptions are made for 
eee de ib ee oe ae “ieee facilities the work- Persons who have recently moved 
se 0 ee a age eo = shop is equipped with a wasted as- into town and made their purchases 
t. i Bg fis Nag Re > Was sortment of time-saving tools and ©¢lsewhere, or in emergencies. The 
“3 P — 2 od 4° az apparatus such as work-benches only type of electrical work not re- 
* ing tie ah Shy eee Soe ea lathes, drill press, buffers, grinders, ceived at the shop is radios. Calls for 
* ne-mgrtegeed we» posed - a complete line of hand and re radio repairs are turned over to a 
= hi Se So oe = pect { tools, and testing equipment specialist a short distance away. In 
iy node im by Pp _——s apeaty Manpower outside of the proprietor this manner, Goodman feels that he 
Ai il intenance, and rehabilitation = William P. Goodman, owner, works on a clock in his repair shop. is saving on his overhead and re- 
a i and at en 1 bed one poored ceives radio repair requests for such 
or y :ich infiuences the decision to come stop into Goodman’s to inquire what’s transfer only a8 an scoomodation. 
Tr tc us rather than our competition wrong with their appliances and “This is in keeping with our policy 
wn close by,” says William P. Goodman, after a diagnosis and consultation on of turning over a job not in our line 
ne eee their problem they express their to a reliable specialist whom we 
th: ‘The result has been that although appreciation with a sale. If it’s an anew can de % seteincete” aul 
lich our 1948 volume showed 15% of total off-brand item for which no parts are Gein. “R maaan Gs eee 
ing: income for repairs and servicing on hand, the store will order the parts doesn’t have to spend time looking 
de alone, I attribute a high proportion from the factory without extra cost around for another repair station. 
ing of our retail sales toward the ex- to the customer. This factor has even This is in keeping with our slogan 
istence of Cle GUpRETmes.” pulled in trade as far as Washington of ‘Complete service means satisfac- 
od Goodman enumerated the other ad- and other nearby places. tory service’ and a further means of 
itic vantages to a dealer through this The returns on the initial invest- maintaining our reputation as the 
in setup. First, customers like to save ment of establishing a service shop cinatiiahh daiiiy Con tein tate” 
oli- time in having parts ae See warrant the expenditure, Goodman 
on the spot and insuring quick use points out. He declared that the cost — , 
of their purchases instead of having oe an average setup will run from Service Firm Organized 
to wait as is usually the case for an two to five thousand dollars, but 2 ‘ 
order to be placed with the distribu- that an active operator will soon get ey eye — ae > ai bw 
a 7 office for the Zero Refrigeration 
times means tedious delays. Under his system of operation, re- Robert Vernier, serviceman, finds repair work easy at the well stocked Service, 114 Fulton St., Buffalo, by 
Second, the customer saves money pair work is based on costs of ma- washing machine bench. John Milligan and Leo A. Pawelek. 
of in some cases by having an appraisal terial plus labor charges at a nomi- 4 
ub- of his needs made on the spot by nal fee. The entire plan was based | 
rch experienced craftsmen. He may learn on the principle of rendering a serv- ; 
red that it will cost $6 to repair an item ce to customers rather than exact- 
iod which sells for only $5, or that he ing any high percentage of profits nd - 
an- may get an adjustment by sending from the facilities. This retailer feels dema Fe 
it back to the factory. As a result that if he is able to save a customer . 
the the customer is grateful for this from $4 to $7 for repairing an item, Oo y © Cc a re) sg 
910 knowledge and shows his apprecia- that customer usually will recipro- DE TR IT CERTI Et ED ; ALVE and NTR L 
the tion by making a purchase some- cate by giving the store further ; 
times right then and there. patronage. It is a practice which has 
ny Third, a repair shop means that a__ reacted as hoped for with the retail 
rst dealer is better able to meet depart- end of the business benefitting ac- —  . - > 
109 ment store to factory competition by cordingly. 
providing extra facilities which can- Another saving passed on to the MBs 
ent not be obtained in these places in’ trade, Goodman added, is that since 
8,- such quick time. the store is able to do its own in- 
ent Fourth, it will attract a class of stallation work on major appliances * 
par trade who might not have come into _ sold, this reduction is passed on to 
ast the store otherwise. Many persons’ the purchaser who would ordinarily 
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THE MOTOR SPEED... 
THE MOTOR H-P RATING 


-..are all you need to know 


to select a safe, long-lasting Sprague 
motor capacitor replacement. 


One glance at the motor nameplate and the simple tables in 
Sprague’s Handy Guide To Motor Capacitors tells you the 
proper capacitor for practically all replacement jobs. 

These time-saving tables are yours in two sizes—Sprague 
Guide C-900, a handy wall chart for the shop, and Guide 
C-901, a spiral-bound folder for pocket, tool kit, or work 
bench. Both have a greaseproof finish. These Guides are free. 


Write for yours today. 


SPRAGUE PRODUCTS COMPANY, North Adams, Mass. 
(Distributors’ Division of the Sprague Electric Co.) 


CAPACITORS 


Extra value 


in the product 


You get the advantages of a lot of extras when 
you use DETROIT Certified Valves and Con- 
trols: extra ease and flexibility in ordering — 
DETROIT has the most complete line of valves 
and controls and the largest distributing or- 
ganization in the field. Extra dependability 
for every installation — DETROIT Certified 


In addition, D 
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means extra profits in your pocket 


ETROIT backs you up solidly by 
certifying every control—extra protection 
for you, your work and your reputation. On 
your next job get all of these extras; install 
DEtKOIT Certified Valves and Controls. 


No. 673 Thermostatic Expansion Valve 


Valves and Controls are designed and built 
to deliver many years of top performance. 


For use on commercial refrigeration sys- 
tems. Double bellows construction allows 
a broad range of superheat settings which 
remain constant under varying conditions. 


Gas charged for motor overload protection 
‘and quick response. “The Standard of the 
q Industry” Write for Bulletin No. 82 


LUBRICATOR COMPANY 


DETROIT HEATING AND REFRIGERATION CONTROLS « 

ENGINE SAFETY CONTROLS e FLOAT VALVES AND OIL 

BURNER EQUIPMENT « DETROIT EXPANSION VALVES 

AND REFRIGERATION ACCESSORIES «¢ STATIONARY 
AND LOCOMOTIVE LUBRICATORS 


5900 TRUMBULL AVE., DETROIT 8, MICHIGAN 


Division of American Ravuror & Standard Sanitary conronation 


CANADIAN REPRESENTATIVE: RAILWAY & ENGINEERING 
SPECIALTIES, LTD. — MONTREAL, TORONTO, WINNIPEG 


Sewing home amd industry AMERICAN-STANDARD + AMERICAN BLOWER » CHURCH SEATS + DETROIT LUBRICATOR » KEWANEE BOILER» ROSS HEATER » TONAWANDA IRON 
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What Was Exhibited at Restaurant Show 


Wide Use of Refrigeration Termed Vital to 


(Continued from Page 1) 
reported attendance of some 10,000 
restaurant owners, equipment deal- 
ers, and distributors. 

The restaurant industry which is 
said to serve 60 million meals every 
day in the week had a look-see at 
some of the newest wrinkles in re- 
frigerated storage and service equip- 
ment and air conditioning and venti- 
lating units. 

Top-interest items were display 
cases, reach-in refrigerators, ice cube 
machines, beverage and beer dispens- 
ers, refrigerated salad units, dough 
retarders, soda fountains, ice cream 
cabinets, home and farm freezers, ice 
water service stations, bulk milk dis- 


Restaurant Profits as Competition Increases 


At the Tyler Fixture Corp. booth were shown (left to right) a 12-cu. ft. 
home freezer, a 34-cu. ft. reach-in, a 16-cu. ft. combination reach-in 
and ice maker, and a 6-ft. beverage cooler. 


pensers, and complete lines of room 
and store air conditioning units and 
window-type cooling units ... all 
designed to fill the growing demand 
of the industry for better tools in 
storing, displaying, and serving food 
and beverages. 


‘Penguin’ Makes 336 Cubes 


The recently-announced ‘Penguin 
ice cube maker was shown by Re- 
frigerated Equipment Sales Corp. 
With a capacity of 336 cubes at a 
single freezing, the new unit features 
a separate cube storage compartment 
which can be reached without open- 
ing the freezing compartment door. 


Reach-In Has Glass Top 


A “showcase” reach-in with glass 
sides and a glass top was a head- 
liner at the Leitner Equipment Co. 
booth. The glass construction pro- 
vides maximum lighted display fea- 
ture without affecting refrigerating 


Phenix Shows ‘Bantam’ Unit 


A 33-in. bantam soda fountain on 
display at the Phenix Soda Fountain 
Co. booth is available as a self-con- 
tained model with condensing unit 
and carbonator, or as a_ remote 
model. An attachable 10-gal. ice 
cream storage compartment was 
shown plus the company’s new ban- 
tam soda fountain. The new bantam 
is a’6-ft. unit. 


qualities. The unit has a 32-cu. ft. 
capacity with refrigerated storage 
below. It is of stainless steel con- 
struction throughout. 

Ease of servicing refrigeration 
equipment is a feature of the new 
soda fountain and back bar unit of 
the company. Construction makes 
access through storage compartment 
door possible. Storage compartment 
has 5%4-cu. ft. capacity. Complete 
with 10-gal. ice cream storage com- 
partment, the new fountain is 5-ft. 
over-all. Designed to be sold as a 
part of the fountain or as a separate 
unit is a new “station” water cooler 
with 10 and 20 gal. an hour capaci- 
ties. 
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The Kansas City Municipal Auditorium, with enough space i 
to comfortably accommodate 40,000 people under one roof, is 
equipped with a huge air conditioning system that supplies 
1,800,000 cubic feet of cooled air per minute! The giant “weather 
plant” ranks among the largest in the world. 

The air conditioning engineers who installed this system 
know that the plant can function properly only if it is equipped 
with dependable, efficient motors. That’s why you'll find Wagner 
Motors on this job—and on thousands of other commercial, indus- 
trial, and home installations—Wagner Motors are dependable. 


Wagner builds motors in types and sizes for a wide range of 
applications. Whatever your motor needs may be, you'll like 
the performance of Wagner Motors. 


BUYERS OF WAGNER MOTORS GET NATIONWIDE SERVICE! 
More than 450 Wagner Authorized Electrical Service Stations 
and Parts Distributors augmented by 25 Wagner-owned Service 
Branches are ready to immediately supply on-the-spot service, 
factory guaranteed exchange motors, or genuine Wagner parts. 
Write for Bulletin MU-24 for complete list. 


Wasgner Electric @rporation 


6441 PLYMOUTH AVE., ST. LOUIS 14, MO., U. S. A. 


16,000,000 Cubic Feet of Air Conditioned Comfort 


This steel-frame polyphase 
motor is typical of the Wagner 
line of singlephase and poly- 
phase motors. Choose a Wagner 
Motor for your next installation. 
Bulletin MU-185 gives informa- 
tion on the complete line of 
Wagner Motors. 


Bakery Case Size Varies 


Black Metalware Mfg. Co. has a 
5-ft. pie and pastry display and stor- 
age unit complete with water station. 
The unit was also available without 
water station at 4-ft. over-all. An 
ice beverage cooler which was said 
to be easily converted was shown 
with a combination beer dispenser 
and storage cabinet and a “bain- 
marie” service unit. 


Dunhill Displays Fountains 


Improved sink units said to im- 
prove sanitary qualities were head- 
lined at Dunhill Soda Fountain Corp. 
New rounded-corner construction of 
the company’s soda fountain line 
were shown in the 6-ft. 6-in. and 6-ft. 
units on display. Completing the set- 
up were a 4-ft. pastry and salad case 
and refrigerated salad and food stor- 
age compartments. 


2 Harvester Freezers Seen 


International Harvester showed its 
model 8H5 super deluxe household 
refrigerator and the 11.1 and 15.8-cu. 
ft. chest-type home freezers. 


Hussmann Cases Exhibited 


Three reach-in refrigerators were 
displayed by Hussmann Refrigera- 
tion. Model R-16 at 17 cu. ft. and 
models 35-B and 25-I were on display 
for restaurant users. 


Tyler Provides Variety 


Tyler Fixture Corp. had a 16-cu. 
ft. combination reach-in and _ice- 
maker unit of glass-door construc- 
tion. Also shown were the company’s 
34-cu. ft. self-contained reach-in, a 
12-cu. ft. chest-type home freezer, 
and a 6-ft. under-bar beverage cooler. 


Case Has Hard-Rubber Doors 


A 4-ft. stainless steel dairy-delica- 
tessen-bakery display case was shown 
by Evans Mfg. Corp. The unit has 
hard rubber sliding doors in the rear. 
A 6-ft. dairy case of porcelain con- 
struction inside and out and adjusta- 
ble shelves was shown with a 6-ft. 
“full-vision” display case. 


New McCray Reach-In Bows 


A new stainless steel reach-in held 
the center of the stage at the McCray 
Refrigerator Co. booth. The new 
model is stainless steel throughout 
and has a capacity of 30 cu. ft. Also 
featured were a 40-cu. ft. glass-door 
reach-in and conventional 30 and 40- 
cu. ft. reach-ins. In use in the 
“hospitality kitchen” at the show was 
a 60-cu. ft. McCray dough retarder. 


Stainless Shows Reach-Ins 


Two new reach-ins were top-inter- 
est items in the Stainless Food 
Equipment Co. line. The four-door 
remote models are made in 33 and 
43-cu. ft. capacities, come complete 
with blower coil and expansion valve, 
and are designed for remote installa- 
tion. The self-contained model is 
equipped with a,1%-hp. condensing 
unit and has two doors. The self- 
contained models come in 25 and 32- 
cu. ft. capacities. Construction of 
both remote and _ self-contained 
models is stainless steel throughout. 


Carbonator Draws 2 Ways 


A four-station completely self-con- 
tained carbonated drink dispens-r 
was on display by Superior Refri-«- 
eration Mfg. Co. The “two-wa»” 
faucets draw carbonated water a:q 
sweet soda. Condensing unit aq 
water pump are enclosed in the 26-i4, 
wide cabinet with thermostatica! y 
controlled water cooler storing 0 
gal. of water. The carbonator, wat r 
cooler, and syrup pans are enclos 4 
in refrigerated space. 


Cooler Fits Milk Can 


Bulk milk dispenser shown 
Monitor Process Corp. featured 
thermostatic temperature control 
reduce and hold temperature of mi 
to degree desired by operator. I 
terior of the cabinet is metal lin: 
and has curved cold plates conforr - 
ing to the curve of the milk ca , 
said to cool the milk by direct the - 
mal contact. A heat exchanger ,; 
employed in the system. 

The Monitor cabinets are of stair - 
less steel and come in self-containe j 
or remote models. There are 20-q'. 
single and 20-qt. double models an: 
40-qt. single and 40-qt. double-ca:, 
models. 


~i in OWS 


Frigidaire Shows New Case 


Up front at the Frigidaire display, 
was the new Raymond Lowey de. 
signed 10-hole double ice cream cabi- 
net. The unit has a one-piece, rounded 
corner stainless top and features lids 
in white. 

Also shown were the 5 and 3-ton 
unit air conditioners and the %4-hp. 
window conditioner. Other Frigidaire 
products included the BK-1 dehu- 
midifier, a 50-cu. ft. reach-in with 
glass doors, a 6-ft. delicatessen and 
bakery display case, a bottle water 
cooler, and the model BDK-22 dry 
beverage cooler. 


Ice Maker Sports ‘Timer’ 


York featured current models in 
flak-ice and ice makers, an _ up- 
right 35-cu. ft. freezer, and 31%-ton 
unit air conditioners. A “time clock” 
used in conjunction with the ice 
maker highlighted the delivery time 
of the “batch”. in the machine to 
underline the 8,000-cube daily ca- 
pacity available to users in the model 
450. Plexiglas display ‘‘window”’ on 
this unit allowed show visitors to 
see refrigerating mechanism. Ca- 
pacity of the model DER-10 flak-ice 
machine is 1 ton a day. 


Machine Chips Ice to Size 


An automatic ice chipping machine 
for use in icing drinks was shown by 
Service Devices, Inc. The 28-in. high 
unit was top-fed and the ice reduced 
to any of three sizes by an adjust- 
ment of the cutter blades. With a 
capacity of approximately 30 Ibs. of 
ice, the unit is of stainless steel and 
is Fiberglas insulated. The dispenser 
allows icing of three drinks in three 


seconds, according to company 
claims. 

Baker Exhibits 3 Models 
Shown by Baker Refrigeration 


Corp. was a 3-hp. unit air conditioner 
and two models of the Baker “Ice- 
(Concluded on next page) 


Here ita NEW Beverage Cooler 


NEW 


less steel. 
num finish. 


NEW FLORIST’S COOLER—Custom 
Aluminum 
walk-in door in rear of storage com- 
partment. Triple glass doors and win- 
dow in front section, or built to your 


made at stock prices. 


specifications. 


WALK-IN—(illustrated) 6’ x 6’ x 714’ or 
Write us. 


built to your specifications. 


Ten days delivery! 


ROGERS 


DEMOPOLIS, ALA. 


W. ALLEN 


BOX 272-AC 


BEVERAGE COOLER—with 
18” counter top. 39” high. 4’, 6’, 8, 
10’, and 12’ lengths. Disappearing 
lids, runners and moulding of stain- 
Baked enamel or alumi- 


a 


by ROGERS 


Self Containec 
unit with 
sandwich count:r 
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Ajax Spotlights New Ice Cube Maker 


v th lovely Kay Dicker- 
sc dishing it out, J. W. 
B stwick, Servel Electric 

cutive, found it a 
p! asantly cool task to 
c sume a portion of the } 


, 


o. put of this Ajax 

- “ ectric Iceman.” Its 

d ‘y output is about 
8,000 cubes. 


10,000 Attend Restaurant Show To See 
Equipment Exhibited by 352 Manufacturers 


(Concluded from preceding page) 

Flo” ice cube maker. The DSF-6 
model, shown in addition to the 
DC-6, is equipped with a separate ice 
cube storage compartment. 


Machine Dispenses Milk 


A new bulk milk dispensing ma- 
chine was featured by Norris Bever- 
age Dispenser, Inc. Of stainless steel, 
insulated with Fiberglas, the units 
employ a coldwall principle for re- 
frigerating the conventional milk 
cans which are placed in the unit. 
The sealed containers are “tapped” 
at the restaurant by inserting dis- 
pensing tube in the valve. The 10 
and 20-gal. capacity models are 
powered by Kelvinator condensing 
units and the 5-gal. model employs 
a Tecumseh unit. 


Unit Carbonates 200 Drinks 


Tol-Pak of St. Louis featured an 
“All-in-one” refrigerated drink dis- 
penser of stainless steel construction. 
The capacity of the unit was given 
as 200 6-oz. drinks and serves three 
different flavors of carbonated drinks 
or two carbonated and one _ non- 
carbonated. 

Exclusive feature claimed is the 
refrigeration of syrup pans which is 


designed to insure proper tempera- 
ture of drinks from the initial draw. 
The unit is self-contained and lists 
at $898 f.o.b. St. Louis. 


Pinnacle Stresses New Case 


Pinnacle Equipment Corp. featured 
a new model combination dough re- 
tarder and reach-in storage refriger- 
ator for the restaurant trade. The 
unit is of stainless steel and has a 
78-cu. ft. capacity. Also on display 
was a 40-cu. ft. reach-in unit. 


Cuber Handles 9,000 Daily 


Ice-Flo Corp. had five of its 21 
models of ice cube makers on display 
at the show. Shown were the B-3, 
with a capacity of 75 lbs. of cubes 
a day and the X-10 with a 450-lb. or 
9,000-cube daily capacity. Rounding 
out the cross-section of the line were 
models F-6, DC-4, and CF-2. 


‘Electric Iceman’ Cometh 


Introduced to the trade for the 
first time was Ajax Corp. of Amer- 
ica’s “Electric Iceman,” an ice cube 
machine which company Officials 
claim will produce 8,000 ice cubes 
every 24-hour period. The Electric 
Iceman is distributed nationally by 


* 
Sos area 


USE JOHN LEES MOULDING FOR 


BIGGER SALES 
HIGHER PROFITS! 


@ Your units gleam with Sales Power when you use stainless 
steel moulding by JOHN LEES. Expertly designed, these mould- 


ings give that cool, smart appearance which draws instant atten- 


tion and rolls sales figures upward. JOHN LEES mouldings 


are fabricated for decorative trim, frame assemblies, functional 


assemblies and channels plus countless other applications. Either 


mechanical or electrolytic polishing. Standard or special sec- 


tions. Write for catalog and free estimates. 


JOHN LEES Division of THE SERRICK CORP. - 


Kilgore Avenue = 23 + ~—_~=C Muncie, Indiana © 


Ajax Corp. of America and is manu- 
factured by Servel, Inc. 

The Ajax Electric Iceman has a 
27-minute cycle of operation, is com- 
pletely automatic and self-contained. 
It will freeze 156 cubes every 27 
minutes with room temperature at 
90° and water temperature at 70°. 
The unit automatically stops when 
the insulated storage compartment, 
which holds 100 lbs. of cubes, is 
filled. Company officials say that the 
unit is self-cleaning and there is no 
recirculating of the water. The Ice- 
man lists at $895, which includes 
installation of the unit, plus one year 
complete free service. 


3 Sweden Models Viewed 


Sweden Freezer Mfg. Co. displayed 
three models of ‘“soft’”’ ice cream 
freezers and dispensers. The largest 
model was a 30-gal.-per-hour ca- 
pacity with twin heads, each head 
having a 2%-gal. capacity. Another 
model on display was a 20-gal.-per- 
hour capacity ice cream freezer with 
twin heads, each having 1 gal. ca- 
pacity per head. The smallest model 
in the Sweden Freezer Mfg. Co. 
booth was a unit with 10-gal.-per- 
hour capacity with a single head 
with 1 gal. capacity. 


Case’s Shelves Can Tilt 


Featured at the Traulsen & Co., 
Ine. booth was a refrigerated wall 
case. This unit is equipped with 
Thermopane sliding doors and has a 
40-cu. ft. capacity, 12 shelves which 
are adjustable and can be tilted for 
better display. Also shown by Traul- 
sen was an 80-cu. ft. capacity dough 
retarder with a capacity of 56 to 84 
pans, a 40-cu. ft. dough retarder, and 
a 20-cu. ft. self-defrosting reach-in 
with frozen food storage space and 
an ice-making compartment. 


a= 


‘Equipment shown 


Herrick Model Has 6 Doors 


Herrick Refrigerator Co. displayed 
two models of reach-in refrigerators. 
One model was a self-contained 22- 
cu. ft. reach-in with four doors. This 
same model is also made in 32-cu. 
ft. capacity and 52-cu. ft. capacity 
(with six doors). 

Also on display was a 42-cu. ft. 
capacity, remote type model with 
four doors. This model is manufac- 
tured in 64-cu. ft. capacity size with 
six doors and 86-cu. ft. capacity with 
eight doors. In addition, each model 
can be either all stainless steel, stain- 
less steel outside—porcelain inside, or 
all porcelain finish. 


Entire Victory Line Seen 


The complete line of their stainless 
steel food service equipment was dis- 
played by Victory Metal Mfg. Co. 


cases, beverage cooler, reach-in re- 
frigerator, sandwich table stations, 
beer dispensers, etc. 


Supreme Shows Mixing Bar 


The display of Supreme Metal 
Fabricators featured a mixing station 
for bars which included an ice cube 
maker having 12 trays with 20 lbs. 
ice capacity. This unit is 24 in. long, 
29 in. high, 20 in. wide with a 6-in. 
cutting board. Also exhibited was 
the firm’s line of beer dispensers, 
kitchen sinks, and drain tables. 


Star Has All-Steel Line 


Star Metal Mfg. Co. showed a line 
of restaurant and kitchen equipment 
which included water cooler, coffee 
urns and coffee makers, sandwich 
boards, wall stands, ice tea dispenser, 
reach-in refrigerator, rotisseire, 
restaurant display fixtures, etc. All 


included display . 


models of this equipment were of 
stainless steel. 


Fountain Pumps Displayed 


Displayed at the Kenco Products 
Corp. booth were models of the firm’s 
line of soda fountain pumps. Also 
exhibited were milk and cream pumps 
for general restaurant use. 


Device Aids Bottle Storing 


The Ken-O-Mat bottle handler, a 
device consisting of a bottle receiver 
chute for mounting at the bar, 
and a bottle storage cabinet for the 
basement, interested bar and restau- 
rant owners in that it holds promise 
of eliminating the empty bottle stor- 
age and carting problems in taverns, 
restaurants, and food stores. 

The Ken-O-Mat bottle handler is 
constructed of metal, and is said to 
require no upkeep except an occa- 
sional washing. It is 5% ft. high, 
6 ft. long, and 2 ft. wide. The unit 
will stock approximatély 600 empty 
bottles. It is made by Kenwell, Inc., 
Grand Rapids, Mich. 


Unit Handles Coffee, Coke 


A machine that dispenses both 
coffee and Coca-Cola was introduced 
at the show by Rudd-Melikian, Inc., 
Philadelphia. 

The unit is automatically operated 
by an electrical system that is ener- 
gized when a coin is dropped in the 
slot. It dispenses 450 servings of 
Kwik Kafe coffee, and 600 Coca-Colas 
in sanitary paper cups, without re- 
fill. 

Price for the two-drink machine 
was announced as $1,247 per unit, 
with a 10-unit order being the mini- 
mum amount acceptable under the 
established franchise policy of the 
firm. 


Write for the new Jamison Catalog 
, No. 175 that gives full information on 
; these and other types of Jamison Cold 

Storage Doors. 
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TO MEET YOUR SPECIFICATIONS 
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Time Proven Overlap Type 


The Super Freezer Door made industrial use of sub-zero 
temperatures practical. Overlap type of construction per- 
mits insulation to any desired thickness. The sealing and 
insulation efficiency of its 4” wide by 5%” thick, resilient, 
moisture impervious gasket is exceptional. The unusually 
strong hardware of special design, supplied as standard 
equipment on the Super Freezer Door, is largely respon- 
sible for its outstanding performance. 


Hinges are: Jamison Adjustable Spring Hinges (Pat. 
No. 1987512). Fastener: 
Roller Fastener (Pat. No. 2083458). 


For only slight additional cost Jamison E-Z-Open (Two- 
Point) Fastener as illustrated (Pat. No. 2147794) will be 
furnished. Warm side (Front or Back) of Super Freezer 
Door is covered with No. 20 gauge galvanized steel 
forming effective vapor barrier and eliminates possible 
deterioration due to moisture precipitation. 


Infitting Type for Low Temperature Use 


A single cellular rubber gasket encased in a moisture 
impervious skin provides the perfect plug-plus-surface 
seal. Uniform gasket compression is assured by Jamison 
E-Z-Open (Two-Point) Fastener (Pat. No. 2147794) in 
combination with Jamison ‘Adjustoflex’’ Hinges, (Pat. 
No. 2208310). To eliminate possible deterioration due to 
moisture precipitation the top of door is equipped with a 
metal cap—front, edges and casing are covered with 
No. 26 gauge galvanized steel sheet. The Lo-Temp Door 
satisfies the demand for a door of the infitting type for 
use in temperatures as low as minus twenty (—20° ) Fahr. 


Batlder of Cold Storage Doors tn the World 


Jamison 031 (single point) 
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They'll Do It Every Time . . . . By Jimmy Hatlo 


~. Y/ ft ltl bh hhitddddcamen. Stijl 


Yi 
p Gi CHIER you 
/ 7 ae { WORK TOO HARD 


) NOW, MONGOOSE™) vovE GOT TO 
FEELA LITTLE TAKE IT EASY« 


LOGY THINK P *ALL. WORK AND 

I'LL GO TO THE A NO PLAY"AS THE 

N CLUB AND iY) FELLOW SAYS::+ 
ZA 


RELAX FOR P 
Ae pz I DON’T KNOW 


GET A LOAD OF TWO MINUTES AGO HE y 
MONGOOSE “HE WAS KNOCKIN’ HIM 
SOUNDS LIKE A \LIKE A SPEAK-EASY DOOR. 
GET-WELL CARD. < 
I KNOW WHAT 


IF BIGDOME WE'D DO WITHOUT 
TOOK IT ANY EITHER OF THEM 
EASIER HE'D BE VD WED PUT THE 4 
77 \ \ ARRESTED FOR A JOINT ON A 
LOITERING«: PAYING BASIS» 


WHAT WED Do 
WITHOUT YOU,BUT 
YOU NEED A GOOD 
— VACATION, 5:B,+s 


| SLELPING THE BOSS 
<1 FEEL SORRY FOR 
| HIMSELF —_ 


THANX TO 
IRVING RODD, 


COPR. 1949, KING FEATURES SYNDICATE, Inc, WORLD RIGHTS RESERVED. 


Do You Have ‘One Foot In the Door’? 


DASA SKK ASS 


RRO OOO OO OO OO eae OO OOOO OOOO CO DYOOE*P 


‘ 


Full view: Brun- 
ner room condition- 
er showing Allen- 
Bradley air-condi- 
tioning control unit. 


Close-up of compressor unit: Bulletin 
709 Solenoid Starter in cabinet with high- 
pressure cutout and temperature control. 


AIR-CONDITIONERS 


equipped with 
Trouble-Free Motor Controls 


WHY ARE ALLEN-BRADLEY STARTERS SO POPULAR for air- 
conditioning service? . . . Because they are trouble-free. Only one 
moving part. No pivots, pins, or bearings to corrode or stick... no 
jumpers to break. You install them ... and forget them! 


NO CONTACT MAINTENANCE. Allen-Bradley patented silver | 
alloy contacts never need cleaning, filing, or dressing. 


DEPENDABLE OVERLOAD RELAYS. Allen-Bradley thermal re- 


accurate and dependable even after long service. 
Bulletin 709, Size 1 Sole- lays are accurate P g 


ye —e . oe The A-B trademark stands for millions of trouble-free operations. 
. yr — Allen-Bradley Co., 1313 S. First St., Milwaukee 4, Wisconsin. 
ALLEN-BRADLEY AIR-CONDITIONING AND REFRIGERATION CONTROLS 
| 
PRESSURE AND TEMPERATURE MANUAL AUTOMATIC COMBINATION HEAVY COMPRESSION 


CONTROLS STARTER STARTER STARTER STARTER 


oo 


High-pressure 

cutout and mo- 

tor starter in wi 

same enclosure. 

Temperature a 
controls can be 


mounted with SOLENOID MOTOR CONTROL 


| 


motor starter ; 
in same way. | 


}| 


td 
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They've Got The Money— 
Who's Going To Get It? 


USINESS has slackened off somewhat during the last five 
B or six months, a fact which puzzles a great many people. 
Is it the beginning of a Depression? . Is it a corrective, Disinfla- 
tion, or what? Our suggestion for a name: 


Businessmen’s Recession. 


November elections were a profound shock. Next, Truman’s 
proposed program further frightened businessmen. They slowed 
down their efforts to “wait and see.” 


Taking their cue from businessmen, consumers slowed down, 
too. They need things, want things, and have the money to pay 
for them. But businessmen apparently aren’t even trying to sell 
them. 


Savings of the American people increased by an estimated 
eight billion dollars during 1948, according to the Federal Home 
Loan Bank Board. 


This staggering amount is well above the increase in people’s 
savings for any year prior to World War II. 


The 1948 addition to savings brings the total thrift accumu- 
lations held by the American people up to 163 billion dollars. 
That’s a record. It’s nearly three times as great as the aggregate 
of saved-up dollars which consumers had in 1940. 


With the exception of postal savings, the volume of thrift 
funds for each class of custodian of the public’s money showed 
some gain during 1948. 


Savings and loan associations and life insurance companies 
scored a greater gain in 1948 than they did in 1947. Their totals 
increased about 13 and 8 per cent, respectively. 


Savings held by commercial banks and mutual savings banks, 
and money invested in savings bonds, rose by 2 to 4 per cent 
during the year. 


Savings of individuals in the form of series A to G govern- 
ment bonds, and in the cash value of life insurance policies, each 
amounted to a total of about 47.5 billion dollars at the end of 
1948. 


This amount was 17 times as great as the volume of savings 
bonds held by individuals at the end of 1940, and nearly twice 
the savings records show were entrusted to insurance companies 
at that time. 


Funds in savings and loan associations, commercial banks 
and postal savings at the year-end were two and one-half tim<s 
their balances in 1940. 


What do these figures mean? Why, they say that people ha 2 
the money to buy what you are supposed to be selling. 
But, like the businessman, they’re marking time. Selli ; 


effort on YOUR part they may even appreciate! If you shc v 
confidence, so will they. 


Not only do the people have saved-up money, but they’? 


_ enjoying record incomes. There has been a 116 per cent boo: : 


in “disposable income” since 1941. Also, our population has i: 
creased more than 13,000,000 in the same period. 


There are more people who need your products, they” ° 


| making more money than ever before, and because we are? 


selling, they’re saving that money in record amounts. 

Let’s get off our fannies and go out after some of that id > 
money. 

For suggestions on how to go about it, please see our thr:’ 
books, “One Foot in the Door,” “The Marshal’s Baton,” and “It 
a Great Life.” i 
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Typical Western Installation for Milk Cooling 


L.L. Vollman, C. F. Barmeier 
Become Zone Engineers 


New : 
ig ¢ LEFT: There are m 
24 tubes used in For Thermorite Corp. 
the cooler at the 
Oosten Dairy. ST. LOUIS—Appointment of two 
new zone engineers for the Thermo- 
. rite Corp., manufacturer of commer- 
P RIGHT: In 10 cial refrigerators and refrigeration 
“a ; years Lighten- equipment here, has been announced 
by B. R. Davison, president of the 
aci ; berg & Elders firm. L. L. VOLLMAN C. F. BARMEIER 
has made nearly The two engineers, who will work 
500 milk-cooling with dealers and distributors in the 1946 he joined the Universal Cooler 
installations like field, are L. L. Vollman and Charles’ engineering department and worked 
as os 0 F. Barmeier. with manufacturers on the adaption 
i : Vollman was in the distribution of Universal equipment to their spe- 
sp 
Oosten Dairy. business, chiefly with Chrysler pro- cific designs. 
ducts before joining Thermorite. Barmeier started in the railroad 
s .s@ * A From 1927 to 1942 he had worked _ refrigeration field, first with the 
; ba | h d bai H as a field engineer in refrigeration Missouri Pacific in 1931, and then 
igi - n ' : H and air conditioning for the Pevely for five years was in the air condi- 
tir? S eedier Methods Have Los Ange es Dairy 5 e Blaine “ee — Dairy Co. tioning department of New York Cen- 
° From 1942 to 1946 he was head tral. . 
( ut Meat Tenderizing P rovides Steady Market For Larco ater oolers of the design and construction divi- During the war he was at the 
y. LOS ANGELES — Appoint ic sion of the Rural Electrification Ad- Pearl Harbor Navy Yard for 18 
. : J eile ppoin men re} ik e ki e ° A ® 
ig ff Time 39% In 10 Years seturyownn, cal. The, Les Robert F Blaine of Lao, In and with frosen food locker” pants for the navy department 
, —the hundreds ,, —. Rabjohn, Inc. to handle sales, ' 
‘ . of dairy farms in this area which l ’ ti d advertisi € | 
3. PITTSBURGH—The Westinghouse supply Los Angeles with the major sales promotion, and advertising of | 
i. Electric Corp. has reported that eight past af te freuh walt veaubeenad 0 Larco electric water coolers, filter- 
additional Tenderay _— processing}, proved an outeten ps aamiies purifiers, and softeners, has been an- 
= plants, utilizing a speedier technique 4... Leer eiéhien eambane son nounced by the two firms. 
of tenderizing beef scientifically, are Th pe hes * a : : Larco, Inc. is the manufacturer DEPENDAB 
i + Eanes ers Machine nq L. E. Rabjohn, Inc. is the sal No. 150 
now in operation. Co. in Bellflower, which has handled ce aoe oo So oe 
The new process requires only 44 th * “Par” line of eagiichdins viiin and service organization. L. E. Rab- Retri , P Cc | 
hours—11% times faster than aging 6 wees bad auneiel ° john, is company president. efrigeration Parts Catalog 
steaks, roasts, and other cuts under 500 saat wathe.-eneeh . ; them & “4 Blaine was formerly division man- DEPENDABOOK Number 150 is 
the briefest customary hanging time. iin te thn aie dai Pp. ager, sales promotion, for the Florida jammed full of illustrated refrigeration sone SF swe, 
This is 39% less than the 72 hours g TY Citrus Commission. parts and supplies at rock-bottom Stmaliiiay : 
: market. prices... Depend on DEPENDABOOK. 
required for the process when the The John Oosten Dairy near here George W. Sanders, general man- ' Write for your copy 
; first cuts of Tenderay beef were of- represents a typical installation. The ager, revealed that the company has “Service doesn't OO : 
lve fered over retail counters in 1939. Oosten holdings consist of. 30 a cres inaugurated a sales training program {f when it comes trom Harry 
le. Charles W. Flood, Jr., manager of 41 09 cows, 480 of them milkers, that will qualify Larco service and The HARRY ALTER C0 1728 S. MICHIGAN AVE., CHICAGO 16, ILL. 
the Westinghouse Sterilamp-Ten-  .. |, : ' installation men as regular sales- |Aaim[naienibabbad » 134 LAFAYETTE ST., NEW YORK 13, N. ¥. 
la- 6 P Six hired men are employed, and g 
deray Gepartment, announced the automatic milking equipment is used. men, too. 
— - . Tenceray plants by Swift The cooler consists of twenty-four % 
and Co. in Kansas City, Mo.; Omaha, 14-in. tubes—12 water and 12 milk 
| Neb; and Columbus, Ohio; by an The model 50 “Par” condensin ' 
n’s |f Armour and Co. affiliate, the Pitts- vit. work an eight-hour yom 
i burgh Provision & Packing Co.; by aaa : 
ed Fried & Reineman Co., also of Pitts- four-hour milking periods. b ] k b . f 
burgh; Farris & Co., Jacksonville, ave you ; een over OO Ing? asic acts 
Fla.; Abraham Brothers Packing Co., Mgster-Bilt Vacation Shut-Down a 
yn, : : 
: Memphis, Tenn.; and the T. Eaton " ? 
ay {—  o., Toronto, Ont., Canada. Will Cover Period July 1-10 
ell | These brought to 24 the number . ° 2 
| of Tenderay processing plants in 14 ST. LOUIS — Master-Bilt Refrig- ll M ( | kK ldfl 
states, Mexico, and Canada. eration Mfg. Co. here will close its If) Se Ing? C ray O OS! 
ed | plant here for a vacation period from 
ne Murray, Kentucky Dealer Moves ee 
MURRAY, Ky.—The Hale & Enoch During this period there will be no . 
™ Co., merchandising air conditioning shipments made from the plant, but © Too often, we take for granted the basic 
. units, freezers, and refrigerators, has a skeleton furce will be on hand at features of the product we sell even though 
new quarters at 307 N. Fourth St. the office. a 
u they may be superior to competition. We 
a" love to tell our customers about “exclusives.” 
. ey r: 
te 7 When you sell McCray Koldflo refrigera- 
pial , a . 
bss tion equipment, you have many exclusive 
ft | features to talk about. But remember, a 
od nd prospective customer may have to be sold 
on the need for the best equipment you offer. 
™ There are many things he may not know 
. about modern refrigeration equipment. 
s, In the complete McCray Koldflo line, you 
at have commercial refrigeration at its best. 
You can count on McCray’s 59 years of 
n- leadership in this field to build confidence. 
h And right now, you have the backing of the 
of . $2 ani most effective type of advertising directed 
. | FOR THE DAIRY DEPARTMENT—McCray’s to nal customers through the trade publi- 
newest Multiple-Deck, Self-Service, Dairy cations they read. 
2 _ Display Case —each 6-foot section installed 8 = 
” * uigallaan - display, 2 Sai Talk exclusives—McCray Koldflo has ’em! 
“an — a ee But talk fundamentals, too. You can get the 
3 full story on McCray Koldflo by clipping 
5 and mailing the coupon below. Do this 
—today! 
; THE BEST IN 
> 
“ LOW-COST REFRIGERATION 
, McCrea 
. of engineering, 
factory and field testing to 
develop these outstanding popular 
priced, compact Models. PAR RA-2 a i ee 
(s —- and RA-3 ss Rott — | name | 
esigned for either self-containe 
or remote applications. They give ey Sea Cones 3 
trouble-free performance, operate med dlischaras® | 995 McCray Court, Kendallville, Indiana. 
ear 29 . nt ii 
Ph lll perce oa eadily pone body Please send me information on the complete line of 
sf | McCray Koldflo commercial refrigeration equipment. 
BY COMPARISON —yYOu'LL BUY PAR 
1 .— . 1 ~ ws. | NAME_____ | 
> @& We LYNCH =r ot oc 
an eee wrowne CORPORATION “=... mone G1 a88 FORMING 
$ ‘SS0ms  Compurssors. PAR COMPRESSOR DIVISION "TEL SASIACINS «PUTTER 8 OLFO macnines iowa BONE STATE ~ | 
TOLEDO. OHIO vAaCHINES 
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| Half of Farm Families 
Now Rent Frozen Food 


eet oe OF Lockers In 11,000 Plants 
TYPHOON ST. PAUL—Frozen food locker 


AIR CONDITIONING UNITS | plants now serve half the nation’s 


| farm families, S. T. Warrington, 

path ane | executive secretary of the National 

Frozen Food Locker Association, told 

Comp lete Dealer 300 delegates to the 12th annual con- 

wae Senge | vention of the Minnesota Frozen 

Food Locker Association at St. Paul 
hotel here. 

Between 4,000,000 and 5,000,000 
farm families now rent space in 
11,000 locker plants. Ten per cent of 
these plants, he said, are coopera- 
| tives while 40% are operated by in- 

dividuals and there are chain opera- 

| tions. 


o 
*, 
OD 


“she; 
*e' 
. 
. 
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11/, to 10-ton sizes 


40 Years of Experience 


TYPHOON Air Conditioning Co., Inc. 


794 Union St. ¢ Brooklyn 15, N. Y. 


ecg ie oe a 


” DISPLAY CABINETS - ICE MAKERS 
. BEVERAGE COOLERS » WALK-INS 
| QUaRreLEZERS ‘MULK COOLERS 


: 7 -WRITE .... 
"VICTOR PRODUCTS CORP, HAGERSTOWN, MD. 


More than 240,000 persons now 
rent frozen food lockers in Minnesota 
and the state’s 600 locker plants 
did a $1,500,000 business in 1948, M. 
J. Nehring, Paynesville, secretary of 
the MFFLA, reported. He said all 
plants are operating at their full 
capacity. 

He said the number of plants in 
Minnesota had increased from 50 be- 
fore the war to 618 at the present 
time with each plant having an 
average of 400 units, giving the 
state a total of 247,200 units at $12 
average rental fee for the entire 
year. 


Pioneer Named Distributor 
For Coolerator In N. Calif. 


DULUTH, Minn. — Pioneer Appli- 
ance Co. of San Francisco has been 
appointed Coolerator distributor of 


| refrigerators and freezers in northern 


California, William C. Conley, Jr., 
Coolerator sales manager, announced 
recently. Founded in 1852 by W. W. 
Montage, Pioneer Appliance is con- 
sidered the oldest appliance distribut- 
ing firm on the west coast in continu- 
ous operation, declares George Horn- 
stein, who is president and general 
manager. 

Henry Hornstein is vice president 


\ and assistant manager, while the 
| sales force of 18 salesmen is super- 


vised by Charles W. Moss, sales man- 


ager. General offices and showrooms 


are located in the Western Merchan- 
dise Mart, San Francisco. 

Pioneer Appliance succeeds Sues, 
Young, and Brown, Inc., who have 


withdrawn from the northern Cali- 
fornia market to expand their south- 
ern California sales activities, it was 


stated. 
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KOLD-WOLD ye TRUCK UNITS 


Frozen Food Cases Built Into Store Front 


Afford Small Items Street-Side Display 
‘Impossible’ Scheme Works, Nets Store More Traffic 


BS ig 


QUALITY MEATS. 
FROZEN Foops 


Located next to a theater, Tittle Bros. capitalizes on heavy sidewalk 
traffic by featuring meat specials in one built-in case, fish in the other. 


* 


ST. PAUL—A St. Paul frozen food 
and meat retailer has attracted wide- 
spread business with his unusual 
store front utilizing two 6-ft. Tyler 
meat cases, “Thermopane” glass 
windows, and glass brick tile for a 
building exterior. 

The interior as well as exterior 
makes efficient use of refrigerated 
cases for a store of its size. No less 
than 11 cases are employed in the 
market’s meat, frozen food, and fish 
mérchandising operation inside in 
addition to the twin units in the 
front. 

Over-all store frontage is only 18 
ft., including the two cases and a 
doorway. 

Tittle Bros., operator of the store 
in St. Paul, as well as a small chain 
in Indiana, finds use of the cases 
built into the store front means an 
efficient, attractive and attention get- 
ting display window as well as af- 
fording an opportunity of displaying 
smaller quantities of meat. 

Its appearance has been attracting 
customer comment for many months. 
The store has an excellent location 
next door to a popular motion pic- 
ture theater on the main shopping 
street of St. Paul, Wabasha St. Tran- 
sient customers predominate, al- 
though the store has a large regular 


* * 


customer list of people who like 
shopping among the neat surrounc- 
ings of refrigerated cases exclusivel:. 

Although self-service designed, the 
store maintains an employe at ail 
times to help the customer select her 
frozen food items from the case and 
wrap them. 

The interior has three 8-ft. -PF8 
Tyler cases for frozen foods. 

Along the entire left wall are four 
12-ft. meat cases where quality 
meats are displayed, nothing lower 
in grade than “U. S. Good.” Along 
the rear wall is another 10-ft. meat 
case which contains quick frozen 
eviscerated poultry, the only type 
sold by the market. 

A special 6-ft. Booth  slide-top 
reach-in case is located in the center 
of the rear of the store where frozen 
fish is sold exclusively. 

Two 12-ft. meat cases with the 
glass fronts removed serve as dairy 
and other frozen food reach-ins near 
front of store on right side. A 
cashier’s window is located midway 
on this side between these cases and 
the three packaged food cases. 

The unusual sidewalk case dis- 
play was found to be adequate as 
well as an attention getter in place of 
the usual refrigerated window dis- 


(Concluded on next page) 


Who’ s Kidding Who 
About No More 


cies Prospects ? 


Business is where you think it ain’t. 


You have to find it—you 


FOR MURRAY PACKING CO. 
IN THE TRANSPORTATION OF MEAT without SPOILAGE 


AS SIMPLE TO INSTALL Small fleet operators can now protect their perishable foods in transit 
easily and economically with the new Kold-Hold Pakaged Truck Unit. 
AS 1-2-3 This is a compact, self-contained refrigeration system that. you can 


quickly install in your own truck. It is a complete assembly of all units 
necessary to refrigerate a properly insulated truck body to a tempera- 
ture of 45° to 50° for a day’s run. 

Paul H. Murray of Plainwell, Michigan has this to say about the 
Pakaged Units he installed in two of his trucks: “We find absolutely 
no deterioration of meat during transit. We have made savings by the 
use of the Kold-Hold Pakage Unit because our meat products reach the 
dealer in top condition. We are mighty well pleased with the results.” 

The Kold-Hold Pakage Unit will give you dependable, low-cost 
refrigeration, will help you win more customers and increase your 
profits. Send auth for complete information. 


1. Cut two holes in the floor of the 
truck for air intake and discharge. 
Dimensions and measurements come 
with the unit, as well as complete 
installation instructions. 


2. Push the unit into position over the 
holes and bolt securely into place. 
This is all the installation required. 

3. Plug into 110V outlet. Twenty foot 
rubber covered cord is supplied with 
the unit. If desired, a connection box 
may be installed outside the body 
for greater convenience. 


Ko LD-HoOLD ae overy 


Jobbers in Principal Cities STORAGE. 


BS ee 


—P of the way 


have to dig for it. Today—Grocery Stores, Meat Markets, and others 
Put the 
shine on your Auto Tires and shoe soles—not on your pants. Locker 


are looking for new ways to increase business and profits. 


plant business is still there, but you have to find it. Don’t forget 
Re P 


MASTER FOOD 
CONSERVATOF S 


‘a . 
because they will help you build 
and future prospects. 


“good will” 


Cash-in on their reputation. 


Ask Us For Help 


We're here to help you. Tell us our 
can 3: ean 
It de = 


cost you anything to find out 


Cooperation 


problem. 


money in your pocket. 


Endorsed by and _ sold 
through distributors of re- 
frigeration and insulation. 


MASTER MANUFACTURING COR: 


121 Main Street Sioux City 4, lo 4 


Member of Frozen Food Locker Institute, organized for your protection. 
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Condensing Units Concentrated In Basement 


A vattery of nine Brunner 

cc odensing units supplies 

tr: variety of refrigera- 

tin equipment operated 
by Tittle Bros. 


Ciain Keeps Its Own 
Serviceman On Call 


Concluded from preceding page) 
plays. Temperature is maintained at 
34° inside the case. When the in- 
stallation was first made “doubting 
Thomases” said it wouldn’t work, 
that merchandise would freeze in 
winter. The use of Thermopane win- 
dows immediately above the cases 
which jut out into the sidewalk, 
solved any temperature’ variation 
problems. Adequate temperatures are 
now maintained the year-round de- 
spite the weather outside. 

The store also features an 18-ft. by 
18-ft. Bush refrigerated walk-in 
meat cooler kept at 38° in the rear 
of the store and a 5-10° below zero 
26-ft. by 26-ft. freezer unit with 
seven shelves. 

Because refrigeration is the life- 
blood of this particular market opera- 
tion, the firm .maintains its own re- 
frigeration maintenance man who is 
on call at all times, servicing the 
chain here and in Indiana. In emer- 
gencies, store personnel or outside 
help is called upon. 

The basement houses the nine 
Brunner condensing units (% to 2 
hp.) arranged in-line on four by 
eights. Each case has its own con- 
denser in the basement to facilitate 
control in case one gives trouble. 
The fish cooler, however, is entirely 
self-contained. 

Drainage runs into a central pipe 
which uses water from the con- 
densers to keep it free of sludge at 
all times. Each case drains from a 
separate pipe connected to the cen- 
tral pipe running under the main 
floor and just above the condenser 
battery. They are equipped with 
openings to prevent the possibility of 
any backing up. 

To stimulate business, Lawrence 
Tittle, proprietor, runs a fish con- 
test during the fishing season, plac- 
ing winning fish caught by customers 
in the refrigerated window cases. 
The contest attracts wide publicity 
and nets the firm much increased 
business as a result. 

Usually one case features meat 
specials and the other fish. 


» 
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Jordan Leaves Liquid 
Carbonic, Joins Ad Agency 


CHICAGO—W. D. Jordan, former- 
ly vice president of Liquid Carbonic 
Corp. in charge of the fountain-cabi- 
net division, has joined the advertis- 
ing agency of Glenn, Jordan, Stoet- 
zel, Inc., as president, the agency 
has announced. 

Jordan had previously owned his 
own advertising agency for nine 
years, it was reported. He is cur- 
rently vice president and a director 
of the Dairy Industries Supply As- 
sociation. He has been associated 
with the refrigeration industry for 
25 years. 

The agency which Jordan now 
heads was formerly known as Evans 
Associates and has operated in Chi- 
cago for 26 years. . 


Alter Issues Summer-Fall 
Refrigeration Parts Catalog 


CHICAGO—Dependabook No. 150, 
—the Harry Alter Co. summer-fall 
1949 refrigeration parts catalog, will 
be off the press June 1. 

An especially big edition, it is 
profusely illustrated, the company 
says. 

“Everything in parts and supplies 
at rock-bottom prices,” is Alter’s de- 
scription of his firm’s newest De- 
pendabook. 

Any tradesman may obtain a copy 
on request from The Harry Alter Co., 
1728 S. Michigan Ave., Chicago. 


R. J. Schneiberg of 
Air Filter Corp. Dies 


MILWAUKEE — Raymond J. 
Schneiberg, assistant vice president 
of Air Filter Corp., here, died at 
St. Joseph hospital May 22, follow- 
ing a long illness. 

Schneiberg was well known in the 
heating, ventilating, air conditioning, 
and welding industries, particularly 
in Wisconsin where he was engaged 
in sales and distribution of such pro- 
ducts for many years, a company 
statement said. 
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PRICE COMPETITION 


THIS EXCLUSIVE circular Beverage Cooler its 
your answer to greater profits. 

22 case capacity...seven adjustable revolving 
shelves... exclusive cylindrical design... fast 
cooling...only 37” in diameter. 

ONE OWNER SAYS...“Sold $308.00 in June 
before Bevador was put in. Sold 683.00 in July 
after putting in Bevador.” 

ANOTHER OWNER SAYS...“ I have had it for 5 
years and am more than pleased. It is handy 
and beverages stay at right temperature. I 
wouldn’t be in business without it.” 


Heres He ANSWER co 


Exclusive Territories Available 


JEWETT REFRIGERATOR CO., INC. 
2 LETCHWORTH ST. 


BUFFALO 13,N. Y. 


Hydro-Cooling Is 
Latest Weapon In 
Minn. ‘Cold War’ 


Chilled Local Vegetables 
Battle Refrigerated Imports 


MINNEAPOLIS—A ‘cold war” on 
iced or refrigerated vegetables from 
western and southern states looms 
in the Upper Midwest as a program 
calling for hydro-cooling of native 
grown produce and was put into 
operation here by a large wholesale 
food distributor cooperating with the 
University of Minnesota. 

The program of hydro-cooling calls 
for immediate refrigeration or cool- 
ing of produce when taken from the 
ground, reducing temperatures to 
about 33° F. Special cooling and re- 
frigeration, display and handling at 
the retail market is also asked. 

The hydro-cooling program is ex- 
pected to develop a larger market 
for produce grown in the counties 
surrounding the Twin Cities. 

T. G. Harrison, president of the 
grocery firm, Winston & Newell, said 
consumers of this area will receive 
greater freshness and higher quality 
in garden produce and growers will 
receive a premium for the special 
handling required under the program. 

“We've been paying a lot of money 
outside Minnesota in the past to 
obtain produce not equal to what can 
be developed here,” he said. 

Last year his firm tested hydro- 
cooling on locally grown corn with 


highly satisfactory results. Corn was 
picked early in the morning and im- 
mediately submerged in cold water 
bringing the corn to 33°. Through 
the wholesale movements and in 
transit the iced corn was held to 
this temperature by automatic re- 
frigeration. Upon arrival in stores it 


was placed in refrigerated displays. 

Research proved the tremendous 
difference in flavor retention. By 
checking the conversion of sugar 
it was found that corn at 86° loses 
about 60% of its flavor in 24 hours 
whereas hydro-cooled corn loses but 
3.5%. 
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EVERYTHING FOR THE COMMERCIAL OR INDUSTRIAL 
ELECTRIC REPAIR SHOP! 


WRITE FOR FREE, 238 PAGE ILLUSTRATED CATALOGUE 
(On Your Letterhead, Please) 


(108 S. JEFFERSON ST., CHICAGO 6, : 
ce i, eee ee 


How to pick a winner 


prveceneet, 


Model DC18-2D 


SPECIFICATIONS 
Capacity: 18 cu. ft. 

Floor Space: 28” x 982” 
Over-all Height: 62” 
Motor: 110-120V. 
Compressor: 1 hp. 

Five Dividers included. 


Also Model DC18-2M with standard mirror superstructure and 


QUICK FROZEN FOODS Sewic 


Frozen food display cases may look alike, but 
there is a vast difference in performance. To get a 
winner, choose the case made by an established 
manufacturer, engineered for maximum, day after 
day low-temperature service, and designed to sell 
frozen foods. BTC Frozen Food Display Cases 
have all these essentials . . . motor, compressor, 
and full-flooded evaporator plate liner engineered 


for correct low-temperature storage .. . 


all-steel 


Bonderized cabinet with five inches of insulation, 
vapor sealed . . . sales-stimulating color picture 
superstructure, one-piece stainless steel top cap- 
ping, easy-access Thermopane sliding glass lids. 


Model DC18-2Vin. with lighted Vinylite color pictures. 
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Oil Equipment Sellers Receive Assurance 
Of Ample Fuel Supplies for Next Winter 


Dealer Selection Held To Be of Prime Importance 


BOSTON — Assurances that there 
will be ample supplies of oil for heat- 
ing next winter were given to con- 
sumers and oil heating equipment 
dealers at the recent Oil Heat Insti- 
tute convention here. 

Such assurances had been sought 
at one session by J. E. Horton of 
the Horton Heating Corp. of Albany, 
N. Y., who called them “essential to 
a bright future for our industry.” 

Horton had pointed out that the 
bad publicity growing out of the oil 
shortage of 1947 had done consider- 
able damage which “still lingers with 
the public and is now a serious re- 
sistance to new sales.” 

Distributors and dealers attending 
the convention also heard a cheery 
prediction for the industry in 1949, 


some forthright discussion on meth- 
ods of selecting dealers, and a break- 
down on who sold the industry’s 
volume last year. 

R. S. Bohn, retiring president of 
the Institute, predicted that sales of 
oil heating equipment during 1949 will 
top 1948 sales totals by 20%. He 
further predicted that this upswing 
might soon be followed by other in- 
dustries. 

“During 1948,” Bohn said, “the oil 
heating industry went through a pre- 
cipitate decline ahead of other in- 
dustries due to the confused oil 
situation and thus made its shift 
from order taking to aggressive sell- 
ing at a time when others were still 
enjoying peak consumer buying pres- 


sure.” 
le 


FREON OIL SEPARATORS 


Double filter for double efficiency. Maxi- 
mum separation of oil from refrigerant 
vapor. Six models meet all requirements 
for installations from 4 HP up to 10 HP. 
All installations can be serviced at mod- 
erate cost. Underwriters laboratories ap- 


proval seal on each model. 
ne 


ACME 


PRODUCTS 
ek 


ACME INDUSTRIES, INC. 


Jackson, Michigan 


Representatives in all principal cities 


>—~ 


He pointed out that the oil heating 
industry went through a temporary 
recession, leveling off of sales, and 
then a healthy revival—all within 
a period of 10 months. 

“Measures of the industry in the 
field of salesmanship and merchan- 
dising, in proving the values of oil 
heat and showing consumers how to 
heat more: economically, more con- 
veniently, and more efficiently de- 
serve the lion’s share of credit for 
our improved position,” he stated. 

“Our experience has proved that 
people who earn will buy—if you 
sell them. The business that fails to 
heed that lesson, that hopefully scans 
the horizon for a return of yester- 
day’s ‘clamoring consumer,’ is head- 
ing for serious trouble.” 

Distributor Horton also noted that 
“industry gains no prestige by ill 
chosen dealers. 

“Manufacturers striving for vol- 
ume,” he said, “should make that 
secondary to careful dealer selection. 
Too many times the anticipated end 
result isn’t achieved anyway. 

“The postwar sellers’ market in- 
vited every Tom, Dick, and Harry 
into the temporary oil heating bo- 
nanza. Many of them were inexperi- 
enced and irresponsible. Some dealers 
who are perhaps too competition con- 
scious became careless with installa- 


tion and service. Anything to meet 


the competition. 

“Poor installation and service have 
already done considerable damage to 
the industry. Today manufacturers 
who sell equipment to plumbing sup- 
ply houses, who in turn sell over the 
counter to inexperienced plumbers, 
should for the good of the industry 
reconsider this policy.” 

To illustrate the damage to the 
industry that can be done by irre- 


America Wants Value . . . America Buys 


CHEVROLET ADVANCE-DESIGN TRUCKS 


America’s truck operators know that 


these all-star cargo carriers deliver 


the goods all along the line—in 
power, stability, stamina, handling 


ease, comfort and convenience. 


NEW CHEVROLET 4-SPEED 
SYNCHRO-MESH TRUCK 
TRANSMISSION 


and _ heavier 


efficiency. 


A special feature in Series 3800 
duty models that 
assures new operating ease and 


Chevrolet’s the Only Truck 


With All These Features 


SPLINED REAR AXLE 

HUB CONNECTION 
Greater strength and durability in 
heavy-duty models with this exclu- 
sive Advance-Design feature. 


PLUS Uniweld, all-steel cab con- 


They know—and they buy and oper- 
ate more Chevrolet trucks than any 
other make. And in owning the 
nation’s Number | truck, they enjoy 
lower cost of operation, lower cost 
of upkeep and the lowest list prices 
in the entire truck field! 


CHEVROLET MOTOR DIVISION, General Motors 
Corporation, DETROIT 2, MICHIGAN 


CHOOSE CHEVROLET TRUCKS 


THE CAB THAT “BREATHES” 


Here are the trucks with the famous 
cab that “breathes’! Outside air is 
drawn in and used air is forced out! 
Heated in cold weather. * 


FLEXI-MOUNTED CAB 


Chevrolet's Advance-Design Cab is 
mounted on rubber, cushioned 
against road shocks, torsion and 
vibration. 
IMPROVED 
VALVE-IN-HEAD ENGINE 

The world’s most economical engine 
for its size now has greater dura- 
bility and operating efficiency. 


— 


CHEVROLET LET 


struction ¢ New, heavier springs ¢ 
Full-floating hypoid rear axles on 
the 3600 Series and heavier duty 
models ¢ All-round visibility with 
rear corner windows* ¢ Specially 
designed brakes ¢ Hydrovac 
power brakes on Series 5000 and 
6000 models ¢ Ball-bearing steer- 
ing © Double-line pre-selective 
power shift in 2-speed axle at 
extra cost on Series 5000 and 
6000 models ¢ Wide-base wheels 
¢ Standard cab-to-axle-length di- 
mensions @ Multiple color options. 
*Heating and ventilating system and rear 


corner windows with de luxe equipment 
optional at extra cost. 


FOR TRANSPORTATION UNLIMITED! 


of a plumber who insisted that he 
get the oil burner installation as part | 
of the plumbing contract on a new 
house. 

The owner, sold on oil heat be- 
cause her parents used it, found 
early in the first heating season that 
she was using twice as much oil to 
heat her four-room house as her 
mother used to heat a seven-room 
home. 

W. <A. Matheson, director of 
Eureka Williams Corp. presented the 
convention with the results of a per- 
sonal survey he made to find out 
what the oil heating equipment manu- 
facturer looks for in a good oil heat 
dealer. 

Matheson said that he found that 
90% of the manufacturers answering 
his questionnaire desired an exclusive 
dealer, but almost all the manufac- 
turers had no objections to his 
dealer handling both domestic and in- 
dustrial equipment. 

Most manufacturers preferred to 
operate direct through dealers rather 
than through distributors, he said, 
and the great majority preferred op- 
erating with exclusive franchise 
dealers rather than on joints or open 
territory agreements. 

A bare majority of the manufac- 
turers reported that they did not re- 
quire a distributor or dealer to be 
solely in the oil burner business. As 
to the type of dealer most acceptable, | 
they agreed that the oil distributor | 
was tops, followed by oil dealer, 
plumbing and heating contractor, 
specialty dealer, and electrical dealer. 

Looking at the 1948 sales record, 
Matheson reported that the oil 
burner dealer—the company whose 
principal dollar volume is in the sale 
of oil heating equipment—sold more 
than any other type of dealer. 

However, his 38.2% of total volume 
was less than the 41% he racked up 
in 1947. 

The fuel oil distributor increased 
his percentage from 29.9% in 1947 
to 31.4% in 1948. 

“One of the principal changes in 
type of outlet selling burners was 
the unexpected rise in prominence 
of the oil burner serviceman,” Mathe- 
son said. ‘In 1947, firms whose larg- 
est selling dollar volume was in 
burner service had made only 1.6% 
of all burner sales while last year 
they accounted for 5.6%. 

“Figures show that 59% of all 
dealers bought their burners from 
the factory last year while 41% 
bought them from wholesalers. In 
terms of total burner sales, 78% of 
all burners sold came from the fac- 
tory . . . 22% from wholesalers. 

“There was a slight shift on this 
ratio from the previous year (1947) 
when 42% of dealers bought from 
wholesalers but did only 19% of the 
total business. 

“Also worth a look . . . but only 
a quick one, please ... is the fact 
that in 1948, dealers first approached 
the prospect in only 51% of all 
sales . . . while the ‘Bashful Buyer’ 
sought out the dealer in an astound- 
ing 49% of all sales. Nearly half! 

“Oil burner salesmen, last year, 
averaged 59 burners per man, com- 
pared with 68 burners per man the 
previous year.” 


| 
sponsible installers, he cited the case 
| 


Gray Succeeds Upton 
As 1900 Corp. Pres. 


CHICAGO — Elevation of Elisha 
Gray to the presidency of 1900 Corp. 
and of Louis C. Upton, former presi- 
dent, to chairman of the board, was 
announced at the firm’s recent an- 
nual directors’ meeting here. 

Gray was formerly executive vice 
president of the concern. 

The directors also learned that the 
company closed sales totalling $48,- 
000,000 in 1948, more than $18,500,000 
over 1947. Both sales and earnings 
were at a record high. 

The company plans to open a new 
$2,800,000 plant in St. Joseph, Mich. 
this fall for the manufacture of its 
Whirlpool automatic washer and a 
new clothes dryer, it was revealed. 
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A GREAT NAME SINCE 1896 


MAKE 
MONEY 


ATTRACTIVE DISCOUNTS...NEW PROFITS 
++e-NEW LOW PRICES...Yes, you can make 
money the year ’round by selling Fedders 
complete line of popular water cooler 
models. 


FEDDERS HAS IT... bottle and bubbler 
models, open and hermetic types with stand- 
ard or special current characteristics... 
explosion-proof motors...air or water cooled 
condensers especially designed to meet con- 
ditions of high heat or dust laden air...5 Year 
Protection Plan on all hermetic models... 
standard One Year Warranty on open types. 


TENS OF THOUSANDS of Fedders-built 
electric water coolers have established a 17 
year record of satisfaction in every climate 
in every part of the world. Endorsed by the 
Who’s Who of American Business and 
Industry, they are backed by 53 years of 
Fedders engineering “know how”. 


APPROVED... Tested and rated in accordance 
with all requirements of U.S. Bureau of 
Standards, CS 127-45. Approved by Under- 
writers’ Laboratories and Canadian Stand- 
ards Association. Meets requirements of 
National Electrical Manufacturers’ Associa- 
tion and National Board of Fire Under- 
writers. 


@ SEND COUPON TODAY ® 


Fedders-Quigan Corporation... Dept. AC-W! 
1280 Niagara Street 
Buffalo 7, N. Y. 


Tell me how I can make money selling Fed 
Water Coolers. 
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AIR CONDITIONING & REFRIGERATION NEWS, JUNE 6, 1949 


This series of articles comprising ideas and principles for the small 
-etail or manufacturing business is written by James D. Woolf, who was 


or more than 20 years a vice president and director of J. Walter 


"hompson Co., one of the largest advertising agencies. 


Out of his 


perience embracing all types of advertising and merchandising he 
rings his counsel to the small businessman who must plan his own 


dvertising and promotional efforts. 


By James D. Woolf 


\. Straw, No Bricks 


,re you fully satisfied with your 
a vertising? Do you feel that it is 
ad: 1, lacking in distinction, weak as 
ra.n water in its power to create de- 
j e, to convince, and to impel buy- 
in action? 

‘nn many cases (assuming that the 
acvertiser can write clear, simple 
E: glish), the fault goes beyond the 
words that are used. The real reason 
for most anemic copy is the fact that 
the advertiser has nothing important 
to say. 

Whether you write your own ad- 
vertising or have somebody write it 
for you, remember that bricks can- 
not be made without straw. 

Good advertising must have its 
genesis within the four walls of your 
business. No advertising can be 
better, over the long haul, than the 
merchandise or service it seeks to 
promote. Advertising cannot benefit 
permanently a mediocre, slip-shod, in- 
differently-run business. No advertis- 
ing man has yet discovered how to 
make a silk purse out of a sow’s ear. 


WHAT BUILDS A BUSINESS 


We hear. breath-taking stories 
about the magic power of advertis- 
ing. We marvel at what advertising 
has done for businessmen like Bill 
Sparks. Bill owns and operates a 
drugstore, and it’s a humdinger, busy, 
properous, far out ahead of competi- 
tion. Sparks has always been a per- 
sistent advertiser and his competi- 
tors will tell us that his advertising 


has been enormously effective in. 


building his business. 

Well, yes and no. Advertising is 
not the primary reason for Bill’s out- 
standing success. The Number One 
reason is NOT the ideas he puts into 
his advertising, but the ideas he puts 
into his business. 

When Bill picks up his pencil and 
writes his advertising, he finds it a 
cinch to make fine bricks because he 


iw 


BUSINESS 
IDEAS 


ELIXIn. 
PRIVATE-KEEP oT 


~ Bill Sparks 
has a big load of straw to work with. 

Sparks refuses to make the mis- 
take currently being made by so 
many advertisers. He does not believe 
for a minute that “cute” devices— 
cartoons, jingles, gags, wisecracks, 
and tricky art—can ever be a satis- 
factory substitute for solid, factual, 
persuasive stuff about his business. 

Bill knows that what counts most 
heavily in advertising is not manner 
but matter. He knows how empty 
mere words can be. When he has 
something really important to say, 
he knows that the words will almost 
write themselves. 


SPARKS MAKES NEWS 


Bill is forever on the lookout for 
new ideas—not advertising ideas per 
se, but business ideas. It is his prac- 
tice to borrow and adapt ideas where- 
ever he can find them. One example 
of his method will suffice. 

Sometime ago he read, in a “Sale- 
sense” article of mine, about a sport- 
ing goods store that rigged up a 
“club” for its customers. A small 
back room was fitted out with every 
needed tool and device for tying flies, 
painting and repairing plugs, and 
making minor repairs on guns, rods, 
reels, tennis rackets, golf clubs, and 


CHEMICALS CO. 
| VERONA AVE, NEWARK 4, N. J. 


_, 


You can make 
more calls per 
day by using 
THAWZONE. 
lt destroys 
moisture quickly! 


se 


The above photograph shows 
water drops trapped in a glass- 
end receiver and floating on the 
refrigerant. When this happens, 
you’re in for trouble. The refrig- 
erant 
formed, corrosion sets 
finally the unit stops. 


This trapped water can be [im 
reached ONLY by a dehydrant oy 
that CIRCULATES with the re- em 


frigerant. 
ZONE. The dehydrant MUST go 
to the water; trapped water will 
NEVER go to a stationary dehy- 
drator. 


What happens when THAW- 
ZONE on its never-ending rounds 
encounters trapped water? Just 
this: 
more. It 
oil-soluble compounds that are 
absolutely harmless to the re- 
frigerant or the system 


Use THAWZONE on new, old 
or reconditioned systems. 
nomical .. . 
narily effective. 


Your wholesaler carries THAWZONE 
“TRADE MARK REG. U.S. PAT. OFF. 


is hydrolized, acids are 
in and 


That means THAW- 


The water isn’t water any 
is changed to inert, 


itself. 


Eco- 
one shot is ordi- 


all the assorted paraphernalia the 
sportsman needs in the happy pursuit 
of his pastime. This “club,” wherein 
the boys gathered to spin their tall 
tales, was a fine success. 

Admittedly, a drugstore and a 
sporting goods store are miles apart 
in their problems and needs, but 
Sparks saw in that idea a trick 
worth borrowing. Now we find that 
he has a “club” for teenagers, a gaily 
decorated private room in the back, 
its walls adorned with high-school 
pennants and photos of the town’s 
athletic heroes, where the kids (all 
adults are strictly barred) can sip 
their cokes and sodas and make all 
the racket they like without disturb- 
ing customers in the store. Bill’s 
advertising of his “club” has won 
for him the biggest fountain business 
in the town. 

“That Bill Sparks,” people are say- 
ing, “sure is a clever advertising 
man.” But that’s the wrong way to 
look at it. The truth is, Bill is a 
smart, alert businessman with plenty 
of imagination and git up and git. 

Hardly a week goes by that fails 
to see an innovation in his store. Bill 
is continually making news. There 
is so much “straw” in the way he 
runs his business, so many important, 
interesting things to talk about, that 
a high-school freshman could hardly 


miss writing effective advertisements 
for Bill’s store. 


TOO MUCH GLAMOUR 


Advertising has been overdrama- 
tized, overglamorized, oversold. Most 
advertising men are credited with 
more genius than they possess. Ad- 
vertising is often given too much 
credit for the part it has played 
in America’s spectacular business 
growth. 

What builds any business in the 
last analysis is the QUALITY of its 
performance. Milton S. Hershey built 


Available from 
1/2 to 10 H.P. 


CLEANABLE 
DOUBLE-TUBE 

COUNTER-FLOW 
WATER-COOLED 


Write for literature 


Halstead ¢ Mitchell 


BESSEMER BLDG. 
PITTSBURGH 22, PA. 


the biggest candy business in the 
world without ever spending a cent 
for advertising. A chocolate bar of 
superb quality is what did it. In the 
early days it was not Henry Ford’s 
advertising that made history: it was 
Henry Ford’s car. And it was not 
Marshall Field’s advertising that built 
his great store: it was the quality 
of his operation. 

Don’t beat your brains out fussing 
too much over your advertising. 
Think constantly about your busi- 
ness, about the QUALITY of your 
performance. If the straw is there, 
your advertising bricks will all but 
make themselves. 


MOTOR-BASE 
ADAPTERS 


These adapters 
make that mo- 
tor fit any base 
without drilling 
or filing. No 


Ye to Ys hp.—101-D 
Yy to 1 hp.—102-C 
1 to 3 hp.—103-C 
“blind spots.” Universal in position. 


SERVICEMEN SEE YOUR JOBBER 


Motor Adapter Corporation 
4730 JOY ROAD 
DETROIT 4, MICHIGAN 


© 


Are You Looking for An Easy Way 
to Handle Stoves,Refrigera- 
tors and Freezers 


Solve Your Problem with the New 
ROLL-OR-KARI Dual Trucks 


Patented Step-On-Lift * Folding Handles 
Capacity 1000 Lbs. * Shipping Weight 40 Lbs. 
WRITE TODAY 


THE ROLL-OR-KARI CO. 


MANUFACTURERS 


ZUMBROTA ° MINNESOTA 


4> 
wy 


YOURS tor the asking *” 


MOTOR FACT 


EMERSON-ELECTRIC 


If You Have Applications for Motors, 
1/20 to 5 H.P., You Can Use One or More 
of These Practical Data Bulletins 


Here’s motor information that Electrical Engineers and Appli- 
ance Manufacturers can use! Packed with pertinent speci- 
fications, construction details, and performance data, these 
Emerson-Electric Motor Bulletins furnish an authoritative 
reference guide in the selection of motors best suited to your 
applications. Emerson-Electric Motors are built to NEMA 
dimensional and operating standards. A request on your 
letterhead will bring you the Bulletins desired. 


Write: The Emerson Electric Mfg. Co., St. Louis 21, Mo. 


FAN-DUTY MOTORS 


No. 110-N. 


CAPACITOR-START MOTORS 
Complete information on a full line of 
general-purpose motors from 1/6 to 3/4 
H.P. Suitable for many types of pumps, 
compressors, machine tools, blowers, and 
other applications requiring a single- 
phase fractional H.P. motor. 


America’s leading fan manufacturer fur- 
nishes reliable finger-tip information on 
a complete fractional H.P. motor line, 
specially designed for applications with 
a fan blade mounted directly on the mo- 
tor shaft. Single- and two-speed split- 
phase, split-capacitor, polyphase, and 
D.C. types, with specifications. 


SPLIT-PHASE MOTORS 
Specifications and construction features 
of both general- and special-purpose mo- 
tors for a host of applications. Sleeve- or 
ball-bearing types; totally enclosed or 
open-protected; rigid or resilient mount- 
ings; thermal protectors. Ratings from 
1/20 to 1/3 H.P. 


OIL-BURNER MOTORS 


Performance curves, dimensional data 
and construction features on specially 
designed oil-burner motors, based on 
58 years of research, design and preci- 
sion manufacturing to meet the problems 
of oil burner applications. Totally en- 
closed, streamlined, quiet-running . 
built for continuous trouble-free service. 
1/6 H.P. 


EMERSON e722 


No. 112-N. 


INTEGRAL MOTORS 
Emerson-Electric Integral Motors up to 
5 H.P. are fully described, with construc- 
tion details, performance curves, and di- 
mensional data. Included are repulsion- 
induction, repulsion-start induction run, 
polyphase, and D.C. motors for a wide 
variety of applications. 


E ase gcTR ic 


JET PUMP MOTORS 


This bulletin gives construction features, 
performance curves and dimensional data 
on motors developed especially for direct- 
drive jet pumps. The heart of a jet pump 
is the motor that powers it... an impor- 
tant reason for specifying motors that 
embody every dependable feature and de- 
sign improvement achieved by a pioneer 
manufacturer of pump motors. 


ELECTRIC 


No. 415-N. 


MOTORS - FANS ee ——=—— APPLIANCES | 
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TOP LY Missing Cooling Unit Profits 


At The Amcoil Story 


@ Firm distributor policy 
@ New—Fair inventory deal 


ISTEN EL 


ORDER NO 


@ All-copper-welded cooling units | 
@ Complete line—instant shipment | 


and Make the Most of the 
Amcoil Story 


REFRIGERATION - AIR CONDITIONING - HEATING 


TERRITORIES 
OPEN 


\/ 


AMERICAN COILS COMPANY, 360 THOMAS ST., NEWARK 5, N. J. 


THE MASTER SERVICE MANUALS - - - 


— — — and other books of the Refrigeration Library are 
depended upon as textbooks in trade schools from coast to coast. | 


BUSINESS NEWS PUBLISHING CO., DETROIT 


| 
| 
| 
| 


“AIR-CONDITIONING UNITS 


Assure 


Easy Installation 


Trouble-Free Operation 


Longer Life 


Sound engineering and proven precision | 
manufacturing are your guarantee that 
Curtis air-conditioning equipment will 
be a source of complete satisfaction to 
everyone concerned: 


Architects 


HA 


Engineers 


i 
t 

F 
; 


@\) 


Contractors 


and Users | 


In thousands of installations throughout 
the world, meeting a wide variety of re- 
quirements, Curtis equipment is giving 
trouble-free service to satisfied users, and — 
has for many years. 


ak 


Compoct, eitrectiiiats. Specify Curtis and get these advantages: 
3, 5, 7%, 10 and 15 tons. 


@ One day installation 


@ Cooling, dehumidifying, circulating and filtering air 


MEAS Sen ll 


@ Easily adapted for heating 
@ Quiet, dependable operation 


@ Finger-tip control 


Vitae lla 


@ Completely assembled at the factory 


Write for full information on Curtis equipment for any air- 


95 Years of Successful Manufacturing 
conditioning or refrigeration need. 


REFRIGERATING DIVISION OF 
CURTIS MANUFACTURING COMPANY 
1912 Kienlen Ave. « St. Lovis 20, Missouri 


>» 


to 1,000 


Will 5-Ton Coil with Booster Fan Prove 
Sufficient To Cool 55-Person Tea Room? 


Mt. Vernon, N. Y. 

Editor: | 

I was called upon to estimate cost 
of installing equipment for summer 
cooling in a tea room 50 ft. by 16 ft. 
by 11 ft. high, 8,800 cu. ft. A gas- 
fired Bryant model 45VS304-1B series 
heating system, is being used (input 
145,000 B.t.u. and output 46,000 
B.t.u.), and works very well with the 
fan running at its slowest speed. Fan 
diameter 12 in., width 14 in., 14-hp. 
motor and belt driven. The supply 
ducts are as follows: 

1. 8in. x 24in. 3 ft. long—1 

2. 8in. x 20in. 10 ft. long 
3. 8in. x 16in. 8 _ ft. long 
4 
5 


elbow 


. 8 in. x 12 in. 10% ft. long 
Sinz Sin. SS ff. ioe 


42% ft. long total sup- 
ply. 

There are two return ducts: 

1. 10 in. x 10 in. duct, 37 ft. long 
with two elbows. 

2. 10 in x 10 in. duct, 8 ft. long 
with two elbows leading into one 
19 in x 10 in. duct, 10 ft. long with 
two elbows. 

There are six supply risers, all 
12 in. x 3% in. by 14 ft. high and 
have one elbow at each end and a 


grille on the outlet. The risers are 
tapped off at each transformation in 
the supply duct. The last duct, 8 in. x 
8 in. x 11 ft. long, has two risers. 

The tea room has a capacity of 55 
people and the following equipment 
in the conditioned area: 

One 4-burner Silex unit (gas). 

One 2-burner small stove (gas), 
hooded and vented to the outside. 

One 214-ft. enclosed grille (gas). 

500 watts for lighting. 

Also, the roof has no attic and no 
insulation except for %-in. of fiber 
board. It will require 7% tons of 
cooling equipment if we supply 55,000 
cu. ft. hr. of fresh air (1,000 c.f.h. 
per person). 

What I want to do is supply 27,500 
c.f.h. of fresh air, (500 cf.h. per 
person), and install a 5-ton cooling 
coil in the return duct and use the 
12-in. fan in the Bryant heating 
system. 

Do you think this 5-ton unit will 
be o.k.? Will the present fan, if 
speeded up some, handle enough air? 
How large an opening is needed in 
the return duct to take in 460 c.f.m. 
of fresh air directly from the base- 
ment ? 

C. VALENTINE 


Self-Contained Unit or Remote System 
* Could Supply Needed 2,000 C.f.m. of Air 


In reply to your questions re- 
garding the summer air conditioning 
problem of a tea room, you have given 
some information which is clear, but 
not enough to actually advise as to 


| exactly what to do. My suggestions 


will be based on added assumptions. 

I have tried to check on the ex- 
isting Bryant gas heater, model 
45VS304-IB and have not been suc- 
cessful. This must be one of an old 
series. I cannot substantiate such a 
high input of 145,000 B.t.u. and an 
output of only 46,000 B.t.u. If this is 
so, then the unit delivers about 800 
cubic feet per minute 
(c.f.m.). This will require a 1‘-hp. 
motor and checks closely with the 
size of ductwork as given. 

The heat gain for the tea room 
based on the outside conditions in 
your locality as 95° F. dry bulb and 
75° F. wet bulb temperatures, and 
maintaining inside conditions of 80° 
F. dry bulb temperature and 50% 
relative humidity, is 63,000 B.t.u. or 
a 5-ton load. . 

The following assumptions were 
made to arrive at this figure: 550 
c.f.m., which is 10 c.f.m. per person 
for outside air or ventilation; no sun 
load on the walls but only on the 
roof. 

This systern would require a total 
supply of air to the space of 2,000 
ec.f.m., of which 550 c.f.m. is ven- 
tilation and 1,450 c.f.m. is recircu- 
lated. The air entering the space 
when it is 95° F. outside should be 
63°. This would require q %-hp. 
motor on the fan. From all indica- 


| tions the existing Bryant heater and 


ductwork should not be used, be- 


| cause they are too small. 


My recommendations are as fol- 


lows: 


1. Use a 5-ton self-contained unit. 
This is made by many manufac- 


turers, and if placed in the space it- 


self will not require any ductwork, 
except an outside air duct of 10 in. 
x 10 in. with a damper and brought 
down from ‘the roof above. This type 
of unit handles a total of 2,000 c.f.m. 
This is also the simplest system. 
2. If the above unit cannot be used, 
then use a remote type air handling 
unit consisting of fan, cooling coil, 
air filters, and drain pan, handling 
2,000 c.f.m. and locate it in the base- 
ment with ductwork to the space. 
Use also a 5-hp. condensing unit cap- 
able of delivering 63,000 B.t.u. at 42° 
suction temperature or lower. 
Provide suction and liquid lines 
from condensing unit and air handl- 
ing unit cooling coil, with necessary 
expansion valve and other acces- 
sories. This cooling coil should oper- 
ate no higher than 45° F. should 
have 5 rows deep with an air velocity 
of not greater than 500 f.p.m. 
JAMES J. LA SALVIA 


Fla. Commercial Dealer Named 


ORLANDO, Fla.—Denniston Asso- 
ciates, Inc., here has obtained a 
charter from the Secretary of State 
to deal in refrigeration equipment. 
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Electrimatic 


Valves, Driers, Strainers, 
Charging Lines, Quick Couplers, 
Forged Flare Nuts and Fittings 


Ask Your Wholesaler — 


 Electrimatic © 


2100 Indiana Ave. + Chicago 16, Illinois - 
Canada — 2025 Addington Ave., Montreal 


SOME TERRITORY 


ae 


NOW AVAILABLE 


The THESCO complete line includes 
expandit cases. and walkins that 
grow with the merchant's business. 


| & AST NA =) 
, ©. SCHMIDT CO. CINCINNATI 14, OHIO 
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t ow-Priced Electric Refrigerator Will Open 
| \iddle-Class Market In Indonesia -- Analyst 


By Eugene Hesz, International Market Analyst 


In the background study of this 
y st colonial region, a picture was 
@ awn of an archipelago extending 
yn ore than 3,000 miles in length. 

{t was shown that all these islands 
a » grouped close to, or actually on, 
t! » equater; that the climate is hot 
a d humid; and that the inhabitants 
a:e estimated to amount to between 
6 and 70 million persons (an official 
es imate just received puts this 
fi; ure at 74,000,000). 

In estimating the potential busi- 
ness for American industry in gen- 
eral and for the exporters of the 
air conditioning and _ refrigeration 
equipment in particular, several 


different factors must be evaluated: 


1. The political picture. 

2. Percentage of persons used to a 
high standard of living. 

3. What has been imported before 
the war from the U.S.A. 

4. Development of our exports in 
1947 and 1948. 

5. Outlook for Indonesian exports 
to the U.S.A. and today’s actual 
figures. 

The political picture was sketched 
in these columns a short while ago. 
In the meantime, important progress 
was registered. 

Under the guidance of the United 
Nations, the two _ parties—the 
Netherlands-sponsored government 
and the leading figures of the so- 
called Indonesian Republic—have 
been summoned to a new conference 
which both parties have agreed to 
attend. 

Only one issue is at stake: The 
Dutch hope that the new Republic, 
which covers part of Java and 
Sumatra, will agree to become a kind 
of dominion on the pattern of India 
and Pakistan. 

If the Dutch and the Republicans 
can get together on this issue, the 
way for peace, economic develop- 
ment, very heavy exports resulting 
in favorable balances of hard cur- 
rencies, will result. 

The second point presents us with 
some hard facts which demonstrate 
how wrong it would be to judge the 
potential of a foreign country by the 
number of its population alone. 

This colored mass of perhaps more 
than 70,000,000 persons may contain 
not more than a very small percent- 
age (probably less than 1%) con- 
nected with public or private insti- 
tutions who will require or be able 
to pay for air conditioning or 
refrigeration equipment. 

To this number, which should be 
estimated lower than. one quarter 
million, we may add about the same 
number for Netherlands and other 
white nationals living in the archi- 
pelago. 

Of this half million prospective 
customers, the white part forms the 
stronger potential group of cus- 
tomers. 

In order to obtain a clearer pic- 
ture of the significance of this data, 
we refer readers to the number of 
schools and hospitals mentioned in 
the previous article on Indonesia. 

Since one of our best instruments 
for measuring a potential market is 
the past performance in years that 
ma be called more or less normal, 
it i: considered advisable to present 
Suc. figures here (see Table 1). 

Ar conditioning equipment, espe- 
tial y room coolers, is included in 
Tal e 1; it formed a small percent- 
age of the total. 

V hile many sizes are represented 
in able I, the most popular models 
hav been those with a storage ca- 
pac -y from 5 to 8 cu. ft. The price 
om lly paid ranged from $220 to 

o. 


Tie market is dominated by those 
Ma: ufacturers who can guarantee 
Ser\ ce to their customers, since the 
Ser’ ce element overshadows price 
Conc assions. 

C nsidering the potential market, 
‘om etition is usually quite active, 
and of European manufacturers, the 
Swe lish and German products were 
Sold in fair quantities. However, the 
United States occupied a command- 


ing position, and the figures quoted 
in the above table represent about 
75% of the total imports of such 
equipment into the Netherlands East 
Indies before the last war 

In the years to come, British com- 
petition will take a prominent share 
of the market. 

The possibilities with regard to 
commercial refrigeration should not 
be overestimated. Whereas the do- 
mestic units may be considered a 
necessity by the non-Indian inhabi- 
tants and by the upper class of 
Malayans (and resident Chinese), 
commercial refrigeration is only 
slowly being introduced. 

The bulk of those who ‘have been 
buying so far, have been grocery 
stores, which opens certain possibili- 
ties for walk-in coolers, modern re- 
frigerated display cases, etc. So far, 
the great majority of such orders 
have been received from stores cater- 
ing to the white race. 

It should be noted that ice refrig- 
erators, which are being made locally, 
are found in very many houses. An 
entirely new market could be opened 
up with the introduction of a low- 
priced electric household refriger- 
ator to replace these old-fashioned 
boxes. 

Such a low-priced unit would open 
the market of the middle class, con- 
sisting partly of hard-working and 
well-to-do Malayans and Chinese, not 
to forget those Europeans and other 
nationals who cannot afford the more 
expensive units. The sale of such 
refrigerators would not conflict with 
the demand for the high-priced prod- 
uct, as each would appeal to a differ- 
ent class of consumer. 

To give a rough idea of the above 
market possibilities, it may be men- 
tioned that at the outbreak of World 
War II there were about 7,000 
Chinese families in the Netherlands 
East Indies, with a taxable income, 
who could have been described as 
potential customers for the small 
unit. 

How have our exports .shown up 
in 1947-1948? In the calendar year 
1947, the United States exported to 
the Netherlands East Indies the 
amounts shown in Table II. 


Table II—1947 Exports from 
U. S. to Netherlands E. Indies 


Commodity Units Value 
Domestic refrigerators . 160 $28,729" 
Domestic refrigerator 

eee ee cee 7,457 
Self-contained commercial 

refrig. equipment .... 42 16,968 
Liquid coolers air 

conditioning refrig- 

eration equipment .... 1 646 
Self-contained room air 

conditioning units .... 3 860 
Mechanical commercial 

refrigerators ......... 3 3,723 
Mechanical auxiliary 

re 11,396 
Mechanical parts 

(for assembly) ........ 2,606 
Mechanical parts 

(for replacement) 6,267 
TOG WHEE 2 cid. ciccccs $78,652 


For the Six Months Ending 
July 31, 1948 


Units Value 
235 $46,155 


Commodity 
Domestic refrigerators . 
Domestic refrigerator 


ae ees ee 12,245 
Self-contained commercial 

refrig. equipment 34 12,568 
Liquid coolers air 

conditioning refrigera- 

tion equipment ....... 4 3,986 
Mechanical commercial 

refrigerators ......... 1 1,061 
Mechanical auxiliary 

equipment .........¢. 10,306 
Mechanical replacement 

DE. dnttetiwstnntaee% 4,541 
Comp. air condi- 

tioning unit .......... 1 1,581 
Ice-making equipment.. 5,888 
ee $98,331 


Table II shows that our exports 


Table I—U. S. Exports to Netherlands East Indies 


1935 1936 . 1937 1938 

Commodity No. Value No. Value No. Value No. Value 
Household : 

refrigerators .. 2,692 $258,006 1,952 $172,446 2,106 $174,059 2,307 $211,419 
Commercial 

refrigerators 

up to 1 ton.... 362 47,093 186 27,889 115. 13,639 163 20,162 
Parts for electric 

refrigerators 39,875 33,142 30,353 34,493 

WE satan mwens 3,054 $344,974 2,138 $233,477 2,221 $218,051 2,470 $266,074 

* oe * © 


in the last two years have been 
lagging far behind our normal busi- 
ness before World War II. If one 
considers that our dollar, at this 
moment, represents only about 60% 
of the value of the pre-war dollar, 
then the inadequacy of our recent 
exports is still more accentuated. 
Our exporting manufacturing in- 
dustry, however, should not be mis- 
led by these figures. The exports 
from Indonesia have often reached— 
before the war—many hundred mil- 
lion of dollars. The outlook for the 
future is bright and will be explained 
in the third and last part of our 
analysis of the Indonesian markets. 


Brazilian Gov’t Launching 
Refrigeration Service Firm 


LONDON, England—The British 
trade journal Modern Refrigeration 
said it is reported that the Brazilian 
Government is launching a new com- 
pany, to be called’ Frigorificos 
Nacionais *S. A. (Frinasa), which 
would provide a nationwide refrig- 
eration service pertaining to cold 
stores and road, rail, sea, and air 
transport. 


Honolulu Firm Named 
Distributor by Airtemp 


HONOLULU, T. H.—Appointment 
of the Easy Appliance Co. here as 
distributor for Chrysler Airtemp air 
conditioning, refrigeration, and water- 
heating was announced by Ken L. 
Crapeau, Airtemp sales manager for 
Chrysler Corp.’s Export Div. upon 
his return to Detroit after a visit to 
Hawaii. 

The agreement concluded with 
Peter Fukunaga, who heads the ap- 
pliance firm and Service Motor Co., 
Ltd., also provides for the display 
of these products in the firm’s new 
five-story fire and earthquake-proof 
building being constructed at 91 
King St. here, present site of the 
appliance store, Crapeau said. 


Muy Bien! 


MONTEVIDEO, Uruguay — Ap- 
proximately $421,000 was to be spent 
in the second 1949 quarter for the 
installation of air conditioning equip- 
ment in municipally-owned hotels 
here as a part of the six-year Public 
Works Plan, it has been reported. 


New Brazilian Company 
Signs with Westinghouse 


PITTSBURGH—William E. Knox, 
president of the Westinghouse Elec- 
tric International Co., has announced 
the signing of an agreement with 
Companhia Brasileira de Material 
Electrico COBREL of Brazil for the 
distribution of Westinghouse power, 
industrial, transportation, air condi- 
tioning, and air handling equipment 
in that country. 

COBREL was formed by Com- 
panhia Brasileira de Material Ferro- 
viario, which operates the largest 
steel foundry in South America and 
a 78-acre manufacturing plant at 
Osasco, near Sao Paulo, and by other 
large Brazilian industrial organiza- 
tions, especially to distribute West- 
inghouse products. 


I-H Picks Savage To Head 


Foreign Operations Group 


CHICAGO—Jack Elliott Savage 
has been named head of the Refrig- 
eration Sales and Service Group of 
Foreign Operations, International 
Harvester Co., it has been announced 
by E. M. Ryan, director of foreign 
operations. He succeeds Robert J. 
McMenamin, who has been assigned 
to foreign duty. 

In assisting in the development of 
the Harvester company’s foreign re- 
frigeration program, Savage has 
made refrigeration distribution and 
marketing studies in five countries. 
He joined the firm in 1946 and has 
served as supervisor of market 
analysis and research until this new 
appointment. 


Clini 


YOUR MOTOR 
BURNOUT PROBLEMS 


KLIXON 


Domellboitiied 
PROTECTORS 


in Hermetic Units 


Manufacturers of both domestic and com- 
mercial refrigerators can keep their units 
operating and get more useable motor 
capacity by specifying and using hermeti- 
cally-sealed compressors with Klixon dome- 


mounted Protectors. 


Installed on the dome where they can 
follow every temperature change, these fool- 
proof, inexpensive protectors keep motors 
from burning out. Should motors become 
dangerously overheated Klixon Protectors 
shut the power “off.” When the motor cools 
sufficiently, they snap the power “on” again 
automatically permitting the unit to main- 


tain refrigeration. 


Specify and insist on hermetic units with 


| 


Klixon protectors for refrigerators, show 
cases, coolers, frozen food cabinets. Remem- 
ber, too, Klixon Protectors should be used 
on open-type compressors. They will reduce 
motor burnouts, cut repairs and replace- 
ments, build customer goodwill. 


KLIXON MOTOR STARTING RELAYS 

Their positive action and long life eliminate starting 
troubles. They complete the combination with Klixon 
Protectors required to start and protect hermetic 
motors. Used and recommended by leading refriger- 
ation manufacturers. 
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SPENCER THERMOSTAT DIVISION 


WN 
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Metals & Controls Corporation 
2406 Forest St., Attieboro, Mass. 
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How Sound Level Varies with Amount of Energy Input 
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quency are sensed by feeling and 
those of higher frequency are of 
sufficient amplitude to cause un- 
pleasant sensations to the ear. 
Sound travels through the air at a 
rate of approximately 1,100 ft. per 
second. The ear recognizes differ- 
ences in sound, both as to loudness 
of a sound, and the frequency, or 


is yet to be built. 

The ear responds to noise approxi- 
mately as the logarithm of the inten- 
sity or pressure changes. That is, if 
the intensity of a sound is increased 
100 times, the ear records it as 
being only twice as loud. 

Table 1 shows the magnitude of 
the energy required to~ produce 


Fig. 5 shows graphically the relationship between noise levels as measured in decibels and the amount of the energy input. 


ever, one tenth of the unit of inten- 
sity which is known as the “bel.” 
The decibel is about the smallest 
change in intensity which is percepti- 
ble to the ear. The _ relationship 
between the change in decibel loud- 


new noise level in the room will not 

change. 

NOISES IN AIR CONDITIONING 
SYSTEMS 


the transmission of vibration from 
the equipment to the floor, walls, and 
ceiling. 

(To Be Continued) 


itch or tone. Generally, noise is sounds of various loudness as mea- radii : . Noises in air conditioning systems 
of a complex nature, ors made up sured in decibels. ness and change in intensity iS are due to the following: Table 1 
of combinations of both high and low The unit of measurement of sound a on Tz 1. Mechanical vibrations due to Required Energy Input To Produce Ar 
frequency tones. is the “decibel.” The decibel is, how- = 10 logio x 1 high speeds of equipment. Sound at Specific Loudness 
i, ies ih a a oe a. Compressors. “Expressed In Decibels D 
measured in decibels. ‘ b. Fans. Loudness In Decibels Energy Input com 
Ig = new intensity. c. Motors. 120 1,000,000,000,000 are 
I; = original intensity. d. Pumps. 110 100,000,000,000 Geni 
2. Piping vibrations due to high 100 -— 10,000,000,000 In 
EXAMPLE NO. 1 velocities of flow. 90 1,000,000,000 an 
If the decibel level in a room is a. Refrigerant. 80 100,000,000 Rose 
45, and an air conditioning system ie 70 10,000,000 Gen 
was installed which would have a : . 60 1,000,000 man 
noise intensity the same as the room, c. Water. 50 "100,000 refri 
then the new room noise level will d. Steam. 1 : 00 serv. 
be increased. Mechanical vibration of machinery - Py need 
90 is transmitted through foundations, 30 1,000 ary 
db = 10 logio x — = 3 by connecting piping, and ductwork. 20 100 Or 
45 : Because of this, it is necessary to 10 sa area 
The new room level will be 45 + 3 isolate the equipment with floating 8 ° = 
= Goce. foundations, resilient mountings con- 6 7.7 vane 
Fig. 5 shows the relationship be- sisting of cork, rubber, springs, and 4 6.0 gre 
tween the loudness in decibels to the other acoustical material to decrease 2 3.0 §-tie 
energy input, which is the same as displ 
Table 1 only plotted out on logarithm ToS dean 
paper. The answer to the above 
problem can be read directly in po somctnee 
Fig. 5. REFF 
4 EXAMPLE NO. 2 aa 
The original decibel rating of a 
room is 40, which means an energy 
rating of 10,000. If the air condition- 
ing system supplied the same deci- 
bels rating of 40, this would mean or 


PAT NO. 2, 297,928 


A Complete Unit for a Complete job 


You're always sure you're getting the very best in efficient, eco- 
nomical packaged air conditioning when you specify Governair— 


the original patented design! 


This complete unit is easy to install—requires only simple elec- 
trical, water and duct connections. Built-in Evaporative Con- 


denser keeps water usage down to a minimum. 


Governair 


engineering assures correct co-ordination and balance of all 
functions. Generously proportioned heat transfer surfaces pro- 
vide maximum performance and economy. 

Choose Governair completely packaged air conditioners and 


you'll always do your best! 


EVAPORATIVE 
CONDENSER 


AIR CONDITIONER 


BLAST COILS FOR 


UNIT 
COOLER HEATING & COOLING 


an addition of 10,000 energy input. 
The total input would be 20,000 and 
by referring to Fig. 5 we find the 
decibel rating of the room after air 
conditioning is installed to be 43 
decibels. 


EXAMPLE NO. 3 


Likewise if original room sound 
level was 50 decibels which means 
100,000 energy input; if air condi- 
tioning was installed with 60 decibels 
or 1,000,000 energy input, the total 
energy would be 1,100,000. The new 
decibel rating of the room by re- 
ferring to Fig. 5 is 63 decibels. 

If the air conditioning system gen- 
erates at least 10 decibels less than 


the original room sound level, the | 


INFORMATION IN A HANDY FORM 
- NOW READY 
— 


Audels Refrigeration 
and Air Conditioning 
Guide. Highly en- 
dorsed for Engineers, 
Servicemen, Shopmen. 
Covering modern Prin- 
ciples, Servicing, Op- 
eration & Repairs of 
Household, Special, 
Commercial & Indus- 
trial units. Including 


AUDELS 


| 77 


ers and Air Condition- 
ing Systems. 
ANSWERS 
YOUR QUESTIONS 
1280pages,46chapters 
All Fully Illustrated 
and Indexed 
for Ready Reference 


an? AIR CONDITIONING GUIDE 


Recommended for air condition- 
ing and refrigeration systems 
using standard refrigerants. 


ANSUL OIL is an ALL-Temperature Re- 
frigeration Oil which conforms to the 


rigid wax-free specifications established by Re- 
search, It will not separate wax when mixed with 
a refrigerant (under specified conditions) and sub- 
jected to temperatures as low as SEVENTY DE- 


‘GREES BELOW ZERO (Fahrenheit). 


ANSUL OIL has been machine tested for lubrica- 
‘tion and wax-free characteristics in both high and 
low temperature installations. Ic is absolutely uni- 
form ...maintains high stability and has a low oxi- 


dation rate. It has proved suitable for ALL refriger- 
ating systems using any of the standard refrigerants. 


Ansul Research was first to recognize the problems 
resulting from low-temperature wax separation in 
oil-refrigerant mixtures. It realized the critical need 

for an oil which would not only lubri- 


- ANSUL 150 OIL— 
| The All-Temperature 
: Refrigeration Oil — 
is sold by leading 
refrigeration whole- 
salers everywhere. 
(If you require a 


cate and protect moving parts but would | higher viscosity oil 
also eliminate the persistent troubles a oa for U 
which were traced to wax-separation ' 300.) 

from oil-refrigerant mixtures. . — 


BG. U. $. PAK OF. 


COMPLETE @ PAY ONLY *1 A i sn 


This Inf ation for Yourself. ee Cc 
= No Obligation U Uniess Satisfied. foe” 


AUDEL, Publishers, 49 W. 23 St., N. Y. 10 
MAIL AUDELS ork. f REFRIGERATION GUIDE for free 


Seeaiesto anlar Sheth a 
— ~ CHEMICAL COMPANY 
acanaeas a REFRIGERATION DIVISION, MARINETTE, WISCONSIN 
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Cafeteria Line Has Chilled Salad Shelves 


Refrigeration Meets Needs of Special-Diet 


And Regular Patients 


DENVER — Many innovations in 
commercial refrigeration applications 
are featured in the beautiful new 
General Rose Memorial hospital here. 

In addition to a 2-stage, over-all 
air conditioning system, the General 
Rose hospital, built in honor of Lt. 
General Maurice Rose, killed in Ger- 
many in 1945, includes specialized 
refrigeration equipment through food 
service departments to answer the 
needs of special-diet patients, ordin- 
ary patients, and the hospital’s staff. 

One of the most unusual installa- 
tions appears on the 40-ft. stainless 
steel cafeteria line, which serves 
visiting guests and the hospital staff. 
Incorporated in the line are two 
3-tier, 6-ft. sections of stainless steel 
display shelving for salads and cold 
desserts. Spaced 10 inches apart, the 


© 


REFRIGERATION & AIR CONDITIONING 


| UNITS * PARTS * TOOLS * SUPPLIES 


Picking up supplies 
costs you money. 
Save by depending 
on AIRO fast service. 


Write for catalog 48B 
on your letterhead. 


AIRO SUPPLY CO. 


2732 N. ASHLAND AVE., CHICAGO 14, ILL. 


at Gen. Rose Hospital 


3 tiers of shelving consist of actual 
cold plates, with a surface tempera- 
ture of 15°. 

Salads, gelatin desserts, ice cream, 
fruit desserts, fruit cocktails, shrimp 
cocktails, etc. may be displayed 
along the 3 shelves refrigerated at 
low temperature, and actually be put 
in place several hours before serving. 

The two sections of stainless steel 
shelving which make up the salad 
and dessert sections are separately 
powered by %-hp. condensing units, 
beneath the stainless steel serving 
counter, and are switched on only for 
two to three hour periods at noon 
and during the evening meal. Their 
use eliminates the necessity of using 
large amounts of crushed ice along 
the cafeteria service rail, according 
to Snodgrass & Smith, Frigidaire 
commercial dealer in Denver, who de- 
signed the installation. 

At the rear of the kitchen, con- 
structed entirely of ceramic tile 
brick, are four walk-in refrigerators, 
two of which are incorporated into 
one unit. Supplied with heavy oak 
doors, the refrigerators are insulated 
with 6 inches of cork, and contain 
adjustable, galvanized-metal shelving, 
and blower-type overhead cooling 
units. At the right is a 10 by 7-ft. 
meat refrigerator, large enough to 
accommodate a full week’s meat sup- 
ply for the hospital, and opening di- 
rectly into the meat-cutting room. 


Temperature here is controlled be- 


tween 36 and 38°. 
In the center of the tile rectangle 


Model ‘'500" Recording 


from $37.50. 


Tl . rons 


Bes oo aS 
Bes Sak SA Mee oa mh SS a ek. 


| AUTO-LITE 


se FoR TEMPERATURE RECORDING 


Fhermometer "Freed THE ELECTRIC AUTO-LITE COMPANY 


INSTRUMENT AND GAUGE DIVISION, DEPT. A-5 ip 


The low- “priced Recorder shown 
here is precisi i ed 
for accuracy. Liquid- filled 
movement is responsive to 
changes throughout the tem- 
perature range. Legible 6” 
chart with wide selection of 
chart ranges between minus 
40°F. and plus 550°F. Choice 
of 24 hr. or 7 day movement. 
Send for catalog showing this 
and many other types of Auto- 
Lite Thermometers. 


TOLEDO 1, OHIO 
* CHICAGO + SARNIA, ONTARIO 


one cree eS 


whith houses the walk-in refrigera- 
tors, is a “chef’s box,” also kept at 
from 36 to 38°, with 10 by 8 ft. uf 
space for dairy products, cooking 
ingredients, poultry, etc. 

Around to the left is an 8 by 6 
walk-in for vegetables, which oper- 
ates at 44 to 48° F., with similar gal- 
vanized shelves. A door at the back 
of this box leads into the sharp- 
freeze room, 4 by 5 ft., which is re- 
frigerated by means of cold plates 
with a -20° plate temperature. This 
results in an over-all -5° for sharp- 
freezing leftovers and frozen foods. 


LEFT: Shows the cafeteria line with the 
ice cream cabinet and salad and dessert 
shelves. 


RIGHT: Is a view looking from the 
vegetable walk-in into the sharp-freeze 
room. 


In three diet kitchens along the 
left of the all stainless steel main 
kitchen, are one MJ 7 reach-in re- 
frigerator and two AJ 6 refrigerators, 
each of which may be set to any in- 
dividual temperature required, for re- 
frigerating juices, Gesserts, entrees, 
etc., for dietetic patients. 

In the nutrition kitchen is a low- 
temperature cabinet which operates 
at 0 to 5° for ice cream, egg nog, 
and foods which must be served at a 
precise temperature for various types 
of illnesses. 

Also included is a 20-casc dry- 
bottle box beverage cooler, 
overates at from 36 to 40°, and a 
low-temperature ice cream cabinet 
which will accommodate 60 gallons 
of ice cream. A York ribbon-ice 
maker is also utilized in the kitchen. 

All of the condensing units which 
power the variety of refrigeration in- 
cluded are located in one room in two 
banks, for ready service—with the 


which 


Sharp-Freezer Opens Into Vegetable Room 


exception of cafeteria line refrigera- 
tion. 

To guard against power failure, 
the hospital has its own Diesel- 
powered emergency generating sys- 
tem, which will operate all refrig- 


eration equipment should municipal 
power fail, and in addition, a battery- 
power storage system which will 
operate the refrigeration equipment 
for 24 hours, in the event of complete 
power-source failure. 


4> 
o> 
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List Price 


$985 


Includes freight 
allowance to any 
point in U.S. 


COL 


“TEMP 


priced for competitive selling! 


sensational 
new 1949 


New ... non-competitive island types, self service case for beverages, 


dairy products, delicatessen and vegetables. 
.. Minimum service. Field tested for eighteen 


humidity. Hermetic unit . 


Steady cold, high 


months. After exhaustive tests last summer, one large drug chain 
purchased twenty-nine units this year! A package deal for meter 


selling. List $985... 


ready to plug in. No plumbing necessary. 


The brand that makes you money is the brand you want to sell! 


Territories available for qualified distributors. 


State lines now 


handled and territory covered. Bank reference requested. Write . . 


Trade Mark Registered . Underwriters Approved . Export office 301 Clay St., San Francisco, Calif. 
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Ruyle’s York Franchise Now 
Covers 15 Illinois Counties 


PEORIA, Ill.—Ruyle Refrigeration 
Corp. has announced that its York 
air conditioning and _ refrigeration 
franchise has been extended to cover 
a territory of 15 counties in central 
Illinois. 

The firm also announced that it 
has moved its headquarters from Ot- 
tawa, Ill., to Peoria, where it is now 
established at 821 Main St. 

Keith Ruyle, president of the firm, 
has been active in the business for 
the past 13 years and is a member 
of the Refrigeration and Air Condi- 
tioning Contractors Association and 
the American Society of Refrigerat- 
ing Engineers. 


° 


for draft and bottle 
heverage coolers... 


2953 EASTON AVE., $T. LOUIS 6, MO. | 


What's New 


Frigid-Chef Now Equipped 
With Electric Burners 


LOS ANGELES — “Ultra-Cold’s 
Frigid-Chef which was initially pro- 
duced with gas cooking tops now 


| may be obtained with heating units 
| which cook by electricity instead of 


gas,” states Nat Nigberg, general 
sales manager of Ultra-Cold, Inc. 

This electrical cooking top, com- 
posed of Frigidaire elements, con- 
tains a large burner of 2,100 ele- 
ments, and two standard-size burners 
of 1,250 elements, and has 7-way 
switches to each burner. 


In combination with this electri- 
cal cooking top is the complete 4-cu. 
ft. refrigerator which provides 8 sq. 
ft. of storage space and comes 
equipped with 2-tray ice-maker, drip 
pan, 3 shelves, and vegetable bin. 

The unit has a color trim that can 
match any kitchen. Frigid-Chef di- 
mensions are approximately 38 in. 
high, 24 in. wide, and 26 in. deep. This 
model can be obtained in 110 volts 
with a two burner top. 


Booster Compressor 
Handles Low-Temp. Load 


HARRISON, N. J.—The produc- 
tion of a new line of vertical am- 
monia booster compressors, designed 
for plants which handle a low-tem- 
perature load as well as a relatively 
high-temperature load, has been an- 
nounced by Worthington Pump and 
Machinery Corp. 

Compressors are used by the food 
industries for the storage, freezing, 
and processing of various food pro- 
ducts, and can be applied with equal 
success in both new and already in- 
stalled refrigeration systems. 

The Worthington ammonia booster 
is available in four sizes, with horse- 
power ratings from 5 to 50, and ca- 
pacity from 58 to 378 c.f.m. actual 
gas displacement. Adequate forced- 
feed lubrication is provided by the 
use of a completely self-contained 
gear-type oil pump driven direct 
from the crankcase. 
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RECOLD WATER 
DEFROST COILS 


(PATENTED) 

Freon or 

Methyl Chloride 

2730 BTU $ 90.00 
3950 BTU $103.00 
5540 BTU $129.00 
8020 BTU $154.00 
11599 BTU $189.00 
16590 BTU $260.00 
23730 BTU $328.00 
(Ammonia Prices upon 
Request) 


Use ‘these coils in- 
stead of ordinary coils. 
You can operate 24 
hours per day on peak 
loads. Good 40 above 
to 40 below Zero. 


RECOLD WATER 
DEFROST FLOOR 
UNITS 

For Freon or 

Methyl Chloride 
13480 BTU $ 397.00 


16440 BTU $ 441.00 
19830 BTU $ 519.00 
24360 BTU $ 591.00 
29490 BTU $ 686.00 
35710 BTU $ 813.00 
43500 BTU $ 955.00 
52840 BTU $1114.00 
64080 BTU $1309.00 
78000 BTU $1530.00 
(Ammonia Prices upon 
Request) 


Use these Water De- 
frost Units instead of 
ordinary units, because 


1145 Ellamae Ave. 
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: 
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POLI LIL 


to U. S. A. Dealers. 


RECOLD FORCED 
DRAFT COOLING 


TOWERS 

(Less Pump) 

15 GPM 396.00 
23 GPM 430.00 
30 GPM $ 563.00 
38 GPM 657.00 
45 GPM $ 755.00 
69 GPM $ 881.00 
75 GPM $1056.00 
90 GPM $1310.00 
120 GPM $1515.00 
150 GPM $1895.00 
180 GPM $2304.00 
210 GPM $2685.00 
240 GPM $3078.00 
270 GPM $3395.00 
300 GPM $3738.00 


Dri-Fan Principle 
Positive Bleed 
Sparkling Hammer- 
tone Gray finish 


RECOLD AIR  CON- 
DITIONING COILS 


Steam, Water, Direct 
Expansion. 

1 to 8 Row 

8 to 36 Inches Wide 


20 to 120 Inches Long. 


COOLING TOWERS—EVAPORATIVE CONDENSERS—WATER 
DEFROST COILS—-WATER DEFROST FLOOR UNITS— 
FREIGHT PAID TO U. S. A. DEALERS 


RECOLD DRI-FAN 
EVAPORATIVE 
CONDENSERS 
(PATENT PENDING) 
Freon or 
Methyl Chloride 

6 Tons $ 573.00 


9. Tons 627.00 
13. Tons 770.00 
16. Tons 898.00 
19. Tons $1060.00 
26. Tons 1205.00 
32. Tons 1461.00 
39. Tons 1730.00 
52. Tons 1978.00 
65. Tons i 
78. Tons 

91. Tons 
104. Tons 
117. Tons 
130. Tons 
(Ammonia Prices upon 
Request) 
Prices are Less Re- 
ceiver 
Figures at 105 Con- 
densing & 75WB 


Positive Bleed 
Easy Accessibility. 


RECOLD AIR CONDITIONING 


Wire or write 


UNITS—5 to 40 Tons. 
Also Ceiling Type 


2% Discount for remittance with 


you can operate 24 

hours per day on peak 

loads. 

Terms: 10% with order. Balance SD/OBL. 

order. All BTU figures per hour at 10 TD. These are FREIGHT PAID PRICES 


All prices are subject to change without notice. 


WERNER REFRIGERATION PRODUCTS 


Tampa, Florida 
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2 Ceiling Units Added 
To Larkin Cooler Line 


Coils has 


ATLANTA — Larkin 
added two new ceiling units to its 


“Humi-Temp” line of unit coolers, 
the company has announced. 

Of the circular-type, the new Lar- 
kin units have been named “Turret” 
and “Half-Turret’ Humi-Temp units 
by the manufacturer. There are four 
models each, of the two new units. 

The Turret Humi-Temp unit forms 
a complete circle, while the Half- 
Turret unit forms a 205° arc. Both 
units mount next to the ceiling and 
the Half-Turret unit is so designed 
that it can be placed adjacent to the 
enclosure’s_ wall. 

A fan pulls air in at the bottom 
of the units and forces it over and 
through the rounded, cross-fin coil. 
An exclusive “venturi” lip on the 
bottom drain pan of each unit is so 
designed that it prevents a short-cir- 
cuit of cold air. 

The largest capacity unit is less 
than 13 in. deep, so that a maxi- 
mum of head room is provided. The 
smallest capacity unit is only 7% 


‘in. deep. 


The manufacturer claims’ that 
100% of the coil surface is used in 
the new units. The units are so de- 
signed that there are no dead spots. 
An air diffuser assures a uniform 
distribution of air. 

The coils used in the new units are 
constructed of %-in. O.D. electro-tin 
plated copper tubing and aluminum 
fins. They are equipped with either 
110 or 220-volt 50-60-cycle single 
phase slow-speed motors. 

All of the units have built-in heat 
exchangers and are insulated top and 
bottom. Airplane-type, vibrationless 
fastenings are used throughout. 

Constructed of heavy gauge, die- 
stamped aluminum cases, the new 
units are finished in blue or white. 

Other Humi-Temp units manufac- 
tured by Larkin Coils are the conven- 


tional-type Humi-Temp, Low Ceiling, 

and Wall Humi-Temp units. 
Complete specifications on the two 

new Larkin units are now available. 


Full-View Sight Indicator, 
Refillable Drier Bow In 


CINCINNATI—A refillable sight 
drier and a full-view sight indicator 
for refrigeration systems are now 
being produced by Cee-Klear Pro- 
ducts Co. here. 

Features in the construction of the 
sight drier include %4-in. fiber as- 
bestos gaskets to provide a positive 
seal, a heavy walled, high pressure 
sight glass, and the use of a felt sack 
as a filter. This felt sack can be 


cleaned with carbon tetrachloride and 
a toothbrush, it is claimed. Purpose 
of the felt sack is to trap all traces 
of sludge and wax. 

Inside the sack is a 90-mesh screen. 
The manufacturer states that this 
provides 10% square inches of filter. 

On the inlet side a copper gasket 
is used for sealing, and there is an 
80-mesh screen in the lower fitting 
which can be cleaned with a tooth- 
brush and a piece of piano wire. 

A combination of 90% silica gel 
and 10% Drierite is used as the dry- 
ing agent. Cee-Klear manufactures 
12, 20, and 30-cu. in. driers. 

The sight glass, made for either 
¥-in. or %-in. SAE fittings, provides 
over 4 square inches of glass sur- 
face. The sight glass can be used 
in any position, and the manufac- 
turer claims it can even be used as 
a liquid level. 


When you start talking soda fountains to 
your customers, Everfrost offers you all the 
features that make your sale easier A 
complete line of fountain and luncheonette 
equipment designed in a modern stream- 
lined style that lets you put the touch of a 
custom job on every installation. Your cus- 
tomers will be pleased with the attractive 
appearance, the economical performance 
and the years of dependable service in 
every Everfrost installation. The low orig- 
inal investment cost will amaze every 


prospect. 


Write today for full details on 
this profit making equipment. 
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© Slide-out Compressors 
® All-dry Refrigeration 


* Self-contained Pump 
Operated Carbonator 


® Simplified Plumbing 


® Deep Drawn Sinks 
® No Messy Water Bath 
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_ 8701 South Mettler Street + Los Angeles 3,Calif. 
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AIR CONDITIONING & REFRIGERATION NEWS, JUNE 6, 1949 


What's New (Cont) 


‘ray with Latex Liner Remains In Refrigerator 
Except for Refilling, Dispenses 1 Cube at a Time 


AKRON, Ohio—A new ice cube 
ray that frees cubes with the slight- 
st pressure of a finger and without 
emoving the tray from the refrig- 
rator has been announced by the 
Sube Drawer Corp. here. The new 
ray stays in the refrigerator except 
‘or refilling with water. 

Tested in the Akron area for nine 
years, the new product is called the 
“Cube Drawer.’ A housewife, with 
drinking glasses in one hand, can 
step to the refrigerator, pull the Cube 
Drawer partially out, and eject one 
or more cubes with one finger, ac- 
cording to the manufacturer. 

The cubes are frozen in latex lined 


Emerson Electric Announces 
2-Speed Window Fans 
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ST. LOUIS—The Emerson Electric 
Mfg. Co. here has introduced new 
two-speed all-purpose 24 and 30-in. 
window fans finished in lustrous, 
baked ivory enamel. 

They may be installed in either the 
upper or lower portion of double-. 
hung windows or mounted on wall. 

The 24-in. fan exhausts 5,000 c.f.m. 
and the 30-in. fan exhausts 6,500 
c.f.m. on high speed. They are equip- 
ped with. resilient (rubber) hub- 
mounted motors, four quiet-type 
blades, and steel shaft that operates 
in a sleeve bearing pillow block for 
quiet operation. 

Accessories include four rubber 
feet for insulating fan housing from 
floor or window sills and all neces- 
sary fittings for installation in any 
window with a minimum opening 30 
in. square. 


pockets in the Cube Drawer. All one 
has to do to dislodge a cube is to 
press. upward on the underside of 
the pockets. The latex lined tray is 
said to be more durable than plastic 
or all-metal trays. 

Cubes from the Cube Drawer are 
claimed to be entirely odorless and 
tasteless. The liners are made from 
the same pure latex used for sur- 
geons’ gloves and baby nipples. 

The freezing principle of the new 
tray eliminates cube shattering and 
waste.“All cubes freeze fast and are 
of uniform size. 

The Cube Drawer will retail at 
$1.98 except on the west coast where 
it will cost slightly more. The trays 
are packed 24 to a case and delivery 
can be made promptly. 


New Connor Air Recovery 
Unit Is Self-Contained 


NEW YORK CITY—W. B. Connor 
Engineering Corp., manufacturer of 
activated carbon air recovery equip- 
ment, announces the development 
and immediate volume production of 
a new, self-contained cell-type unit 
for air conditioning and ventilating 
systems. 

With a capacity of 1,000 c.f.m., 
this unit, known as the Type ‘“C” 
Cell, has over-all dimensions of 
24 in. by 24 in. by 8% in., low air 
flow resistance, and has been de- 
signed to provide a simple, effective 
air purification device that can be 
installed and serviced with the ease 
and facility of a dust filter. 

The ‘accordion pleat” construction 
of the perforated filter element pro- 
vides a filter face area of 28 sq. ft. 
in a space of less than 3 cu. ft. This 
is better than a 9 to 1 ratio and an 
adsorption, or odor-holding capacity, 
of over 5 lbs. of condensed impuri- 
ties. 

A service life of up to three years, 
before reactivation of the carbon is 
necessary, is claimed. 

Applied in air conditioning to re- 
cover or convert stale, odorous air 
to fresh air, it is estimated that each 


serve industry for capacities up to 500 G.P.M. at medium : 
Rl csacipiclie Suet ee. ti cerca 
‘cnas ‘Ss. LEWIS & co., INC. 34 


_ Manufacturers 


recovery cell does the work, in effect, 
of 2.5 tons of installed refrigeration 
capacity and 80,000 B.t.u. per hour 
of installed boiler and radiation ca- 
pacity, saving 1% kw. per average 
cooling season hour and % gal. fuel 
oil per average heating season hour. 

Requiring no preliminary engineer- 
ing design and minimum duct acco- 
modations, the Type “C” Cell may 
be installed in multiple, in either flat 
or “V” arrangement. For abnormal 
odor concentrations two cells in 
series per 1,000 c.f.m. are recom- 
mended. 

Complete details and specifications 
are contained in Dorex Bulletin 117-B 
which may be obtained by writing 
W. B. Connor Engineering Corp., 112 
E. 32nd. St., New York 16, N. Y. or 
Douglas Engineering Co., Ltd., 190 
Murray St., Montreal 3, Canada. 


2 New Hand Tools Speed 
Sheet Metal Operations 


ROCKFORD, Ill.—Two new hand 
tools designed to lighten the load and 
speed the work of sheet metal men 
are being introduced by Whitney 
Metal Tool Co. 

Whitney’s dove tail..notcher, No. 
121, is a simply-designed tool which 
fills the need for rapid, single-action 
dovetailing when installing collars, 
stubs, Y-joints, and the like. The No. 
121 eliminates the necessity of using 
snips, making double cuts, and pick- 
ing up an additional tool for bending. 
The No. 121 can be carried handily 
in a tool box since it is only 8% in. 
in length and weighs just 1 Ib. 

Whitney’s snap-lock punch, No. 
131, is a tool capable of producing 


lock firmly on the seamed edge of a 
joining piece. With this tool readily 
accesstble, fabricators specializing in 
duct and furnace work find that shop 
punching of ears in sheets—which 
generally requires special dies and 
heavy presses—can be largely elimi- 
nated. 


Hussmann Sectional Cooler 
Uses Spline Lock System | 


ST. LOUIS—A new sectional type 
walk-in cooler, called the model SC, 
has been introduced by Hussmann 
Refrigeration, Inc., here. 

The new steel clad cooler, finished 
in white Bondurbrite, is available in 
sizes ranging from 8 ft. by 6 ft. to 
12 ft. by 20 ft. and larger. 

Built in sections, this cooler is de- 
signed so that it can be very easily 
erected. Cooler sections are locked 
and sealed by a unique spline lock 
system, assuring a final assembly 
that is very sturdy, according to the 
manufacturer. 

If the merchant desires to enlarge 
cooler at a later date, sections may 
be added. 


Self-contained... 
positive action.,.no thermostat...battery 


A PROFITABLE 
“Puch Over” SALE 


ON EVERY 
- FREEZER 
SERVICE CALL 


Every home freezer 
owner needs this 
B warning device of 
mechanical failures. 
= You know the own- 
© ers. They need the 
Sentry. 

installed in two minutes... 


operated with 5 year battery life...100 hour 
buzzer operation,..extra profit margin...write 
for complete story. 


1053 MAIN STREET 


JEWETT ASSOCIATES 


BUFFALO 8, N.Y. 
ieeeeesiinal 


Pressure Gauges 
Dial Thermometers 


The gauge with the 
Recalibrator 


Ask for this New 
Refrigeration Booklet 
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uniform ears which snap under and 


engineered? 
merchandising? 


advertising? 


producing? 


We would like t 
question 


you let u 


GUARDIAN OF 


Gaz 


Is it well made, and properly 5 
Is it designed for efficient modern 


Is it backed by good, adequate 


Is the producing company sub- 
stantial financially and capable of 


o have you ask these 
s about Super-Cold equipment. 
We would like the opportunit 


ing them completel 
2 Just mal 
- full information. There 


y and truthfully. Will 


and we'll give you 
is no obligation, of course. 


/SUPER-COLD 


That is the all important question to ask about the Refrigerated 
Display Equipment you handle. 


You can answer that question by asking 8 more... they are: 


pany offer? 


© 


Ask these questions of any equipment before you handle it. Ask them of 
your present equipment. If there is a weakness in the answers, then there is 
a weakness in the ultimate answer to the main question. . 


y of answer- 


il the coupon below, 


NOTE: Inquiries from out of 
U.S.A.should be addressed to: 
International Division, or use 


Cable Address, “Supercold.” 


What selling aids does the com- 


Is it competitively priced? 


/] Who are the people at the head of 
the company. 
rienced? friendly? 


Do | have to supplement the line or 
will the one company furnish most 
types of equipment and parts? 


The Super-Cold Corporation 
1020 E. 59th St., Los Angeles 54, Calif. 


Gentlemen: 


Please furnish me with details on 
your new Super- Cold franchise. 


Name 
Address 
City __ 


. reputable? expe- 


.WILL IT SELL? 


_ State 
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| FIELD REPRESENTATIVES 

E FOR 

. APPLIANCE & RADIO 
DEALER’S TRADE 
ASSOCIATION 


Reputable men with extensive background in this 
industry. Must have car and be able to travel 
your own exclusive one state territory. Permanent 
position; excellent compensation; and the oppor- 
tunity to do a good job for the dealer await 
the right men. Write today giving details. 


NATIONAL APPLIANCE & 


RADIO DEALERS ASSN. 


Suite 1437, Merchandise Mart, 
Chicago, Ill. 


150 Ton Air Conditioner 


150 Ton Air-Conditioner Unit in A-1 
Condition for industrial or commercial 
use. Consisting of two 75 Ton Chrysler 
No. 14-H Airtemp units of two compres- 
sors each. Marlo evaporative condenser. 
Direct expansion cooling coils. Complete 
with necessary starters and Johnson tem- 
perature control equipment. Entire unit 
crated and ready for immediate shipment 
FOB, Southern Illinois. For further details: 


Write Box 3196, c/o Air Conditioning & 
Refrigeration News, 450 W. Fort Street, 
Detroit 26, Mich. 


Dealer Air Conditions 
Two Charleston Stores 


CHARLESTON, S. C.— Quattle- 
baum Electric Co. here recently in- 
stalled Chrysler Airtemp air condi- 
tioning equipment in two of Charles- 


| ton’s leading business establishments, 


Edwards’ 5 & 10-Cent Store and Con- 
don’s. 

At Edwards’, the 100-ton air con- 
ditioning system, powered by two 
Chrysler Airtemp radial compressors, 
is located in a penthouse on the roof 
of the building. 


Condon’s modern, con- 


recently 


| structed building is also completely 


air conditioned by Chrysler Airtemp. 


' Each of the three floors has a sepa- 
| rate system. 


Takes on Westinghouse Line 


ARDMORE, Okla. — Bridge’s, 115 
E. Main St., announced May 15, 1949, 
their appointment as_ authorized 
dealers in the Ardmore trade area 
for Westinghouse refrigerators, freez- 
ers, and other Westinghouse electri- 


cal appliances. 
-& 


| Filtrine 


_WATER_ FILTERS 


remove CHLORINE TASTE 
remove RUST AND DIRT 


A Few Choice Areas Open for Factory Representatives 


FILTRINE MANUFACTURING CO., BROOKLYN 5, 


“Water Coolers and Filters for 40 Years” 


SELL A FILTRINE FILTER 
WITH EVERY COOLER 


NEW YORK 


Hotel Tucks 3-Ton Air Conditioner In Clothes Closet, 
Replaces Air Distributor Head with Short Insulated Duct 


DAYTON—Packaged air condition- 
ing equipment designed to provide 
that “built-in” look was recently in- 
stalled in the Dayton Biltmore hotel 
by the Refrigeration Equipment Co. 
of Dayton. 

The air conditioning unit, a 3-ton 
Frigidaire job, was housed in a 
clothes closet off the entrance alcove 
of a large, corner suite, which is 
comprised of a living room, bedroom, 
and bath. 

Installed facing the doorway of the 
closet, the unit is completely hidden 
by a stained plywood panel which re- 
places the door itself. The return 
grille of the unit extends through 
the panel and a small recess below 
holds the control switch. 

Inside the closet, all plumbing and 
electrical connections remain hidden 
from the view of the suite occupants. 
The conditioner was installed with- 
out its air distribution hood. 

Instead, it is connected to a short 
air distribution duct about 20 ft. in 
length, placed between the walls of 
the living room and bedroom. Dis- 
charge grilles near the ceiling serve 
both of these areas. This air duct 
is completely insulated to prevent 
heat loss. 

A thermostatic switch affords com- 
pletely automatic temperature con- 
trol. 

Cool, filtered, dehumidified air 
is circulated throughout the condi- 
tioned area. The unit is easily acces- 
sible for servicing or maintenance 
work, either from within the closet 
or at the front where the entire 
wooden panel can be removed. 


SPECIFY 


7 THE BEST.. 
SPECIFY... 


ago name 


Reg U.S. Pat. Off, 


KRAMER 


The outstanding development 
in the refrigeration field in 
the past decade. 


The standard of the industry 
for complete automatic defrost- 
ing at temperatures below 32°, 


Write for Bulletin R-124 


KRAMER TRENTON CO. Trenton 5, NV. 7. 


THERMOBANK - COOLMASTER -RADIAL UNITS - PANEL UNITS -CUBERS - FINNED COILS- BARE TUBE COILS-HEAT INTERCHANGERS - 
CONDENSERS Air Cooled, Water Cooled, Evaporative- WATER COOLING EVAPORATORS-BLAST COOLING COILS-BLAST HEATING COILS. 
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| the false ceiling, 


Pictured here is the 3-ton 
air conditioner installed in 
a closet of a guest suite 
at the Dayton Biltmore 
hotel. Electrical and 
plumbing connections re- 
main hidden from guests 
at all times. The unit is 
easily accessible for serv- 
icing. 


171 Ton Capacity In Two Systems Handles 
Varying Heat Loads In Denver V.F.W. Post 


DENVER—One of the first veter- 
ans’ clubs in the country to install a 
complete mechanically refrigerated 
air conditioning system is V. F. W. 
Post No. 105, at 1800 Welton here. 

The air conditioning system was 
installed by Snodgrass & Smith, 


_‘@ Frigidaire commercial refrigeration 


and air conditioning dealer. Spurring 
the installation was the fact that 
the club is crowded with members 
almost nightly, and has thus ex- 
perienced a heavy heat load and 
smoke congestion problem which 
could not be handled with anything 
but mechanical air conditioning, ac- 
cording to Clarence Smith, partner 
in the Snodgrass-Smith organization. 

The system, as installed, consists 
of a two-zone setup, each zone served 
by a _ separate plenum chamber, 
blower, and booster blower, with 
which are connected one FW-80, 
7144-ton Frigidaire condensing unit, 
and one FW-85, 10-ton condensing 
unit. 

“Actually there are two systems in 
use,” Smith pointed out, “each of 
which may be operated indepen- 
dently, or together, depending upon 
the number of rooms, or the amount 
of public space being used in the 
club.” 

One zone includes the lobby, office, 
and a lounge. This is served by the 
7%-ton unit, connected with a 
SF 500 evaporative coil, mounted 
near the ceiling in a small hallway 
at the rear of the first floor. The 
blower, combined with the coils, de- 
livers 2,000 cu. ft. of air per minute 
over the lounge and bar area, and is 
augmented with a booster fan, which 
adds 1,500 c.f.m. output, when de- 
sired. The booster fan is controlled 
by a switch in the bar, where the 
bartender, when smoke haze becomes 
heavy, can add its capacity to ex- 
haust the stale atmosphere. 

Ductwork from the first zone 
plenum chamber is concealed under 


| a ceiling furred down two feet from 


the original ceiling of the building. 
This charge of cooled air is through 
anemostats in a dropped, false ceil- 
ing, while return air is picked up 
by exhaust outlets in the actual, ori- 
ginal ceiling of the building. 

The second zone includes bar, din- 
ing room, dance floor, and other 
large areas on the second floor, with 
10 tons of cooling capacity applied. 
The plenum chamber and blower 
serving this area are concealed in 
and likewise, is 


_ equipped with a booster blower for 


additional output. 
One innovation incorporated in the 


| system is the fact that a special duct 


runs from the upstairs mixing cham- 
ber to the “compressor room” in the 
basement, for cooling motors, con- 
densers, etc., over and above the 
water jackets utilizing city water 
for jacket cooling. 

The fact that the large building 
can be comfortably cooled by a total 
of only 17% tons of refrigerative 
capacity is explained by the use of 
“zones,” according to Smith. 

“Instead of attempting to auto- 
matically zone the building, we have 
found that a system of closing doors, 
and opening others, provides better 
area control than would be possible 
otherwise,” he _ said. “Therefore, 
either or both of the air conditioning 
units will be operated when needed, 
all unused space shut off by closing 
doors. With various types of enter- 
tainments, meetings, etc., in progress, 
air conditioning can be _ directed 
wherever it is needed most.” 


Super Radiator Corp. Names 
Ferretti Its N. Y. Sales Rep. 


MINNEAPOLIS — Super Radiator 
Corp., manufacturer of light-weight 
extended surface for air conditioning 
and heating, has announced the ap- 
pointment of J. J. Ferretti as its 
metropolitan New York sales repre- 
sentative. 

Ferretti will headquarter in New 
York City and cover metropolitan 
New York as well as a number of 
counties in northern New Jersey. He 
has been active in the heating and 
ventilating industry for the past 15 
years. He was formerly with U. S. 
Air Conditioning Corp.’s New York 
office and before that was active in 
the export of heating and ventilating 
equipment. 


Two Omaha Firms Enter 
Air Conditioning Field 


OMAHA, Neb.—Two Omaha firms 
dealing in air conditioning equipment 
and service have filed articles of 
incorporation with the secretary of 
state at Lincoln. 

Midwest Utility Service Co., Inc., 
heating and air conditioning, is capi- 
talized at $50,000, and incorporators 
are John G. Cameron and John 6S. 
Samson, both of Omaha. 

George D. Frazer, Inc., heating and 
air conditioning, is capitalized also 
at $50,000, and George D. Frazer, 
Robert G. Fraser, and Thomas Mar- 
shall, all of Omaha, are the incorpo- 
rators. 
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NEED COLD PLATES? Call DEAN!!! 


For ice cream cabinets, locker plants, soda fountains, farm 
milk coolers, farm freeze cabinets, low tempera- 
ture test rooms, window displays, etc. 


CHOICE TERRITORIES OPEN FOR 
FACTORY REPRESENTATION 


LE; YAY PRODUCTS, INC. 


1042 DEAN ST., BROOKLYN, N. Y. 


teeri: 
erati 


Ple 
Cor 


*rant 
Jacul 
iociat 
Sal 
949 
tanti 
‘ecort 


| ee 
“ene ————— | Wi | 7) = 
See re: ‘. ee 
5 a a a | at - ; —_— 
Nae ———— — : j ‘ ' 7 a 
wid, ll — 
t ee 4 is ee i hee — wv 
| : Ft ree oad i Z al 4 a 
7 Wea oe ce ee Soe peace ae Pi mile 
k | od, oo gee eee we ee 
5 ee, | a fe ~ | | lise Je 
ae ee 
i | ee or cay, ee ae . 
— on ge —- . 4 | me - 
ou. ee ee =O ri * 
= ee a p 
Serr setameiaiaaiinnaent uate SS ‘ 
ne te r 
ei Eee O 
Bi > 
-. ¢ ’ 7 4 N 
eg . ‘@ ‘ af In N 
‘ial \\ ] lega 
or. at ~ ‘ spec 
ii Wy } y sales 
7 Se duct 
<— > dent 
4 ed a by | 
an rreell:,. ei man 
a es eerie - - ane TI 
PRE Ee a ac ccc resu 
Busi 
; P : “sha 
ae ere a a il door 
[a ais i — 7 y sie r oe ; a re In 
2 ‘ ¥ yi aa a . é 
Me = a = ie: 7 poe men’ 
a ; : sh a Cour 
. ere re aS cial effor 
% > A. ge to cl 
to ‘ _ of f 
roa » ua De ing ¢ 
? ' iee 3 ee men, 
Ne Rec << d respt 
are Ty rt. and 
Sti > is ce 
am 3 : P= ™>E | all. 
*% ; >» 2 IN | unwi 
7 P = 
& 4 S ee ee 
a .. alae 
> ce ae a 4 ‘ — ~ aa CH 
a pb . on > Rope 
a nO ® _- ) tary 
a ¥) \ R — . and | 
J \ a manu 
. : _ a | air 
a ‘ a | May 
req aN c - ; P ee went 2 : ‘ 
AO a a Rope 
nt * Be he r 
-— funer 
_ | Ri 
: = > Ke Pleas 
= bie i “i . 
i he ing f 
a A eu co | years 
; | Stan 
a, ¥ i: 
ate | Decli 
me stand 
iy 4 ‘lean 
a inits, 
a 4 he ; 
id %. ee 
4 ; wae _- 
4 
‘ ee i 
; 7 a 
> THERMOBANK - =—=THE sSTANDARD OF THE INDUSTRY a De 
. , . » _ *HP 
3, bn > sta 
~ ee «.: cor 
| 7 
eg S i] ' 
eae | | KOSS Se, - bes 
oa a Ks a ale ' Bo: 
na See Hi } ; 
\~e Be e gz 
: . 7 1 e (Ae amore 
stag ; , 
= v * de # oh - . , os rs « % s : i < aT rs >: m é 5 a a pe += 3 - 2 : < 2 ‘4 & ee r Y Fe A ; . he Sb 
SS SSS = <= —=—= = SS: ————— aa8= SS eee — — = =. alll 5 eo Die * ” ; 


'@ t+ VSN ef FH 


ie ee ee es | 


te ed ee | 


AIR CONDITIONING & REFRIGERATION NEWS, JUNE 6, 1949 


29 


Mayor Attends Fogel Regional Sales Meeting 


When Fogel Refrigerator Co. held one of its regional sales meetings in Fayetteville, N. C. 
o introduce new commercial refrigerator models, local dignitaries in the form of the 
mayor and the president of the chamber of commerce lent a helping hand. At the 
speaker's table at the banquet attended by more than 50 dealers were (I. to r.) J. W. 
Jennings, field representative; Sam H. Batt, sales manager; William Fogel, president; 
Mayor Charles G. Rose, Jr.; G. T. Smith, field representative; Joe Tally, Jr., chamber 


of commerce president. 


Among new items shown were a double-duty open self-service case; a triple-deck open 
self-service dairy and vegetable case; continuous display cases; “armor clad’ walk-in 
-ooler; open self-service frozen food and ice cream merchandiser. 


Propose Test Case To Determine Status 


Of Salesmen Working Under Contract 


NEW YORK CITY—A test case 
in New York courts to determine the 
legality of salesman contracts which 
specify the conditions under which a 
salesman will sell a distributor’s pro- 
ducts and yet call him an “indepen- 
dent contractor’ has been proposed 
by the National Council of Sales- 
man’s Organizations here. 

The council’s proposal came as the 
result of an attack by the Better 
Business Bureau of New York on 
“sharp practices” by some door-to- 
door salesmen. 

In a letter to the Bureau, Mitchell 
M. Shipman, counsel for the sales- 
men’s organization,’ wrote: 

“The members of the National 
Council are in hearty accord with the 
efforts of the Better Business Bureau 
to clean up certain growing practices 
of fraud and misrepresentation be- 
ing carried on by door-to-door sales- 
men. 

“We hold that salesmanship is a 
respectable and honorable profession 
and sharp practices by any salesman 
is certain to reflect unfavorably upon 
all. 

“These men involved in the unethi- 
cal practices complained of are the 
unwitting dupes of a class of ‘racke- 
teering’ merchandisers who are op- 
erating very close to the verge of 


illegality, and in many cases have 
escaped prosecution for fraud only 
on the technicality of a _ so-called 
salesman’s ‘contract’.” 

Shipman stated that these con- 
tracts which consider the salesman 
an independent operator have been 
held by lower courts in fraud cases 
to relieve the distributor of responsi- 
bility for the salesman’s actions, be- 
cause he is not an employe. 

“But on the other hand, the Appl- 
late Division has ruled in another 
type of litigation—that of a jobless 
salesman seeking the benefits of un- 
employment insurance in this state 
under the Federal Social Security 
Act—that this type of contract is 
invalid, that a salesman cannot waive 
his rights under the law,” Shipman 
wrote. 

“These decisions of the _ state’s 
second highest court are the basis 
on which the Unemployment Insur- 
ance Appeal Board of the State de- 
partment of labor determines the em- 
ployer-employe relationship in cases 
under dispute.” 

Shipman said that he thought a 
test case conducted by interested 
parties would determine if the courts 
would hold the same view under the 
penal code as they do under the 
social security laws. 


Pleasantaire Head 
Commits Suicide 


CHEVY CHASE, Md.—Richard F. 
Roper, son of the late U. S. Secre- 
tary of Commerce Daniel C. Roper, 
and president of Pleasantaire Corp., 
manufacturer of window-type room 
air conditioners, committed suicide 
May 25 at his home here. 

A brother, Rear Admiral John W. 
Roper (USN), found the body when 
he returned home from attending 
funeral of James V. Forrestal. 

Richard Roper was a principal in 
Pleasantaire Corp. for a period dat- 
ing from pre-war days. He was 41 
years old. 


Standard Vacuum Cleaner Sales 
Decline 17.6% In April 


CLEVELAND—Factory sales of 
standard size household vacuum 
leaners for April totaled 252,656 
inits, 17.6% fewer than were sold in 
he same month last year, C. G. 
‘rantz, secretary-treasurer of the 
Jacuum Cleaner Manufacturers As- 
iociation, announced recently. 

Sales for the first four months of 
949 amounted to 1,032,896, sub- 
tantially below the all-time high 
‘ecorded last year, he said. 


Philco Profits, Sales 
Down for First Quarter 
From Same '48 Period 


PHILADELPHIA~—Sales of Philco 
Corp. in the first quarter of 1949 
were $53,006,000 as compared with 
$58,661,000 in the first quarter a year 
ago, it was announced. 

Net income in the first quarter 
this year was $915,000 and was 
equivalent, after preferred dividends, 
to 49 cents per common share. 

In the first quarter a year ago, 
net income totaled $1,959,000 after 


' tax-paid reserves of $600,000 for in- 
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_ REFRIGERATION UNITS 
WANTED 


_ Desire to purchase 4 to 1- 
| HP Sealed or open type; 
’ standard brands; Complete 
condensing units; Give full 
. details. - 


Box 3071, Air Conditioning 
& Refrigeration News 
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ventory and $185,000 for future re- 
search and development work. 

In the first quarter of 1949, sales 
of the refrigerator division were well 
ahead of a year ago, William Bal- 
derston, president, pointed out. 

“At the same time,” he said, “sales 
of many of our other products de- 
clined substantially in line with the 
experience of the appliance industry 
generally since the latter part of 
1948. 

“The sharp reduction in earnings 
in the first quarter of 1949 was the 
result of reduced television output 
while production was changed over 
to our new wide-screen models with 
expanded viewing area, the heavy 
costs absorbed in tooling up for and 
starting production of the entirely 
new 1949 line of refrigerators and 
freezers, and the more-than-seasonal 
decline in the radio business. 

“The full effect of all these factors 
was felt in January, when a _ sub- 
stantial operating loss occurred. 
February showed an _ encouraging 
trend, and in March the improvement 
continued to the point that the ac- 
cumulated loss was wiped out and a 
very substantial net income was 
earned. While April figures are not 
available yet, it is believed that a 
satisfactory showing was made in 
that month also. 


Cincinnati City Fathers 
Urged To Decide Fate 


Of Garbage Disposers 


CINCINNATI—The city fathers 
were recently urged by a local news- 
paper to do some serious thinking 
about household garbage disposal 
units. 

An editorial in the newspaper 
noted that new legislation in Indiana 
permits cities to issue revenue bonds 
for the purchase, installation, and 
maintenance of garbage grinders. 

“Some Indiana towns, in fact, are 
engaged in campaigns to persuade all 
their citizens to rent these grinders, 
so as to do away completely with 
the obsolescent garbage truck,” the 
editorial said, adding that the new 
law applies only to cities with sew- 
age disposal systems. 

On the other hand, the newspaper 
commented, health departments in a 
half-dozen states “have _ indicated 
they don’t like the effect of garbage 
grinders on sewage disposal systems 
or on stream pollution. 

“And a number of cities, some of 
them large cities, have forbidden by 
ordinance the use of the grinders, 
taking the position they either add 
unduly to stream pollution or else 
overload disposal systems already 
strained to capacity. 

“Looking forward as it does to the 
construction of a sewage disposal 
system in the not too far distant 
future, Cincinnati might well reach a 
decision whether to forbid grinders 
until disposal units are in operation, 
or to forbid them indefinitely, or to 
encourage their use and plan on 
ample capacity for sewage disposal 
units accordingly.” 


, = 


Provides 50,000 Ft. of Floor Space 


New home of Western Appliance Corp. occupies 5 acres. 


Appliance Distributorship 
Has 100-Seat Auditorium 


DENVER—Providing 50,000 sq. ft. 
of floor space on a site covering five 
acres, the new appliance distributing 
center just completed by Western 
Appliance Corp. here was opened 
for inspection by dealers on May 26 
and 27. 

Western Appliance, which was or- 
ganized in 1944, is distributor for 
Kelvinator, Leonard, Zenith, Duo- 
Therm, Ironrite, Fowler, and Morton 
major appliance and equipment lines 
in Colorado, western Nebraska, and 
most of Wyoming. 

The new building permits all ship- 
ping and receiving to be handled un- 
der roof, a railroad spur running 
down the center of the warehouse 
allowing for distribution on both 
sides of the track. Three trucks can 
be accommodated in the shipping 
docks inside the building. 

In addition to display rooms for 
individual products, the building also 
houses a 100-seat auditorium featur- 


vo 


ing a complete operating kitchen on 
stage. 

Founder of the distributorship, L. 
F. Skutt, had previously been with 
General Motors and Nash-Kelvinator 
Corp., while W. G. Thompson, the 
general manager, is a veteran Nash- 
Kelvinator man. 


General Mills Will Add 3 
Appliances Within a Year 


PHILADELPHIA — An automatic 
toaster, an electric coffeemaker, and 
an electric food mixer will be placed 
on the market by General Mills, Inc. 
within a year, according to Harry A. 
Bullis, board chairman of the food 
producing firm. 

General Mills entered the small ap- 
pliance field three yéars ago and now 
is making a pressure cooker, electric 
iron, and steam iron attachment. 
These are marketed under the Betty 
Crocker trade name. 

The automatic toaster, Bullis said, 
is in production and should be ready 
for the public in a few months. 
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“Easily understandalle - - - 
and a great aid te sewice engineers” 


REFRIGERATION PROBLEMS 
AND THEIR SOLUTION 


In two volumes, J-l1 and J-2 


Handy, practical, reference information for the refrigeration 
service engineer, ‘‘Refrigeration Problems and Their Solution” 
is written and illustrated so as to be of interest to salesmen, 
users, and others who want a fuller knowledge of refrigera- 


tion. 


You'll like the way Paul Reed has organized his material . . . 

and he writes clearly, making these books easy to understand 
and a pleasure to read. And because Paul Reed has such a wealth of practical knowl- 
edge of refrigeration, and years of experience behind him, you'll find reading these 
books the next best thing to a person-to-person chat about your refrigeration problems. 
Conveniently cross-indexed for instant use, ‘‘Refrigeration Problems and Their Solution" 
can provide ‘‘the missing link’’ in your search for authentic advice on ‘how to make 
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COUNTER FREEZERS TAKE 


UP ICE CREAM ‘SLACK’ 


Tekni-Craft 
Beloit, Wis. 
Editor: 

Your “Inside Dope’ on ice cream 
was very interesting, and you pre- 
sented an excellent program for the 
industry. If you plan to pursue this 
further, I would like to add a few 
comments for your consideration. 


First—although it does not lessen 
the value of the “treatment” you 
suggested—-the patient may not be 
as sick as it seems. What I mean 
here is that ice cream consumption 
has not declined as much as _ indi- 
cated by the records of ice cream 
production. The records take into 
account only the production of ice 
cream manufacturers. They do not 
include the production of thousands 
and thousands of counter freezer 
operators. 

Every counter freezer installation 
means that the gallonage of this 
former stop will be deducted from 
the industry’s total. But the outlet 
will still sell ice cream, and our re- 
cords indicate that volume is often 
doubled or tripled. 

The counter freezers installed in 
the last few years will account for 
a great deal of the volume dropped 
from the industry’s records. 

There is another factor involved 
here. It is increasing the sale of 
counter freezers, but probably not 
increasing the sale of cabinets. That 
is the increasing popularity of ice 
cream or similar products served di- 
rect from the freezer. These pro- 
ducts are known variously as frozen 
custard, frozen malted, soft ice 
cream, and also by numerous trade 
names. We sell as many freezers for 
this purpose as for conventional 
“hard” ice cream. 

It is difficult to estimate the gal- 
lonage from all the counter freezer 
installations and the switch from 
cabinet ice cream to freeze-fresh pro- 
ducts. But, without revealing any of 
our sales figures, I will say this: it 
is more than most people are willing 
to believe. 

If I am not right about this, why 
should our sales climb sharply while 
the “industry” declines? 

My second comment concerns the 
sale of ice cream cabinets. I’m won- 
dering just how many of your 
readers, except the few cabinet manu- 
facturers, really care or should care 
about increasing cabinet sales. With 
the ice cream manufacturers selling 
ice cream cabinets at cost or renting 
them, it’s next to impossible for 
dealers to sell them, much less sell 
them profitably. To some extent, the 
same applies to fountains. 

CHARLIE SHAW 


CANADIAN ICE CREAM 
MFRS. MUST BE WARNED 


Universal Cooler Co. 
Brantford, Ont., Can. 
Editor: 

It is probably not news to you to 
learn that we, like many thousands 
of your subscribers, look forward to 
receiving your valued paper each 
week and are always interested in 
the extremely well written editorials 
as well as the general news in the 
industry that appears in your paper. 

At this time we wish to comment 
on the editorial headed, “Ice Cream: 
A Sick Industry” which appeared in 
the May 9 issue. 

It just so happens that for many 
years now, the manufacturing of ice 
cream cabinets has been the back- 
bone of our particular company with 
the result that we produce probably 
more ice cream cabinets than any 
other company in Canada. You can 
therefore understand our interest in 
this particular editorial especially 
when past experience proves that 
while Canada is a little slower in 
reacting to conditions, it does almost 
invariably experience the same diffi- 
culties as those experienced by the 
United States after a time lag of 
from six to 18 months. So while this 
problem as outlined in your editorial 
is a fact in the United States today, 
it can quite likely be in the “things 
to come” for Canada, about this time 
next year. 

Accordingly, we feel that both cabi- 
net manufacturers as well as ice 
cream manufacturers in Canada 


should be informed well in advance 
of this trend in order to do some- 
thing, if possible, to avert or at least 
minimize a Canadian disaster of the 
same type. We can think of no better 
way to inform our customers of the 
matter than to send them a copy of 
your editorial written in the May 9 
issue. We feel that every manufac- 
turer of ice cream in Canada will 
appreciate receiving and reading this 
report of yours. 

We therefore, are writing today to 
ask for your permission to reprint 
the article verbatim and of course 
give credit to both AIR CONDITIONING 
& REFRIGERATION NEWS and your 
good self. If permission is granted 
you may be assured that we shall 
send a copy to every dairy who pro- 
duces ice cream in Canada. With this 
copy will go a letter from us request- 
ing each recipient to read the article 
thoroughly and plan to take steps 
to the best of their ability, to keep 
their business on a _ sound, stable 
level. 

H. T. MARTIN, 


Advertising & Sales Promotion Mgr. 


NEWS ARTICLES HELP 
NEWCOMER ‘BREAK IN’ 


Beatty Mfg. Co. 
Pittsburgh, Pa. 
Editor: 

What is the cost of the three books 
on specialty selling, namely “One 
Foot in the Door,’ ‘The Marshal’s 
Baton,” and “It’s a Great Life?” 

I am a recently added member of 
the Beatty Mfg. Co., manufacturers 
of stainless steel freezers. Never 
having had any previous knowledge 
of the business, permit me to tell 
you that I have learned a great deal 
from your publication. Thanks a 
million for your help. 

LOUISE J. BEATTY 

Answer: “One Foot in the Door,” 
$3; “The Marshal’s Baton,” $5; “It’s 
a Great Life,” $2.50. 


CRIME BOOK ENTHUSIAST 
LAUDS ‘BLAIR HOUSE’ 


Contractors & Engineers Monthly 
470 Fourth Ave. 
New York City 

Editor: 

A letter received this morning 
from Conjure House on ‘The Myster- 
ies of Blair House” reminds me that 
I meant to write long ago to tell you 
how much I enjoyed your initial ven- 
ture in the field of crime fiction. 

It’s really a honey, and after I had 
finished it I passed it along to my 
father-in-law who is a real connois- 
seur on such books, and I have had 
a very enthusiastic response from 
him on it as well. 

That recognition from the Ameri- 
can Institute of Graphic Arts is a 
real feather in your cap, and I hope 
as time goes on you head into a 
much larger regular edition with 
real success at the box office. 

DONALD V. BUTTENHEIM, 
General Manager 


DEALER CORRECTS STORY 
ON CLUB DEMONSTRATIONS 


Smith Appliance Co., Inc. 
4505 Gary Ave. 
Fairfield, Ala. 


Editor: 

I feel that you should publish this 
in AIR CONDITIONING & REFRIGERA- 
TION NEWS to correct certain errors 
in the article written samen my store 
in the May 9 issue. 

I do put on demonstrations for 
ladies clubs, but I do not demonstrate 
refrigerators or home freezers. I give 
a complete demonstration of the 
washer, dryer, and ironer. 

Also, it was stated that I contacted 
these ladies by telephone. I have 
never called any of the ladies and 
asked them to come down for a 
demonstration. The point of the 
whole story was that after the first 
demonstration, the word traveled by 
the “grape vine” and, therefore, did 
not have to be advertised. 

It was also stated that I was a 
Westinghouse dealer. I have never 
handled Westinghouse. 

MARSHALL E. SMITH 


WHEN DID ARTICLE ON 


CAPILLARIES APPEAR? 


Sealed Unit Parts Co. 
360 East 146th St. 
New York City 
Editor: 

Several months ago, there appear- 
ed an extensive article on capillary 
tubes (containing much _ technical 
data) in the NEWS. 


We have misplaced this issue, and 
we would appreciate receiving a copy 
of this issue, if possible. 

S. D. LEwIs 


Answer: We believe you have 
reference to the article “Servicemen 
Can Install Capillaries If They 
Follow Correct Procedures,’’ pub- 
lished on pages 18 and 19 of the 
Jan. 31, 1949 issue of the NEWS. 


RE-READING ‘ONE FOOT’ 
PROVIDES INSPIRATION 


Fogel Refrigerator Co. 
5400 Eadom St. 
Philadeiphia 
Editor: 

I am enclosing my check in the 
amount of $5.00 and would appreci- 
ate it if you would kindly send me 
an autographed copy of “The Mar- 
shal’s Baton,” as I would like this 
for my personal library. 


I want to put this book opposite 
the copy of “One Foot in the Door,” 
which I also have in my library, and 
which, incidentally, I have _ read 
several times. It seems as though 
each re-reading presents new ideas. 
It’s terrific inspirational material. 


Your editorial entitled “Making It 
Easy To Buy Through Showmanship 
And Eye Appeal” also is a dandy. 

MAURICE ZATKO, 
Export Manager 


ENGLISH MFR. OFFERS TO 
BECOME U. S. SUBSIDIARY 


Coventry Refrigerator Co., Ltd. 
Aberdovey, North Wales 
England 

Editor: 

Being the Founder and proprietor 
of Coventry Refrigerator Co., Ltd., 
whose works are situated at Coven- 
try, Warwickshire, Brierley Hill, 
Staffordshire, and Aberdovey, North 
Wales, I am now thinking of becom- 
ing allied to a large engineering con- 
cern in England, who incidentally are 
not refrigeration engineers. 

It occurs to the writer that there 
may be in your country, U. S. A., an 
individual, or refrigeration firm who 
has got the necessary “know how” 
of the particular industry, who would 
be interested in joining me, maybe 
you may know of someone interested 
who would like to extend their busi- 
ness over here and would like to 
avail themselves of the opportunity 
either of acquiring the business as 
a whole, or part of it, with myself 
remaining, if so, I should be glad if 
you would inform any of your ac- 
quaintances. 

We manufacture condensing units 
from ¥ hp. to 10 hp., air and water 
cooled condensers to 10 hp., liquid 
receivers, compressor stop. valves, 
thermostats, oil separators, ice cream 
conservators, domestic cabinets, etc., 
and show a net profit per annum of 
$50,000. The amount involved for 
outright purchase would be approxi- 
mately $400,000. Perhaps you would 
let be know if there is anyone in- 
terested. I would be interested in be- 
coming a subsidiary to an American 
refrigeration firm of standing. 

W. D. JONES, 
Managing Director 


‘ONE FOOT’ GIVES A LIFT 


Wolverine Tube Division 
Chicago, Ill. 
Sirs: 

AIR CONDITIONING & REFRIGERATION 
NEWS gets better and better, week 
by week. Keep up the good work! 

Also got a terrific lift from Tau- | 
beneck’s “One Foot in the Door” and | 
“The Marshal’s Baton.” 

ED. CAMPBELL 


} 


Used GENERAL ELECTRIC 


“Freon” Refrigeration Water Cooled Con- 
densing Unit Model 19CM174—Ildeal for 
Theater and Department Store. At 40° 
Refrigerant Temperature and 107° Con- 
densing Temperature. Unit has Capacity 
of 1,764,000 BTU's per hour. Guaranteed 
A-1 Condition. 


WRITE © WIRE © CALL 
JOSEPH BEHR & SONS, INC. 


1142 SEMINARY STREET 
ROCKFORD, ILLINOIS 


CLASSIFIED ADVERTISING 


EFFECTIVE with the issue of June 6, 
1949, rates for classified advertising will 
be revised as follows: 

RATES for ‘Positions Wanted” $5.00 
per insertion. Limit 50 words. 10¢ per 
word over 50. 

RATES for all other classifications $7.50 
per insertion. Limit 50 words. 15¢ per 
word over 50. 

ADVERTISEMENTS set in usual classi- 
fied style. Box addresses count as five 
words, other addresses by actual word 
count. Please send payment with order. 


POSITIONS WANTED 


AVAILABLE—AIR conditioning and re- 
frigeration engineering graduate. Heating, 
cooling, ventilating. One year installation 
and service experience. Mechanical and 
technical background, interested _ sales 
engineering, distributors or manufactur- 
er’s representative, service promotion. 
Permanent future possibilities essential. 
Family man, age 38. Write—WILLIAM 
MORFITT, 373 Pilgrim, Highland Park 3, 
Michigan or Phone Townsend 9-9585. 


ENGINEER: OVER 30 years experience 
all types refrigeration. Compressor & 
cabinet design. Six years field service 
engineering large concern. Know metals, 


plastics. Much laboratory research ex- 
perience, including air-conditioning & 
heating. Presently employed tool engi- 


neering on heaters for government planes. 
Toolmaking background. BOX 5948, 
Indianapolis 20, Ind. 


POSITIONS AVAILABLE 


DESIGN ENGINEER—Capable of taking 
full charge of commercial refrigerator de- 
signing, manufacturing methods, tooling 
and sheet metal fabricating methods. 
Salary commensurate with experience and 
ability. Old established manufacturer lo- 
cated in eastern Pennsylvania. Good op- 
portunity for right man—alert and am- 
bitious. All replies confidential. Reply to 
President, FOGEL REFRIGERATOR CoO., 
5400 Eadom St., Philadelphia 37, Pa. 


OPPORTUNITY FOR dairy equipment 
salesman calling on refrigeration dealers. 
We need representatives in several terri- 
tories. Agents should have kindred but 
not competitive lin®s. Product—outstand- 
ing packaged Aerator Milk Cooler for farm 
use. In first letter give references and 
territory now traveling. STAR PUMP 
& COOLER CORP., 1218-24 N. 15th St., 
St. Louis 6, Mo. 


WANTED: NATIONAL advertised com- 
mercial refrigeration manufacturer wants 
man with unusual sales ability to contact 
established distributor accounts and _ to 
select new distributors in protected areas. 
Liberal commission arrangements. BOX 
ne Air Conditioning & Refrigeration 
ews. 


AIR CONDITIONING engineer required 
for established air conditioning concern in 
Bombay, India. Applicants should’ have 
three to five years practical experience 
with dealer. Remuneration will be salary 
plus commission. Contract will be for 
three years. Write giving full particulars 
together with salary expected. BOX 3201, 
Air Conditioning & Refrigeration News. 


EQUIPMENT FOR SALE 


FOR SALE 3-HP water cooled, “Freon” 
Copeland machines with 3-HP 3 phase 
motors $248.00 each. Model 495 5-HP 
Copeland water cooled ‘‘Freon” machines 
equipped with 26 Copeland compressors 
and 5-HP 3 phase motors $278.00, all 
F.0O.B. Kansas City, Missouri. These 
machines are brand new in original Cope- 
land crates and carry the one year factory 
guarantee. 10% deposit required with all 
orders, balance C.0.D. THE NAT CORPO- 
— 2710 McGee, Kansas City, Mis- 
souri. 


SUBJECT TO prior sale: Hermetic bl 
tain units: % H.P.—$44.50; % H.P.— 
$44.50. Other well known hermetics: % 
H.P. fan cooled—$52.50; 4% H.P. fan cooled 
—$57.50: % H.P. fan cooled heavy duty— 
$59.50; % H.P. fan cooled heavy duty— 
$69.50. Open units—standard makes: \% 
H.P.—$56.00: % H.P.—$64.50; % H.P.— 
$84.50. 144 H.P. air or water cooled Uni- 
versal Cooler—$199.00; 2 H.P. air or water 


rier reset irerk, 


cooled Universal Cooler—$224.00; 3 Hur 
air or water cooled Universal Cooler. 


$259.00. All above units new and 
original crates. Air cooled condenser. 
3 row, 1 pass, 13” x 12” x 3”—$3.95; 4 roy 
4 pass, 13” x 11” x 4%” $4.45; 4 row, 
pass, 18” x 12” x 416”—$6.25. Uprig’ 
receiver tanks, shut off valve, 4” x 11” 
$2.65... Penn low or high pressure cont; 
type, 260 Apol—$3.75. Detroit Lubricat. 
L. P. control—$4.00. G. E. blower fy 
motor with fan—$4.50. Superior heat « 
changer, 13” overall, %” x 5”—$4.° 
Mueller heat exchanger, 144%” overall, 

x %”—$5.00; Marlo heat exchanger, © 
overall, 4%” x 14%”—$7.50. Kramer Trent 
panel blower complete with heat e¢ . 
changer, % to % ton—$29.00. Superi 
master drier, 4” flare x 14%” x 5%4”—7: 
Weatherhead drier, 4” flare x 14%” x 6 
(lots of 10)—65¢. U. S. “Freon” gau-. 
4%” face, 30” vac. 150% or 8004 wi 
corresponding temp. scale, red warni; 
hand, mounting holes—$4.50.  Scienti. 
dial thermometer, 4%” face, minus 40 
plus 120, 5 ft. tube, mounting holes—$4.5 
Hunco type k.w. 412 cold control co; 
plete—$4.00. WALTER W. STARR, 12) 
George St., Chicago 13, III. 


NEW McQUAY air conditioning Lowsic 
units complete with housing, blowe 
motor, starter, 4 row DX cooling coils, an 
1 row heating coil. Major sacrifice—ove; 
stock; 1 model ST25-2000 c.f.m.—70,0: 
B.T.U.—$465. 3 models ST75-6000 c.f.m. 
207,000 B.T.U. $680. 4 models ST100-8009 
c.f.m.—276,000 B.T.U. $1,090. TALBER 
in CoO. 160 E. Grand Ave. Chicag» 


PRICED SUBSTANTIALLY below factory 
cost. Nine water cooled 200 W.F.S. Uni- 
versal refrigerator compressors 2 H.P. @ 
$250.00 in original crates. Also, one water 
cooled 150 W.F.S. Universal compressor 
1% H.P. @ $230.00 in original crate 
UNIVERSAL MILKING MACHINE DIVI- 
SION, Albert Lea, Minnesota. 


FOR SALE. Brand new fan duty motors 
all in original factory cartons. 300 type 
TM43R Wagner 1000 RPM 115/60. 859 
type TM 43T Wagner 1000 RPM 115/60. 
150 type FH Fr.145 Westinghouse 1140 
RPM 115/60. 40 type FH FR. 145 West- 
inghouse 1140 RPM 230/60. 59 type G2601 
Diehl 1000 RPM 115/60. Discount of 10% 
below current manufacturers’ prices de- 
livered. BOX 3197, Air Conditioning & 
Refrigeration News. 


WE OFFER the following for sale at 
considerably below market: 20,000 ft. 2” 
dia. %” 1/P.S. Thermek @ 46¢ ft. 167 
2 HP Century motors 60 cy. 1 Ph. @ 
$64.00 ea. 562 #68B A-P valve %” Fem 
Pipe water regulating @ $4.12 ea. 9850 
#1425 American hard rubber sliding doors 
@ $6.05 ea. less 15%. 118 pcs. #30703 
door jambs, hard rubber @ $1.15 ea. less 
15%. 137 pcs. #30704 door jambs, hard 
rubber @ $1.15 ea. less 15%. 600 pcs. 
American hard rubber top tracks #31594, 
48” @ 65¢ ft. less 15%. 624 pcs. American 
hard rubber bottom tracks #30917, 48” @ 
61l¢ ft. less 15%. THE SUPER-COLD 
CORPORATION, 1020 E. 59th St., Los 
Angeles 1, California. 


BUSINESS OPPORTUNITIES 


FRIGIDAIRE COMMERCIAL refrigera- 
tion and air conditioning franchise avail- 
able in Austin, Texas. State capitol, 
where business is always good. Takes 
$10,000 to $15,000 to handle. Contact H. K. 


Sharpe, AUSTIN INSULATING COM- 
PANY, 201 Congress Avenue, Austin, 
Texas. 


SERVICE BUSINESS. Established, well 
advertised and with excellent reputation 
in large city in Michigan. Wonderful op- 
portunity for right party. Price of 
$2500.00 includes: truck, tools, office 
equipment, inventory, and plenty of good 
will. Service shop and display floor in 
building 22 ft. by 40 ft. can be leased. 
Owner leaving to take executive position 
with large corporation. BOX 3198, Air 
Conditioning & Refrigeration News. 


MISCELLANEOUS 


ATTENTION CONTRACTORS—Dealers— 
Servicemen. Norge sealed units remanu- 
factured and exchanged. Immediate de 
livery from stock. 1 year guarantee 
Write for prices and shipping instruc 
tions. MODERN REFRIGERATION CO.. 
INC., 12541 E. McNichols Road, Detroit §. 
Michigan. : 


Subscribe Now 


Receive the greatest trade paper in the Industry—Arr 
ConpItIioNING & REFRIGERATION News. Published every week. 
Brings you latest news and vital information on household 
refrigeration, commercial refrigeration, air conditioning, 
home freezers; manufacturing, distributing, retailing, servic- 
ing, and contracting. Only $5 per year, 52 issues. 


Fill in coupon and mail today 


AIR CONDITIONING & REFRIGERATION NEWS 
450 West Fort Street, Detroit 26, Michigan 


Gentlemen: Send the NEWS for one year. 
[] $5 enclosed [] Bill me [J Bill the company 
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Refrigeration Problems 


and their Solution 
by Paul Reed 


For Service and Installation Engineers 


R:frigerants (10) 


‘he first of the “Freons’” to be 
pu on the market was “Freon-12”; 
in fact, for some time it was com- 
monly referred to merely as ‘‘Freon,” 
for it was the only one. It still is 
the most- widely used and the best 
kn ‘wn, although there are now seven 
“F eons” on the market. Some others 
ar’ developed and could be produced 
if -here were sufficient demand. 


‘FREON-12?’ SAFETY 
CHARACTERISTICS 


As previously mentioned, “Freon- 
12’ filled the need for a refrigerant 
that was non-flammable, non-toxic, 
and stable. Its symbol CCloF», indi- 
cates that its molecule consists of 
one atom of carbon, two of chlorine, 
and two of fluorine. Hydrogen is 
unstable, that is, it combines readily 
with many other elements, so its re- 
moval or absence from the molecule 
contributes to making ‘Freon-12” 
stable, non-flammable, and non-toxic. 


“Freon-12” can be used with any 
of the commonly used metals, iron, 
steel, copper, brass, aluminum, zinc, 
tin, lead, and their alloys, but it does 
react with magnesium, so magnesium 
should not be used in systems 
charged with “Freon-12.” 


“Freon-12’s” ability to absorb 
water and thus to form acids is very 
small. As a matter of fact, it would 
be much better if ‘‘Freon-12” could 
absorb a bit more water, up to its 
corrosion limit. As it is, ‘“Freon-12” 
systems must be extremely dry; 
otherwise excess moisture exists as 
free moisture and thus freezes up at 
the expansion valve. 


“Freon-12” is non-flammable. Not 
only will it not burn, but it will not 
support combustion. If thrown on a 
fire, it tends to smother out the fire 
much the same as does carbon tetra- 


chloride, which is the liquid com- 
monly used in fire extinguishers. 
Using ‘Freon-12” as a fire extin- 


guisher is not recommended, how- 
ever, especially in enclosed spaces, 
for like the other halogenated hydro- 
carbons, such as methyl chloride, 
methylene chloride, ethyl chloride, 
etc., “Freon-12’”’ decomposes in the 
presence of a flame or a red hot sur- 
face into hydrochloric acid, hydro- 
fluoric acid, and some phosgene, all 
of which are toxic. 


In its normal form, ‘‘Freon-12” is 
quite safe to breathe, assuming of 
course that it does not displace all 
of the oxygen that is necessary to 
animal and human respiration and 
life. Thus “Freon-12,” being non- 
toxic can be used in hospitals, hotels, 


institutions, on shipboard, or other 
dd 
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Room Air Conditioners 
that side-step competition 


@ MEET competition with two window units and a 
console and an air-cooled console... %, %, and 1% 


hp. respectively. 


© BEAT competition with three additional consoles... 
two water-cooled and one air-cooled ... 1 hp. to 1% 


ae 
to worry about! 


offered only by Remington. No competition 


@ BEAT competition with Remington units for either 


AC or DC. 


Sold direct to 


giving you top profit. 


Booklet G-2. 


REMINGTON 


Air Conditioning Division 
NEW YORK 


CORTLAND, 


installing distributors, 


Write now for 


Aucther... 


GENERAL Special 


MM-4 SC 
FUL-VISION CASE 


at $369,00 


net, F.O.B. N.Y.C. 


€ FOOT self-contained Display Case—equipped with 
unit, 
Thermopane glass front provides 4 Ft. of Ful-Vision Display. 2 Ft. 
init housing serves as useful counter. 


extension housing a Y% H.-P. 


A, complete, 


GENERAL REFRIGERATORS CORPORATION 


678 BROADWAY, NEW YORK 12, N. Y. GRamercy 3-1222 


self-contained package—ready for plug-in operation. 


counter 


completely installed. Triple 


amount of 
| must be evaporated in the evapora- 


locations where toxicity is a vital 
factor. 
Moreover, 
and thus creates no hysteria hazard 
if released in crowds, or among con- 


“Freon-12” has no odor 


fined patients or prisoners. From a 
toxicity standpoint, the only precau- 
tion in the use of “Freon-12” is that, 
like the other halogenated hydro- 
carbons, it must not be exposed to 
flames or red-hot surfaces, especially 
in unventilated spaces. 


‘FREON-12? SOLUBLE IN OIL 


The rapid adoption of “Freon-12,” 
and later the other “Freons,” was 
chiefly because of their safety char- 
acteristics, but ‘‘Freon-12” has other 
desirable qualities, also. 

It mixes readily with oil, just as 
the other halogenated and straight 
hydrocarbons do. This simplifies in- 
stallation problems, for suction lines 
may, as with methyl chloride, bend 
up, over, and down and if the lines 
are properly sized, there should be no 
difficulty with proper oil return. 

Solubility of “Freon-12” is rather 
high as compared to some of the 
other halogenated hydrocarbons, so 
more care must be devoted to evapo- 
rator design to obtain sufficient 
velocity to assure proper oil move- 
ment through and out of the evapo- 
rator. 


PHYSICAL AND THERMO- 
DYNAMIC PROPERTIES 


The vapor density of “Freon-12” 
is high, so evaporators are apt to 
have high pressure-drop with “Freon- 
12,” unless they are arranged with 
parallel circuits, with headered inlet 
and outlet, so as to reduce any exces- 


| sive pressure drop. 


The latent heat of vaporization and 
the net refrigerating effect per pound 
of ‘“Freon-12” is quite low. This 
means that a comparatively large 
“Freon-12” by weight 


tor and circulated through the sys- 
tem. In large systems, this is some 
disadvantage, for it increases the 
cost of the lines and vessels contain- 
ing liquid “‘Freon-12.” 

However, it is actually an advan- 
tage in medium size and in small 
systems of low capacity, especially 
household refrigerators, office-type 
water coolers, home freezers, etc., for 
it means that ports in the expansion 
valves and other metering devices 
can be large enough that extreme 
accuracy in sizing is avoided. 

This contrasts with the very small 
volume of liquid ammonia circulated 
for a household refrigerator that 
makes the expansion or float valve 
orifice sizing quite critical. 


The  pressure-temperature char- 
acteristics of “Freon-12” favor its 
use in small equipment. Since its 


boiling point at zero gauge is -21.6° 
F., an evaporator using ‘“Freon-12” 
can be operated that cold without 
going into a vacuum. Therefore, even 
a home freezer charged with “Freon- 
12” can be operated at a suction 
pressure above atmospheric, provided 
that a reasonably generous evapora- 
tor is used. 

The highest suction pressure of 
“Freon-12” that is commonly used 
(on direct-expansion air conditioning 
installations) is from 35 to 42 p.s.i.g. 
This relatively low suction pressure 
simplifies evaporator construction and 
seal design. 

Even at 110° F. room temperature, 


the discharge (condensing) pressure 
of an air-cooled unit is still below 
200 p.s.i.g., thus permitting the use of 
comparatively light materials in the 
construction of the condenser, re- 
ceiver, liquid line, etc. 

Although the latent heat of vapori- 
zation and net refrigerating effect of 
“Freon-12” is low, and the number of 
pounds circulated is relatively high 
(3.91 lbs. per ton), the vapor density 
is high (.6735 lbs./cu. ft.) so the 
compressor displacement is not too 
high. Its 5.81 c.f.m./ton compares 
favorably with that of 5.95 for 
methyl chloride, 3.46 for ammonia, 
and 9.10 for sulphur dioxide (at 
standard ton conditions). 


FINDING ‘FREON’ LEAKS 


One of the early objections to 
methyl chloride was the difficulty in 
finding leaks, especially in the field. 
Servicemen had been used to the 
easy ‘smoke’ method for sulphur 
dioxide and ammonia and they were 
not adept at, nor did they like the 
soap-and-water method which was 
the only method known at that time, 
for locating leaks of “Freon” or for 
that matter, methyl chloride and 
other hydrocarbon refrigerants. How- 
ever, soon after the introduction 
of “Freon-12,” the halide torch was 
developed. 

This was a tremendous improve- 
ment over the soap-and-water meth- 
od, and no doubt had a great deal to 
do with the acceptance and popu- 
larity of ‘“Freon-12.” 

The freezing temperature’ of 


“Freon-12” is quite low (-247° F.), 
so it can be safely used in very low 
temperature evaporators. Also, its 
critical pressure (580 p.s.i.g.) and 
critical temperature (233° F.) are 
considerably above normal operating 
conditions. 

“Freon-12”” came on the market 
abcut the time that hermetic units 
were beginning to rapidly gain favor. 
“Freon-12” was used in them exten- 
sively. 

One factor that must be considered 
for such applications is the electrical 
conductivity of the refrigerant vapor. 
This is usually referred to as its 
“dielectric strength.” For “Freon-12” 
it is quite high (2.4 times that of 
ethyl chloride which is sometimes 
used as “unity” as the basis of com- 
parison). 

In fact, the dielectric strength of 
the vapor of all of the “Freons” is 
quite high in comparison to other 
refrigerants. This favors their use 
in hermetics, for the Ilikelihood of 
short circuits or electrical leakage by 
the refrigerant vapor, is low. 


“Freon-12” is used in a_ wide 
variety of applications, all the way 
from small household refrigerators, 
to large air conditioning installations. 
As previously mentioned, its out- 
standing attribute is its high degree 
of safety from a standpoint of fire 
or explosion hazard and from a 
standpoint 6f toxicity. Moreover, its 
pressures are not high enough to 
make them dangerous as is true of 
carbon dioxide. 


(To Be Continued) 
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Standard’s New Stainless Steel 
evaporator design assures equal 
refrigerant distribution through- 
out the evaporator. Suitable for 
original and replacement uses. 
Send for Bulletin E-4. See them 
ai your Wholesaler. 


SPECIFICATIONS 
MODEL No.... =— D-2 D-3 D-42 
| RR re eee 2 Single 3 Single 4 Single 
Cubic Ft. Capacity... 312 to 5 5 to7 5 to7 
Overall Height......................... 7%” 10%” 84” 
Overall Width...........0.2000000...... 634” 6%” i: ag 
Overall Depth... o.oo... 12” 12” 12” 


Furnished with door, control mounting, hangers and control bulb clamp. 


STANDARD REFRIGERATION CO., 


AY TANDARD 


332 $. Hoyne Ave., Chicago 12, lit, 


STAINLESS STEEL EVAPORATORS. 
- LIQUID RECEIVERS, 
: COUNTERFLOW CONDENSERS. - 

SHELL AND COIL CONDENSERS. 


replace it right 
with Kawco 


for trouble - free service on 
HOUSEHOLD REFRIGERATORS and FREEZERS 


To insure complete customer satisfaction on every control 
replacement job, replace it right with Ranco Refrigeration Con- 
trols. You'll do the job easier, faster, make greater profits— 
for call-backs are eliminated. Ask your Ranco wholesaler to 
show you the complete line of dependable, precision-built 
models and types for general 
and exact replacement of all household and freezer controls. 


Kanco Duc. 


Ranco Replacement Controls... 


COLUMBUS 1, OHIO 


World's 
more than 20,000,000 controls now in use 


CHECK WITH 
Kanto FIRST 


@ specialists in 
refrigeration 


© dependability 


@ greater customer 
satisfaction 


@ more Ranco controls 
in use 


@ less stock to carry 
@ more profit for you 


Largest Manufacturers of Refrigeration Controls 
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They’ Il Aid Acme Sales, Design 


ROY C. YANTIS 
* * % 


Yantis, Carter, Jones 
Assume Key Posts at 
Acme Industries, Inc. 


JACKSON, Mich.—Appointment of 
Roy C. Yantis as regional sales di- 
rector for Acme Industries, Inc. here, 
has been announced by the manufac- 
turer. 

At the same time, Acme revealed 
that Robert T. Jones, formerly with 
the Airtemp division, Chrysler Corp., 
had joined the firm as manager of 
design and development; and Charles 
King Carter, formerly with Universal 
Cooler, has come to Acme as sales 
engineer. 

Yantis, who was previously sales 
manager for Henry Valve Co. will 
cover the eastern states. He will con- 
tact and assist dealers, distributors, 
engineers, architects, and wholesalers 
on the selection and application of 
Acme products. 

Jones was supervisor of design 
and development at Airtemp for four 
years before joining Acme. He had 
previously been associated with York 
Corp. 

Carter is a member of the Ameri- 
ean Society of Refrigerating Engi- 
neers. He had also worked with 
Minneapolis-Honeywell Regulator Co., 
and Westinghouse Electric Corp. 


‘Economat’ Output - - 


(Concluded from Page 1, Column 2) 

Sayre said that Bendix will con- 
tinue a limited production on its 
three tumbler type automatics for 


CHAS. K. CARTER 


ROBT. T. JONES 


Hammond Service Sells Out 


SPRINGFIELD, Ill. — Hammond 
Refrigeration Service here has been 
purchased from A. L. Hammond. 


Only Boston District 


Shows Gain as Dept. Store 
Sales Lag Behind 48 Pace 


WASHINGTON, D. C.— Depart- 
ment store sales for the week ending 
May 21 were 5% below the cor- 
responding week in 1948, the Federal 
Reserve Board reported recently. 

Only the Boston Federal Reserve 
district reported a gain—-3%. De- 
clines in other districts ranged from 
2% in Cleveland to 10% in New York 
and Dallas. 

For the year to May 21, depart- 
ment store dollar sales were 3% 
below last year. 

With the period 1935 to 1939 rated 
as 100, the index for the May 21 
week stood at 280 as compared with 
295 last year. The week previous the 
index had stood at 285. 

Sales in the Philadelphia district 
were down 4%, Atlanta 3%, Chicago 
6%, St. Louis 5%, Kansas City 3%, 
and San Francisco 5%. Richmond 
district figures were not reported. 


Effect of Vacations, Labor Unrest 


Production, Bookings Expected To 
Rise In Fall After Mid-Summer Slump 


NEW YORK CITY—A general pic- 
ture of declining production and 
order bookings during May that is 
expected to continue through June 
and July was painted by the Na- 
tional Association of Purchasing 
Agents in its monthly survey of 
business conditions. 

The industrial purchasing agents 
feel that after the slide in early 
summer months caused by worker 
vacation periods and labor unrest, 
business will level off in August and 
September and start to climb again. 

The picture for May came as some- 
what of a surprise to the purchasing 
agents. They had expected, accord- 
ing to their report, a seasonal re- 
covery. But instead their findings 
showed a downward trend in produc- 
tion and orders. 

Nine per cent of the purchasing 


agents said that their plants had 
creased production during May, 
compared with 19% that had m 
this statement for April. Howe, 


54% said that their plants had main. 


tained previously established prod: 


tion schedules. 

Those reporting increased booki: 
for May numbered 16%, a dec! 
from 23% in April. A total of 4’ 


said that their orders equalled th: ; 


of the previous month. Declines w 
reported by 37%. 

Approximately 62% of the p 
chasing agents said that they | 
bought on a 30-day delivery or | 


basis in May. The remainder bou: ° 


on a 60 to 90-day basis. 
All indicated that they are 
tempting to reduce inventories « 


to seek lower prices until they hav 
more confidence in price structu: 


a 
4 


$tiF-stavice 


MODEL 671 0 


sive display. 


Be 


SELF SERVICE 


res 


the “higher income groups.” They 
retail at $249, $289, and $295. 

He declared that Bendix is cur- 
rently producing the new agitator- 
type washer at a rate of 700 units 
per day. This, he added, is to be 
stepped up to 800 units per day. 

The Economat is vibrationless and 
does not need to be bolted to the 
floor, Sayre explained. It contains 
a plastic tub, made from metexaloy 
which is known for its resistance to 
abrasion and rust. 

The plastic tub is guaranteed for 
five years and is said to be impervi- 
ous to washing compounds. 

A load of 8 Ibs. of clothes can be 
washed and squeezed dry under 
vacuum pressure in from 32 to 38 
minutes. In the drying process, dirty 
suds and water are washed down the 
hollow agitator. 

The complete washing cycle re- 
quires only 16 gals. of water. 


G-E, Westinghouse Get 
Bids for Union Talks 


NEW YORK CITY—Formal re- 
quests for a contract reopening have 
been served on the General Electric 
Co. and Westinghouse Electric Corp. 
by the United Electrical, Radio and 
Machine Workers, CIO. 

The union in making its request 
made known that it is asking for an 
annual increase of $500 for each 
employe in wages, pension and health 
programs, and other benefits. 

Contracts with the companies run 
until April, 1950. They provide for 
one reopening for wages alone, or 
for all economic issues, which was 
the basis of yesterday’s request by 
the union. 


Dealer Names Service .Manager 


GREESBORO, N. C.—S. W. Davis, 
Jr., Inc., 520 N. Spring St., has an- 
nounced the appointment of H. F. 
Ensley as service manager. 


_ MODEL 306 


The last word in modern food rasichondfien', “Three = 

sales-making shelves, each with its own refrigera- . 

tion system, each with full-length fluorescent light- 
ing. Full-length mirror behind upper shelf. 
"give endless years of reliable, 


_ MODEL 571 e 


_A versatile case that Leh : ior phepambaai 
fresh meats, produce, dairy sibaiecg daidalinen 


Fruits and vegetables, ond many other tlie ssi 
get a royal setting in this handsome Koch case. 
The extrd-wide, full length mirror reflects the mas- 
The finest case of its type on the 
market, at any price. A sure bet for spurting sales. 


Sais SERVICE 


EXTRA wipe 
EXTRA carce: 
EXTRA prorirase! 


THESE 


EXTRAORDINAR 
KOCH CASES 


More room for more display . 


. . and that means more 
sales. These big, handsome, self-service display cases 
are just right to ring the cash register in the 

modern market. They are easy to sell. They provide a 
combination of beauty, dependable service, and 


Built to economy of operation. Into each is built the quality ; 
Wauple-tise sarees: . that has made KOCH the “‘buy-word" since 1883. Make i 
ou your Own comparisons and you'll agree that you ; 

can't beat KOCH design, KOCH workmanship, and KOCH 


_ bottled beverages, and many other perishables. 10-ft. 


front. 


Full ood ate meee 


SINCE 1883 


Send Today for Details 
and Open Territories 


quality. Get the facts on the complete KOCH line 
and see why KOCH is the profit-line for you. 


KOC HW upouir 


NORTH KANSAS CITY 16, MO. 
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